



















Claim an 
extra 10% or 
50% Tax 
Deduction 



Latest Generation Large Format 


Epson Stylus Pro 7900 - 24” 

The Epson Stylus Pro 7900 - the new 
generation 24-inch large format printer 
featuring Epson’s Chrome HDR Ink 10 
Colour Inkset including orange and 
green. Reduced cost through high capac¬ 
ity inks and dramatically increased print 
speed. 

$6,950 Inc Gst RRP $7,694 


For Businesses with revenue 
OVER $2M per year 

You may receive a 10% extra tax 
deduction on the total cost of 
eligible new assets over $10,000 
if purchased by Dec 31st 09 

For Businesses with revenue 
UNDER $2M per year 

You may receive a 50% extra tax 
deduction on the total cost of 
eligible new assets over $1,000 
if purchased by Dec 31 09 

Please consult your accountant 
for your specificic circumstances. 
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$2,000 Bonus 

LEpson Stylus Pro 9900 # 


Epson Stylus Pro 9900 - 44” 

Pro 9900 is Epson’s 44-inch large format 
printer featuring Epson’s Chrome HDR Ink 
10 Colour Inkset including orange and 
green. Features reduced cost through high 
capacity inks and dramatically increased 
print speed. 

$11,950 Inc Gst RRP $13,195 

# Bonus rebate direct from Epson if purchased 
with a set of 10 x 700ml inks before Aug 31 st 09 


Epson Stylus Pro Models... 



EPSON 

EXCEED YOUR VISION 


Epson Stylus Pro 9880 

44” (1118mm) wide A0 B0+ 

RRP $8,795 Inc Gst 

$7,950 Inc Gst 


Epson Stylus Pro 
11880 


64” (1626mm) wide 
RRP $19,795 Inc Gst 

$17,950 Inc Gst 


Epson Stylus Pro 
7880 

24” (610mm) wide A1 + 
RRP $5,054 Inc Gst 

$4,590 Inc Gst 


Epson Stylus Pro 
4880 

17” (432mm) wide A2+ 
RRP $3294 Inc Gst 

$2,950 Inc Gst 
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VITAL 

PERIPHERAL 

SUPPLIES 


Ph: (02) 8977 5555 
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| Graphics P l us | 

Ph: (07) 3367 1944 


Photographic 

Wholesalers 

Ph: (08) 8223 6777 



Ph: (08) 9328 3377 

Designwyse 

Professional Computer Solutions 

Ph: (03) 9554 6000 


Images on printers are Copyright 
Ken Duncan. Prices subject to 
change without notice. E.O.E 


















































Mac Pro Trade-Ups! 


Get serious Intel Power and save up to $1,252 by 
trading in your existing Mac for a brand new Intel 
Mac Pro with these incredible Trade-up Offers from 
Designwyse! Trade-up to the latest Mac Pros from as 
little as $3,499. Add a full 3 Year onsite AppleCare 
Protection Warranty for only $295. Upgrade now as 
this is a limited offer! 


Now Extended 
by Popular 
Demand 


Ask about the 10% or 50% Tax Deductions 





- 


Trade-Up to a new Mac Pro 2.66 GHz 4 core 3 GB Ram 


New Mac Pro 2.66 GHz, 4 Core, 3GB Ram, 640GB HD,18x double-layer 
SuperDrive, NVIDIA GeForce GT 120 with 512M, Keyboard, Mouse, OSX 10.5, 
iLife RRP $4,499 # Add 3yr AppleCare Protection Plan Warranty, only $295 


From any working Power Mac G5 2.3GHz or higher. ...$3,499 Save $1,000* 

From any working Power Mac G5 1.6GHz to 2GHz. $3,699 Save $800* 

From any working Power Mac G3 or G4 tower. $4,099 Save $400* 


Extra Options 


AppleCare 3yr $295 


Increase RAM to a Total of 6GB (3 x 2GB) - Add $290 
Apple 24” LED Cinema Display - Add $1,395, save $104 





Trade-Up to a new Mac Pro 2.26 GHz 8 core 6 gb Ram 


New Mac Pro 2.26 GHz, 8 Core (two quad core), 6GB Ram, 640GB HD, 

18x double-layer SuperDrive, NVIDIA GeForce GT 120 with 512M, Keyboard, 
Mouse, OSX 10.5, iLife RRP $5,899 # Add 3yr AppleCare Warranty, only $295 


From any working Power Mac G5 2.3GHz or higher. ...$4,799 Save$1,100* 

From any working Power Mac G5 1.6GHz to 2GHz. $4,999 Save$900* 

From any working Power Mac G3 or G4 tower. $5,399 Save $500* I 


Extra Options 


AppleCare 3yr $295 


Increase RAM to a Total of 12GB (6 x 2GB) - Add $560 
Apple 24” LED Cinema Display - Add $1,395, save $104 


— 


Trade-up Offer - Add-on Display Options inc Gst 

Apple 20” Cinema Display (1 680 x 1050) inc 3yr AppleCare - Add. $850 

Apple 24” Cinema Display (1920 x 1 600) inc 3yr AppleCare - Add. $1,395 

Apple 30” Cinema Display (2560 x 1600) inc 3yr AppleCare - Add. $2,695 


_/ 

Authorised Reseller 

Visa - No Surcharge Amex - Add 2% 
MCard - No Surcharge Diners - Add 2% 


All prices include Gst. # RRP Based on Apple’s webstore price. * Savings based on Trade-Up price compared to Apple’s web- 
store price without a Trade in. Prices subject to change without notice. E&OE. Available till July 31 09 or while stocks last. Payment by 
Cash, Credit Card, EFT, or Finance. All trade-in units are checked and must be in good working order, with keyboard, mouse & cables 
or an adjusted trade-up price will apply. Data transfer and setup service is available from $195. Low priced delivery Australia Wide. 


Ph (03) 9554 6000 FreeCall 1800 334 684 

1 Fairborne Way Keysborough VIC sales@designwyse.com.au WWW.designwyse.C0m.ail 


Designwyse 

Professional Computer Solutions 
















































jffi Other World Computing 

yjyfy Serving the Mac Universe since 1988 


815.338.8685 

www.macsales.com 


Why buy from OWC? 

We don't just sell it, we tell you how to install and use it. 

15^ 

"(helpT) 

Live Chat support... 
even on weekends. 

Extremely fast delivery 
at a reasonable cost. 

Expert installation services 
with fast turnaround. 

0 

Free lifetime 
technical support. 

o 

Free online "Do-It-Yourself" 
videos for easy installation. 
Check out our new page! 
www.macsales.com/installvideos 


High Capacity Storage Available with FireWire 800, FireWire 400, USB 2.0, and/or eSATA 




www.macsales.com/firewire 


9.0"x2.9"x5.3" 


3 Year 

Standard 

Warranty 


5 Year 

"^Enterprise! 
Warranty J 


Mouse not included. 9j65%Jlw 


6.5"x6.5"x1.5" 


! m 
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OWC® Mercury OWC Mercury Elite-AL OWC Mercury NewerTech Guardian NewerTech DuDBmBStack® 

On-The-Go Pro™ Pro™ Single & Dual Drive Elite-AL Pro Effl£ffi3mus® Plug High-Performance Storage 

Portable Solutions Solutions Up to 4.0TB Qx2™ Hardware and Play RAID-1 Up to 2.0TB from $95.99 + with 

Bus powered and up to of high-performance RAID 4-Bay Redundant Solution built in USB 2.0 and FireWire® 

500GB 7200RPM in your storage for a multitude for up to 8.0TB Up to 2.0TB + 2.0TB 800/400 hubs for the ultimate 

pocket from $67.99 of needs from $76.99 from $579.99 from $227.99 multimedia center 



All OWC & NewerTech configured external drive solutions come ready to 
Plug and Play with all interface connection cables, include full versions of 
Intech® HD Speedtools™, NovaStor NovaBACKUP, Prosoft Data Backup 3, 
and Carbon Copy Cloner, and are Leopard® Time Machine™ ready. 


Build your own drive! g I 

To see a full selection of kits, visit: www.macsales.com/enclosures 
0GB 'Add your own hard drive' kits available 



Easiest Way to Dock and Access 
Hard Drives at Will 

www.macsales.com/voyager Data Access Now Made Simple! 

NewerTech® Voyager™ Plug and pla ^ Hot Swap, and 

SATA I/ll hard drive docking solutions support add a new drive at anytime, 
all 2.5" & 3.5" hard drives up to 2.0TB! Offers flash memory card like 

ease of use, but with huge 
I capacity gains. 


Hard drive not included with Voyager. 
See below for hard drive bundles. 


Voyager q 

FW800/400+ 

USB2.0+eSATA 

only $94.99 


Voyager S 2 

USB2.0+eSATA 


Voyager+1TB Hard Drive from $119.99 
BUNDLES available up to 2TB! 


QUALITY PRODUCTS | COMPETITIVE PRICES EXPERT SUPPORT 




"Remarkably 
Convenient" 
- Macworld 


NewerTech USB 2.0 Universal 
Drive Adapter™ ^ 

www.macsales.com/newertech V '■ 

Turns any 2.5", 3.5", and 5.25" 'ASt 

IDE/ATA& SATA drive into an 

external storage solution. only@§&£© 


At OWC Our Customers Come 1 st! 






















































available! 


Conservation & Recycling 
for a greener tomorrow 


Memory for iMac®, MacBook®, MacBook Pro, 
Mac mini (Intel) 


2.0GB 

& from 

$29.79 


4.0GB Kits 6.0GB Kits 

from from 

$57.99 $165.99 


"That's a great deal!" 

- Dave Hamilton, Mac Observer 


All OWC memory meets or exceeds manufacturer specifications for maximum quality assurance, / 

but at the independent prices you can afford. Plus, you receive the industry-leading Lifetime i JWf ; 

Advance Replacement Warranty and award-winning US-based customer support. 


Find what you need to max 
| your Mac's performance in 3 \ 
easy clicks with our on-line 
memory configurator! 

www.macsales.com/ 

MyOWC 


We Have The Right 
Memory For Your Mac 

From 68020 to PPC to Intel®, 
from Classic to Pro — 

OWC has the right memory 
for any Mac upgrade! 

As|owas 

I JTT^rTTTTra i T i CTI 


NewerTech Accessories for iPhone 

www.macsales.com/newertech 


| NewerTech Mic 
I Extender Cable 
| for iPhone 

1 only $1 2.95 


/)• neiuertectinolagy; 

a 


NewerTech 
Hands-Free 
Mic&Earbuds 
for iPhone 

only 

$19.99 


NewerTech Bass 
Response Earbuds 
only $1 4.99 


,—A I Accessories from XGear 

Xgear 'Nitrous' Carbon-Fiber Case for iPhone 1G/3G/3GS 
^ Better feel, better protection, and doesn't pick up debris like silicon cases do! 

only See this and more at: 

1 _ )j ■ www.macsales.com/xgear 


Your Online Mac Upgrade Center: 

Internal Hard Drives 

www.macsales.com/harddrive 

[ LAPTOP DRIVES Hitachi®, Seagate®, Toshibi 


HITACHI 

PARTNER PROGRAM 


SSD Drives 
Now Available! 


Hitachi®, Seagate®, Toshiba®, Western Digital® 

2.5" Serial ATA, IDE/ATA from 80GB to 500GB 


500GB 5400RPM Hitachi 9.5mm 

now $99.95 


• 500GB 7200RPM Seagate 9.5mm 

• _ now $149.99 _ 


DESKTOP DRIVES Hitachi, Seagate, Western Digital 

- 3.5" Serial ATA, IDE/ATA from 80GB to 2.0TB 


1.0TB Hitachi 7K1000.B . 

3.5" SATA II ..A 

now $79.99 


1.0TB Hitachi E7K10003.5" 
SATA II Enterprise 

now $139.99 


1.5TB Western Digital 'Green 
Power' 3.5" SATA II 

now $159.99 


Learn more about OWC's new 
'Green' headquarters. 


http://www.macsales.com/GREEN Liiliij 


Looking forward! 

100% alternative energy source 
anticipated to be operational Fall 2009. 


Orders ship from USA with extremely competitive shipping rates 
All prices quoted in US dollars. 


More Memory = Faster Mac 

www.macsales.com/memory 

Apple® Mac® Pro XEON™ - Max Any Model Up To 32GBP 


Customer Quote CORNER 

"With an enormous product line and great 
service, I highly recommend your 
company to other Mac owners 
in Australia." 
- Michael B. 


SAVINGS 
up to 

k 79% 

vs factory! 


Get the right memory for any 2006/2007/2008 model 


•Up to 8GB for March 2009 
Quad-Core Model 


As low as 

$22.81 

per GB 

Upgrade: 

: • 667MHz & 
■ 800MHz 


4GB Kit 

(2GB Modules x 2) 

from $92.99 


32GB Kit 

(4GB Modules x 8) 

from $779.00 


. 2.0GHz, 2.66GHz, 2.8GHz, 3.0GHz, and 3.2GHz 
Quad-Core, Quad Core x 2 (8-Core) all models 


Memory for the March/2009 'Nehalem' models 


8GB Matched Set 

(2GB Modules x 4) 

$154.99 


16GB Matched Set 

(2GB Modules x 8) 

$299.99 


Also available: 6GB, 12GB, & 24GB Kits 

Upgrade: . 

: -1066MHz • Quad-Core 2.66GHZ/2.93GI 


32GB Matched Set 

(4GB Modules x 8) 

$1299.99 

I 


• Quad-Core 2.66GHz/2.93GHz; 
8-Core 2.26GHz/2.66GHz/2.93GHz 


OWC installation videos show 
you how to unleash the full 
potential of your Mac. 

www.macsales.com/installvideos 


NewerTech, NewerTech arrow logo, Guardian MAXimus, and miniStack are registered trademarks and Voyager and the Newer Technology, Inc. logo are trademarks of Newer Technology, 
Inc. OWC and OWC logo are registered trademarks and Mercury On-The-Go Pro, Mercury Elite-AL Pro, Mercury Elite-AL Pro Qx2, and Other World Computing are trademarks of Other World 
Computing. Other marks may be the trademark or registered trademark property of their owners. Prices, specifications, and availability are subject to change without notice. 
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What are you waiting for? 


www.macworld.com.au 


























































3€-A 

010 Dave Bullard 

... and it’s hello from me 

«-¥ 

012 AMW readers 

Got something to say? 

3€-l 

028 Danny Gorog 

Converting your video 

3€-0 

040 Chris Oaten 

Software to keep it all together 

3€-K 

056 David Holloway 

Creating a Second Life movie scene 

3€-Y 

076 Martin Levins 

Mr Levins goes to Washington 

3€-L 

078 Michael Jenkin 

Cloud services, part 2 

3€-Q 

082 Mystery writer 

Coming up in iPhone 4.0 


3€-N 

01 1 Apple drops Tricare 

Warranty changes irk educators 

016 IP reports on your iPhone 

Game on at Firemint 

017 Mac user groups 

018 Off the Net 

020 iPhone 3.0 security 

022 Profile: Dralion’s bandleader 


3S-1 

024 View through a lens 

By Barrie Smith 

Pieter de Vries is one of our top 
cinematographers and a huge 
Mac fan. 

m-i 

030 Still the best 

By Jason Snell and Dan Moren 

The iPhone 3GS is still at the top of 
its game, helped by the must-have 3.0 
software upgrade. 

3€-3 

042 Gadget Central 

Our favourite new gear. 

3€-4 

048 Your Mac, your way 

By Macworld readers and writers 

How smart Mac users manage files, 
launch apps and customise their 
workspaces. 


www.macworld.com.au 
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3€-? 

059 Blown away 

Confused by image resolution and 
resizing? You won’t be after reading 
this great guide. 

063 Switcher Sensei looks at the 
Finder from a Windows point of view. 
064 Build Super-Smart Mailboxes. 
065 Extend MacBook battery life. 


3€-J 

067 AMW lab: 

Large LCD screens 

Boost performance and productivity 
with a second monitor 

ViewSonic VX2433VM 
W 

AOC 2434PW 
W 

Philips 240PW9 
BenQ M2400HD 

m 

NEC LCD3090 WQXi 

m 



071 Elgato Video Capture & 
Blackmagic Design video 
recorder 

Video capture devices 
m and «« '/ 2 

072 Olympus E-620 

Small and light DSLR 

07! Kodak ESP-7 

Multifunction inkjet printer 

07* Apple 13in 
MacBook Pro 

FireWire is back! 

07i Sims 3 

Game update gives far more control 


► 08 AMW Auc 


www.macworld.com.au 















Meet Bento. 


The personal database from FileMaker that's as easy to use as a Mac. 


A 



All together now. 



Compatibility with 
Bento for iPhone and 
iPod touch* 

*NEW Bento App 
sold separately through the 
iTunes App Store 



Bring together Address Book, iCal, Mail, and more! 

Now you can organize your important information-from contacts and calendars, to 
emails and events, to files and photos-all in one place. 



The perfect complement to your spreadsheet. 

If you're managing lists in Microsoft Excel or iWork Numbers, you can easily bring 
them into Bento to view your information in beautiful Bento forms, get easy iTunes- 
style searching, instant sorting, quick summary stats, and much more! 



Get organized with style. 

Even if you're brand new to the Mac community or to databases, it's never been easier 
to get organized thanks to ready-to-use templates and elegant themes designed by 
Mac artists. 


Buy Bento at a store near you, or visit www.filemaker.com.au/bentoMac to buy Online - Only AU$79 


© 2009 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are registered trademarks of 
FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. _.. M 
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Dave Bullard is 

an Apple fanboy 
from way back, 
and doesn’t care 
who knows it. 


Make mine 

T o borrow a line from the 

Rolling Stones’ incomparable 
Sympathy for the Devil, please 
allow me to introduce myself. 

I’m a Mac-mad journalist recently 
returned to Australia after a stint in 
Dubai as Editor-in-Chief of Entertain 
M.E. Publishing, where my main job 
was editing Home Entertainment 
Middle East magazine. Before that, I 
was editor of the Melbourne Herald 
Sun’s Connect tech liftout. 

I’ve covered most subjects but 
it’s tech where my passion lies, and 
more specifically Macs and home 
entertainment. Actually, my first Mac 
yarn was on transferring from a 
7100/66AV PowerMac to an iMac DV 
in late 2000 ... and I raved on about 
having 128MB of memory! How quickly 
we forget how far we’ve come ... 

I’m really sorry to see your former 
editor Chris Oaten head back to 
Adelaide. We’ve been friends and 
colleagues for years, since Chris 
was also a Connect editor but on the 
Adelaide Advertiser. Not only is he a 
great journo but also a great bloke, 
and I wish him all the best back with 
his family. He hasn’t gone completely, 
though. If you turn to Page 40 you’ll 
see his new software column, and 
he’s also keeping us well supplied 
with reviews and features. 

But can I also say how great it is to 
be in the Editor’s chair at Australian 
Macworld, a mag I’ve devoured and 
subscribed to for years. This is going 
to be a whole heap of fun. 

The second line of that song, by 
the way, is: "I’m a man of wealth and 
taste.” Well, one out of two ain’t bad ... 
Unfair advantage. The crew at 
Apple Australia HQ recently flew me 
up to Sydney to speak to iPhone 
product marketing senior director 


► 010 AMW August 09 


a Mac 

Frank Casanova, who’d flown over 
from Cupertino for the iPhone 3GS’s 
Australian launch. 

Thanks to Qantas it was a 
horror day, with my 9.30am flight 
being delayed several times, then 
cancelled. I eventually got on to a 
12.30pm flight which left me a scant 
hour with Casanova before I had to 
run for the airport and the flight home. 

But it was well worth it, because 
the 3GS is a really remarkable piece 
of engineering, as is the iPhone 3.0 
software update. You can read all 
about them on Page 30. (Or should 
that be Page 3.0?) 

Casanova waxed lyrical about being 
in Australia for the launch, saying, 
“Given Australia’s population, its 
importance in the mobile community 
is pretty significant. From Apple’s 
standpoint we look at Australia as one 
of our more important markets. It’s a 
very tech-sawy, early-adopter, mobile 
community which makes it an ideal 
place to transact business.” 

This wasn’t just empty platitudes, 
like listening to a pro tennis player 
saying the Australian Open is the best 
tournament in the world, then saying 
the same thing about the French 
Open four months later. I’ve heard the 
same from executives of most major 
consumer electronics companies. 

That’s lucky for us, as we could 
otherwise be a very small fish in a 
remote backwater. As another Apple 
executive once said to me when I 
asked why Australia was so far behind 
in getting the ability to order prints 
or albums from iPhoto: “You have to 
realise the population of Australia is 
smaller than California’s ..." 

(For the record, in 2008 we had 
21,007,310 inhabitants, while California 
had 33,871,648 - including hippies.) 


Yet again, the iPhone is the most- 
talked-about gadget on the planet. 
Even though it still looks like the 
3G (and yes, still takes the same 
cases and docks as the 3G model, if 
someone tries to sell you a “special 
3GS” product) it’s a significant 
improvement. Particularly when it 
comes to speed. 

“The iPhone 3GS is clearly the 
fastest, most powerful iPhone yet. It 
represents, I would say, an average 
of twice the performance level of 
the iPhone 3G,” Casanova said, 
adding that when using a number 
of applications the performance is 
considerably better. 

I won’t go into all the features he 
explained, because they’re reviewed 
later in this issue, but I will tell you 
about the power of the platform. 

“This OS is one of only three relevant 
development platforms in the world,” 
Casanova said. “Windows. Mac OS. 
IPhone. And two of them are ours.” 

He said Net Applications recently 
reported that 65 per cent of all mobile 
browser usage is iPhone based. 

“So we have a great internet 
communication device," Casanova 
added. "Now we also have much 
higher performance. And a beautiful 
widescreen, plus voice control and so 
on. Just a great phone.” 

Apple’s competitors, he says, are 
saying the company has an unfair 
advantage. “And you know what?” he 
adds. “It is an unfair advantage. But 
it’s ours." ^ 



www.macworld.com.au 






TRY&BYTE 



New from iSkin 

SoloFX for iPhone 3G and 3G S 


RRP: $52.95 


Slip your iPhone 3G or iPhone 3GS into a slim-fitting iSkin 
solo and instantly give your beloved device a fashion 
makeover with bright, bold color and glamorous style. 

The iSkin solo and the new solo FX feature an ultra high- 
gloss finish, and are designed to perfectly encapsulate the 
iPhone 3G and iPhone 3GS' contours, giving you the sleek 
look of a hard case, but the shock absorbing protection of a 
soft case. The iSkin solo FX raises the bar with an embossed 
designer pattern that screams chic, and features a unique 
mirror screen protector for the ultimate look. 





Bluelounge Products 



4 


CableDrop RRP: $19.95 

Use anywhere you wish to have cables temporarily 
held yet easily removeable or extended. CableDrop 
gently grasps your power and peripheral cords so 
they do not fall off your desk. 




SpaceStation RRP: $140 

Ergonomic laptop rest, with 
integrated 4-port USB hub & cord 
management. Also includes a 
business card slot and a very handy 
page holder to keep documents 
upright for easy reference. 


CableBox rrp:$59 

Under or on the desk, next to the 
computer, or behind the TV, loose 
tangled cables are always untidy 
dust traps. CableBox is the solution 
to solve these issues. 





New Games 


“ "1 

Lego Batman 

“V ■ 

k block 

8Rm| 

Gotham City is falling to pieces! 

11 

Play as Batman and his sidekick 

wmre 

Ha 

Robin as you build, swing and fight 

1 2 


your way through Gotham City. 


mjdf. r 

Then jump into the story from the 

V* puis BATTLE Of THE qOIW 

□ 

other side and play as Batman's 
foes. 

a _ Q 


Q3 


RRP: $64.95 


RRP: $79.95 


Black & White 2 

Play as a just God or as a God of 
War. Wage massive wars, sieges and 
battles or use your skill and power 
to keep the peace. 

Choose and customise the Creature 
that's right for you from a selection 
of Ape, Cow, Lion, Tiger and Wolf 
and eventually even a Turtle. 




Distributed bv Trv and Bvte Unit ^,6-8 Herbert St,St Leonards NSW 2065 

y y y ’ Tel (02) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 

info@tryandbyte.com.au 


f&Of. Prists and specifics bm subject to change without notice. Prices do not include detirecy. Images foe Hlustiation pot poses only. 

Available from: 

Apple resellers: apple.com/au/buy 
Apple retail: apple.com/au/retail 
Apple online: store.apple.com.au 


































Your magazine, 
your forum. 


Conexus letter of the month 


E-TAX MISSING ON MAC 

I am bitterly disappointed that once 
again the Australian Taxation Office 
(ATO) is ignoring Mac users by not 
providing an OSX version of the e-tax 
software despite making promises since 
2006 to do so. 

I am sure I am not alone in choosing to 
complete my tax return via e-tax, finding it 
both user-friendly and fast despite having 
to slum it on a Windows machine for the 
past six years. 

I urge your readers to contact the ATO 
via their complaints page http://ato. 
gov.au/corporate/content.asp?doc=/ 
content/67192.htm to insist that the OSX 
version of the software is developed and 
implemented ASAR 

Chris Pidd 
Via email 


Emulating e-tax 

Well, tax time is here again. Last year 
was the first year that I didn’t use an 
accountant to do my return. Instead, I used 
the ATO’s e-tax facility, which was Windoze 
only. This year I don’t have access to an 
adequate Winblows machine but some 
snooping revealed that it has been 
www.ato.gov.au/individuals/content. 
asp?doc=/content/73931 .htm successfully 
tested on “an Apple computer running 
OS X vl 0.4.3 with Virtual PC 7 software 
emulating a recommended Windows 
operating system”. 

Has anyone successfully done their tax 
return using the e-tax program on a Mac? 

Dylstra 

Via Australian Macworld Forums 


We asked the Australian Taxation Office to 
respond, and they said: "The Tax Office 
originally developed e-tax so that it can be 
used by the majority of home computer 
users, which includes people with IBM- 
compatible PCs and Apple Macintosh 
computers that use Windows emulator 
software. 

"In 2007, the Tax Office commenced work 
on redeveloping e-tax to make it platform 
independent. This project identified a 
number of challenges and complexities so 
significant that the Tax Office has not yet 
been able to redevelop the e-tax product to 
become platform independent. 

"The Tax Office is committed to making 
it easier for people to comply and we 
are working on improving e-tax to be 
compatible with other platforms in future 
years." - DB 


Thanks, Macworld 

I received a Post-pack today and was 
wondering who from ... It was from 
Macworld Oz/Niche. I had renewed my 
subscription a while ago and was unsure 
if I was eligible for a promo at the time. It 
must have been cause I received a 2 x 4 
block of “Lego” with a neck strap. Cheers 
AMW. 

Troy 

Via Australian Macworld Forums 

It’s our pleasure, Troy. Those Zip Zip 
USB Memory Bricks were really popular. 
There’s another great giveaway for new 
subscribers this month, so readers who 
aren’t already subscribers should see 
Page 66. - DB 


Personally, I use an accountant and offset 
his fees against the next year's tax - an ar¬ 
rangement which suits both of us perfectly 
since he gets his fee and I get out of a ma¬ 
jor headache. But has anyone managed to 
use e-tax on a Mac under emulation? - DB 


TERMS AND CONDITIONS. Conexus letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to macworldeditor@niche. 
com.au with a subject header of "Command - V”. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is 
final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on 
its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late 
or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize 
occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 

10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy 
Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street. South Melbourne, Victoria 3205 Ph 03 9948 4900. (ABN 13 064 613 529). 



Each month, Conexus is giving a 
prize to the Australian Macworld 
reader who submits what we 
deem to be the most interesting 
letter. This month, the prize is an 
Enki iPWR battery pack. This is 
a high-capacity, lithium-polymer 
rechargeable battery for iPhone 
3GS and 3G, Touch2, and iPod. 
Enki's iPWR battery pack is the 
solution for extending the battery 
life of your device by recharging 
it up to 1.8 times. The iPWR 
is a large-capacity battery of 
1800mAh/3.7V, yet is a palm-size 
battery with the ability to handle 
the demanding power of video 
playback and communications. 
The iPWR is a product certified by 
Apple and carries both the “Made 
for iPod” and “Works with iPhone” 
endorsements. 


Letters should be emailed to 
macworldeditor@niche.com. 
au with a subject header of 
“Command - V” or by post to 
Australian Macworld Mailbox, 170 
Dorcas Street, South Melbourne, 
Victoria 3205. Letters of fewer than 
200 words are given preference. 
Comments posted to the forums 
on www.macworld.com.au are 
also eligible for the prize. We 
reserve the right to edit letters and 
probably will. To be eligible for the 
prize, you must include your full 
name and address, including state 
or territory. 
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Dare to compare 

I’m referring to the June ‘09 issue and the 
article by Chris Breen about high-definition 
camcorders. 

I was involved in digital video editing 
before the advent of FireWire and shortly 
after had a change of career. I am now, like 
many rock bands from the 70s and ‘80s, 
planning a comeback. 

Not being up to speed with the latest in 
HD Digital video camcorders I did indeed 
appreciate the article’s explanation of the 
different video formats and features of 
camcorders. However, what was missing 
was a features and price comparison 
matrix at the end so I could compare all the 
mentioned models at a glance. 

This would have been very helpful in 
making a purchasing decision. 

Geoff Crocker 
Via email 

A good idea, Geoff. We’ll look into it. - DB 


iTunes in mono 

I am a longtime subscriber otAMW and 
enjoy the weekly email (newsletter). Unfor¬ 
tunately it is sent to my old email address 
and despite renewing my subscription 
recently, and updating my contact details, 
and despite phoning the subscrip¬ 
tions number, I have had no luck getting it 
sent to the correct email address. 

On another subject, is there any way to 
send output from iTunes in mono? I listen 
to music at work and it is not possible to 
do that in stereo with the positioning of the 
speakers in most areas of the workshop, 
so barring some dodgy cabling, I can only 
hear one half of the songs. 

Great magazine. 

Simon Crosbie 
Blackheath, NSW 


We Ve sorted out your email address, 
Simon. Sorry about the hassle, but your 
letter has prompted us to put a "Change 
Details" link on the newsletter. It will be 
there soon. 

Regarding your iTunes problem ... The 
bad news is there's no way to get iTunes 
to output a stereo track in mono, and it’s 
something Apple really needs to address. 
But there are a couple of options you could 
look at. 

The first is to re-import your CDs to iTunes 
in mono. Go to ITunes Preferences -> 
General -> Import Settings. Then in the 
Setting drop-down menu choose Custom 
and change the Channels setting to Mono. 
This obviously isn't ideal, as you run the 
risk of getting your mono albums mixed up 
with your stereo ones.... though you could 
create separate playlists for Stereo and 
Mono music. 

The second, which may or may not work 
as I don't know how you output the sound 
to the speakers, is to buy a stereo-to-mono 
adaptor from an electronics shop to fit your 
Mac's 3.5mm output jack. 

Any other bright ideas out there? - DB 


COMING TO AUSTRALIAN MACWORLD 
Backup and data recovery. How best to 
back up your Mac, and just what does it take 
to recover data from a ‘‘dead’’ hard drive? 
Lab test: Really portable storage - 2.5-inch 
external hard drives that you can slip in a 
pocket or handbag. 

To advertise. Call Liana Pappas 
03 9948 4974. 

To subscribe. Free-call 1800 804 160. 


COMING TO DESKTOP 
Dress me up. Patterns and designs don’t 
mysteriously appear on fabric or clothing. 
Desktop looks at designing for textiles. 

Designing for digital. From mobile phones 
to PSPs designing for digital technologies is 
big business, but what does it take? 

To advertise. Call Gaya Ananda 
03 9948 4906. 

To subscribe. Free-call 1800 804 160. 
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Apple drops TriCare 


A pple has announced that it will no longer be 
offering its TriCare three-year warranty for edu¬ 
cational institutions from 1 September, replacing 
it with Apple’s standard 12-month warranty. 

The company says buyers will also be able to upgrade 
their support from a range of new customer support prod¬ 
ucts including the three-year AppleCare Protection Plan 
(APP), which “provides you with comprehensive hard¬ 
ware, OS and software support that can diagnose and 
resolve most issues over the phone. 

“Delivered by Apple support staff, it covers your com¬ 
plete system, is more efficient and ultimately delivers a 
far superior customer experience.” 

Australian Macworldc ducation columnist Martin Levins 
heard about the changes while attending the National 
Education Computing Conference in Washington, DC (see 
Page 76), and says, “In a time of world-wide economic 
difficulty, when other manufacturers are including four- 
or even five-year warranties with free insurance in their 
offerings to schools, I am dumbfounded that Apple 
would make this decision.” 

At the moment, he says, if you purchase a Mac as 
a school, you receive three years of Tricare warranty, 
“meaning back-to-base warranty repairs are included in 
the purchase price”. 

“So, an entry level MacBook costs $1362.73 ex GST 
and includes Tricare. After 1 September this year, the 
same machine will cost $1667.73 ex GST if you want 
more than one years’ warranty. So buying a Mac for 
your school will cost you just over 22 percent more.” 

Levins says the APP onsite service is limited in range, 
and says the value of telephone support is questionable 
for school-based computers. 


“I may have to consider some sort of third party 
arrangement or even carrying our own warranty 
somehow if we are to continue with Macs,” he says. “Many 
personal conversations that I’ve had on this matter 
have said things like, ‘Macs are reliable and don’t need 
warranty’, but my experience is different: earlier this 
year we sold on 330 MacBooks after lease expiry and 
had to do warranty repairs on nearly 300 of these 
before we could let them out the door (mainly case 
injuries caused by bad design).” 

Apple Australia corporate communications manager 
Fiona Martin responded by saying: “The majority of 
schools in Australia already choose to purchase their 
Apple hardware with the APP support and warranty 
offering. Those schools not yet buying APP may see a 
price rise or a reduction in their total cost, depending on 
which model MacBook they purchase. 

“Of course, all schools are welcome to discuss their 
individual support and warranty needs with Apple or 
our authorised resellers.” 

TriCare, according to Apple, “is a limited hardware 
warranty that does not cover the operating system or 
any Apple installed applications. Nor does it allow you a 
direct relationship with Apple’s team of support special¬ 
ists and engineers”. 

The standard 12-month warranty, however, “provides 
an initial 90 days of telephone support covering every 
aspect of your Mac including Apple installed applications, 
with the remaining nine months covering hardware 
repairs. A single point of contact within Apple with 
access to our global network of people and resources 
will allow for your technical issues to be addressed in 
the most efficient and satisfactory way.” ^ 
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Phones with Vision 

S pliceCom, the company that makes the maximiser 
Pure IP Business Telephone System, has launched 
a web-based application suite aimed at delivering 
real-time information and reports to those who need it, 
wherever they are - even on the road on their iPhones. 

Vision provides all areas of a business, such as 
technical support, order processing, customer service, 
accounts or sales, with a range of information aimed 
at identifying problems and rectifying them before they 
affect business. It also aims to increase productivity. 

Examples of questions the program can answer are: 
Are we meeting our service levels on the Help Desk? 
How many abandoned callers haven’t been called 
back? Do customers have to wait longer than necessary 
because we have insufficient voice processing ports? 

As maximiser runs as a single system, no matter how 
many sites it is in or how many home-based, remote 
or mobile employees are connected, Vision can collect 
information on every department and employee. 

In the same way, real-time information can be delivered 
to managers wherever they are using their notebooks 
or smartphones, via a part of the suite called Vision 
Mobility. Here, they can get access to Quick Settings, 
view missed calls and voicemail messages, and see which 
colleagues are available. 

The first two devices supported in this way are the 
iPhone and Blackberrys running V4.6. 

“The combination of maximiser and Vision allows 
directors and managers to really understand how their 
business is performing,” says SpliceCom’s Robin Hayman. 
“And Vision Mobility offers similar levels of personal 
telephony management and control for workers when 
they are out of the office.” 

— For more information, contact SpliceCom Australia via 
info@splicecomaustralia.com, phone (02) 9922 0999 or visit 
www. spiicecomaustralia. com. 


Come fly with me 

F light Control, a simple but addictive iPhone game 
from Victorian game developer Firemint, has 
topped over a million downloads and climbing, 
making it one of the world’s most popular iPhone games 
ever produced. 

Just $1.19 from the iTunes App Store, Flight Control 
lets you assume the role of air traffic controller. As an 
ever-increasing number of planes approach the runways, 
your job is to guide them all in for safe landings- 
ensuring that they stay out of each other’s way. 

Planes travel at different speeds, and each is colour- 
coded to match the runway it must land on. 

You tap on approaching planes and drag a flight path 
for them to follow for landing. That flight path remains 
visible, and the plane turns white to indicate that you’ve 
successfully drawn a path to its runway. 

The game started as a personal project for Firemint CEO 
Robert Murray, and was followed up with assistance from 
Firemint developers Jesse West and Alexandra Peters. 

Murray started the project as a design and develop¬ 
ment exercise over his Christmas break - a time when 
the company’s staff often come up with new ideas. 

Victorian Minister for Information and Communication 
Technology John Lenders says, “Games are more than 
entertainment - they are a large part of Victoria’s 
Information and Communication Technology sector 
providing jobs for thousands of Victorians. 

“Firemint,” he adds, “has quickly developed a world¬ 
wide reputation as an industiy-leading game developer.” 

A recent update 1.1 (“Into the Cloud”) has added online 
scores and integration with Google Maps and Twitter. 
This gives you the ability to see Google Maps mashups 
of Flight Controller scores, automatically tweet your best 
scores, and add tags to your Cloudcell online profile to 
help your friends find you. 

— For a full review, visit www.macworld.com.au/iphone/view/2857 
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MUG activities: August 


Sat 1 

AUSOM Incorporated [VIC] 

wvwv.ausom.net.au 

Mon 3 

Southern Highlands Computer 
Users’ Group (SHCUG) [NSW] 

www.shcug.org.au 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Gold Coast Mac User Group 
[QLD] 

www.goldcoastmacusers.org.au 

Tue 4 

MacTalk Hunter [NSW] 

www.mactalkhunter.org.au 

Wed 5 

Club Mac Inc [NSW] 

www.clubmac.org.au 

Toowoomba Apple & Macintosh 
User Group [QLD] 

www.taamug.org.au 

Thu 6 

Hervey Bay Mac Users Group 
[QLD] 

www.hbmug.com 

Fri 7 

South Australian Apple Users’ Club 
[SA] 

www.saauc.org.au 

Sat 8 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Mon 10 

Southern Highlands Computer 
Users’ Group (SHCUG) [NSW] 

www.shcug.org.au 

Macintosh Users Group Sunshine 
Coast (MUGSUNCO) [QLD] 

www.mugsunco.org.au 

Tue 11 

Macintosh Multimedia Group [VIC] 

www.ausom.net.au 

www.imug.com.au 

NQMUG [QLD] 

www.nqmug.org 

Bellarine Mac User Group [VIC] 

www.bellarinemac.org.au 


Wed 12 

Coffs Mac Users Group [NSW] 

groups.yahoo.com/group/ 

coffs_mac_users 

Retirees and Others [VIC] 

www.ausom.net.au 

Club Mac [NSW] 

www.clubmac.org.au 

South Australian Apple Users’ Club 
[SA] 

www.saauc.org.au 

Sun 16 

Apple-Q Inc [QLD] 

www.apple-q.org.au 

Mon 17 

Southern Highlands Computer 
Users’ Group (SHCUG) [NSW] 

www.shcug.org.au 

Tue 18 

Byron Shire Mac User Group 
[NSW] 

bsmug.ozshop.net 

NQMUG [QLD] 

www.nqmug.org 

Mon 24 

Southern Highlands Computer 
Users’ Group (SHCUG) [NSW] 

www.shcug.org.au 

Tue 25 

Internet Macintosh User Group 
[VIC] 

www.imug.com.au 

Thu 27 

Central Victorian Macintosh Users 
Inc. [VIC] 

www.cvmu.net 

Sat 29 

Geraldton Macintosh User Group 
[WA] 

www.gmug.org.au 

Mon 31 

Southern Highlands Computer 
Users’ Group (SHCUG) [NSW] 

www.shcug.org.au 


- List compiled by Nicholas Pyers 
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Your iPhone Idea to 
Cash Flow in 
three Steps 

»F Bring your iPhone application idea to Zco 
© Zco develops, deploys & supports your app 
© Sit back and collect monthly checks 

Australian rep needed The applicant will 
provide sales and technical support and work 
closely with Australian customers as well as Zco's 
global development facilities, jobs@zco.com 



20 years of providing high quality service 

www.zco.com 
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Holgnks 

Internet Alternatives is available on CD for $10 from participating Apple 
User Groups, including; 

homepage.mac.com/sydamug/amugmembers/disc/ 

orderform-nonmem.html 

AMUG Sydney 

www.ausom.net.au/discofthemonth 

AUSOM Incorporated 

www.beaut.org.au/tips.html 

BEAUT 

www.bsmug.ozshop.net 

Byron Shire Mac User Group 

www.cvmu.net 

Central Victorian Macintosh Users Inc 

groups.yahoo.com/group/coffs_mac_users 

Coffs Harbour Mac Users Group 

www.gmug.org.au 

Geraldton Macintosh User Group 

www.mactalkhunter.org.au 

MacTalk Hunter 
www.saauc.org.au 

South Australian Apple Users Club 

Many User Groups allow you to purchase the Discs of the Month from 
their meetings - often at a discount; or to order via the web, postal mail, 
fax or telephone. 


Internet Alternatives 

L ong before the World Wide Web existed, the 
Internet had many uses, and even today there are 
many services you can use without ever opening 
a web browser. Here is a collection of applications that 
allow you to download files, images and movies, chat 
instantly with people from around the globe, socialise 
with friends, buy and sell goods and services online, 
play games, catch up on news and events, and even talk 
on the telephone! 

Adium: Connects to any number of messaging accounts 
on any combination of supported messaging services. 

Open Source 

AIM: Instant Messaging client using AOL (compatable 
with iChat). Free 

Aperture to Picasa Web Albums: Easily upload images 
to Google’s Picasa Web Albums from inside Aperture. 

Shareware 

Atlantis: MUD (Multi User Dungeons) client specifically 
designed to aid in playing those types of games. Freeware 
Captain FTP: Powerful FTP client that features Sched¬ 
uled Sync jobs. Shareware 

CyberDuck: FTP, SFTP, WebDAV, Mosso Cloud Files and 
Amazon S3 browser. Open Source 
DeepVacuum: Download utility based on wget command 
line tool, but with Graphic User Inferface. Shareware 
EventBox: Social Networking client that works with 
Twitter; Facebook; Google Reader; Flickr; Digg; Identi. 
ca; Reddit and RSS. Shareware 


ExpanDrive: Acts just like a USB drive plugged into your 

Mac - Open, edit, and save files to remote computers from 

within your favourite programs, even when they are on a 

server half a world away. Shareware 

Fetch: Reliable, full-featured file transfer client. Shareware 

FlickrBoth: Simple little plugin for Apple’s Photo Booth. 

Donationware 

GarageBuy: Slick, full-featured client application for all 
of your searches and purchasing on eBay. Freeware 
Fleadline: Designed to make catching up with the lat¬ 
est blog posts, articles and news feeds quick and more 
enjoyable. Shareware 

iGetter: Greatly improve the speed of your downloads 
using segmented (accelerated) downloading. Shareware 
iSale: eBay certified auctioning solution that offers a 
huge variety of integrated template layouts. Shareware 
GameRanger: The first and largest Internet multiplayer 
game matchmaking service for the Macintosh that lets 
you play over 500 classic, action, strategy, and simula¬ 
tion games and demos, online with friends and oppo¬ 
nents worldwide. Freeware 

LimeWire: Fastest Peer-To-Peer (P2P) downloads on the 
planet. Various 

MaxNews: Very flexible and effective Usenet newsreader 
supporting reading and composing both news articles 
and e-mail messages. Shareware 

Meerkat: An easy-to-use SSH tunnel manager. Shareware 
MudWalker: MUD client with compact connection win¬ 
dows that use no unnecessary screen space. Freeware 
Mumble: Low-latency, high-quality voice chat software 
primarily intended for use while gaming. Open Source 
MySpace Chat for Mac: Powerful, convenient MySpace 
client that supports multiple chats in one window, smiles 
support, manage contacts, no annoying ads. Shareware 
Nemo: Newsgroups/Usenet reader with an elegant and 
powerful user-interface that is designed to look and be¬ 
have like an Apple application. Shareware 
net4mac: Social networking built for Mac users. Freeware 



Save YouTube videos to your computer in 3 clicks, for free! 


► 018 AMW August 09 


www.macworld.com.au 






















NetNewsWire: Easy-to-use RSS and Atom reader that has 
a familiar three-paned interface (like Mail) and can fetch 
and display news from thousands of different websites 
and weblogs. Freeware 

Newsgroup Image Collector: Perfect tool for collecting 
images from Usenet newsgroups. Shareware 
NewsLife: Simplest way to stay up-to-date with tons of 
websites without having to touch your web browser un¬ 
til you see something you want to read. Shareware 
Osiris: Usenet Auto-Poster for Thoth or MT-Newswatch- 
er, that Supports multiple news servers and multiple per¬ 
sonalities. It can also randomise body text. Donationware 
SeaMonkey: All-in-One Internet Application Suite 
containing an Internet browser, email 8t newsgroup 
client, HTML editor, IRC chat and web development 
tools. Open Source 

ShareTool: The fastest, easiest, and most secure way to 
access all of your Bonjour services from anywhere in the 
world. Shareware 

Skype: Make calls from your computer - free to other 
people on Skype, and cheap to phones and mobiles across 
the world. Freeware 

SkypeCap: Captures and records audio calls made from 
Skype. Recorded calls are saved as MP4 files, to be 
replayed, shared, archived, or studied. Demo 
Syrinx: Fully customisable twitter client designed for 

Leopard (OS X 10.5+). Donationware 

Thoth: Popular NNTP/Usenet reader, with support for 
multiple servers. Shareware 

Tickershock: RSS, RDF and Atom news reader, inspired 
by the tickers of 24-hour cable news, that displays news 
feeds anywhere on your desktop in a animated crawl or 
billboard display. Freeware 

Times: Instead of treating news like email (as most RSS 
readers do), Times presents you with headlines and photos 


from a variety of sources all in one place, letting you more 
easily discover the news you want to read. Shareware 
Tooble: Find any video on YouTube! Download it to your 
computer! Watch anywhere at any time! Freeware 
Transmission: BitTorrent client that is designed from the 
ground up to balance power with simplicity. Open Source 
Transmit: Award-winning FTP client. Shareware 
Tweetie: Twitter client for the Mac that keeps track of 
entire conversation threads. Various 
TwitterPod: A Twitter client with message store capabil¬ 
ity. Your and your friends’ messages will all be stored 
and displayed on an easy-to-navigate window. Freeware 
UberUpload for iPhoto: Add the power of FTP and SFTP 
exports to your workflow without ever leaving iPhoto. 
Trial 

Unison: Discuss. Download audio. View pictures. Find 
video. And more. It’s all on Usenet, the global sharing 
network, and all possible with Unison, an award-win¬ 
ning Usenet client. Shareware 

Vienna: RSS 8t Atom newsreader that provides a simple 
and intuitive user interface with customisable toolbar, 
along with a built-in tabbed browser. Open Source 
Vuze: Easiest way to find, download, and play HD vid¬ 
eos - the most powerful p2p BitTorrent app in the world. 
Formerly known as Azureus. Freeware 
X-Lite: SIP based softphone combining voice and video 
calls, Instant Messaging and presence management in an 
intuitive and familiar interface. Freeware 
Yahoo! Messenger: Instant Messaging client for use 
with the Yahoo! and Windows Live Messenger services. 
Freeware 

— List compiled by Nicholas Pyers 

The full online version of this list can be found at 

www. macworld. com. aulcontent/view/2935 
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[SECURITY] 


iPhone 3.0 brings 
security features and 
fixes... for some 

I n mid-June iPhone OS 3.0 was released after much 
anticipation. The release introduced some new 
security features as well as fixing some existing 
security-related issues on existing iPhones. 

One new security feature for all of us is actually in 
iTunes on your Mac, which can now encrypt the backup 
iTunes keeps of your iPhone. As you can imagine, all 
the data in your iPhone is in that backup by design and 
sifting useful information out of the backup is a trivial 
operation widely documented on the Internet. 

Users of the new iPhone 3GS model can also encrypt 
data on the iPhone 3GS itself. I haven’t had the oppor¬ 
tunity to examine this yet beyond looking around on an 
iPhone 3GS at a retailer on release day. 

I have looked at the file system of previous iPhone 
releases and, on these versions of the operating system, 
application data is stored in unencrypted, “plain text” 
form much like on your Mac. And, since we have no 
data eneiyption function, this situation remains so for 
3.0-updated iPhone (2G), iPhone 3G and iPod touches. 

Right now very little information is available on how 
Apple is implementing the iPhone 3GS encryption and, 
until this is further detailed, few will bet the farm on 
the iPhone 3GS’s approach to protecting data. It’s hoped 
that over the longer term Apple will also improve how 
application data is stored on iPhones - and on the Mac - 
and doesn’t presume that the encryption “container” for 
this data will retain its integrity in the iPhone 3GS. 
Wipeout. Another new security feature is that the hard¬ 
ware encryption touted in the iPhone 3GS also permits 
a quicker “remote wipe” of the sensitive data that litters 
your iPhone. 

Apparently it achieves this by notifying the phone 
that it should remove the encryption key used to 
encrypt the sensitive data on the phone. This leaves the 
encrypted data in place but it’s not meant to be of use 
without the key. 

Time will tell, as this presumption has also been made 
for other cryptographic implementations. 

The “remote wipe” feature of the iPhone and data- 
wiping triggered by failing a certain number of PIN 
authentication attempts has been supported for a while 
now in the iPhone. So this concept isn’t new. In previous 
models, however, a slower, more thorough, process 
erases all data on the iPhone block-by-block. 

A “belt and braces” approach would suggest doing the 
same on the iPhone 3GS. 


These new security features are part of Apple’s initiative 
to gain acceptance in larger enterprises for the iPhone. 
Any moves improving data protection are a welcome 
improvement of the device’s overall security. A lot of 
data you’re not aware of accumulates on your iPhone: 
Caches of keyboard-entered data, deleted mail and 
calendar data, browser history, etc. 

Test. Fix. Evaluate. (Repeat). Just like desktop or note¬ 
book form-factor Macs the iPhone requires fixes from 
time to time. Usually software fixes relate to reliabil¬ 
ity, performance and security. So another aspect of the 
iPhone 3.0 release is that it included a large number 
of security-related fixes. Nearly 50 fixes, in fact. For 
me this is where reading between the lines of a large 
security disclosure becomes a lot of geeky fun. 

When product manufacturers provide details of fixes 
technology they usually provide the most minimal detail 
required to convey the issue. Then they assure you it’s 
been fixed and quietly move on. The reasoning behind 
this is some combination of avoiding enabling attack 
through disclosing detail, avoiding corporate embarrass¬ 
ment and downplaying impact through just plain being 
vague. 

This is especially the case where fixes address flaws 
where Bad Things can happen. In the case of the iPhone 
and other mobile devices Bad Things are usually abusing 
user trust in web applications, unexpected application 
crashes, device resets, access to confidential information 
and the potential for execution of arbitraiy code. 

Several fixes for CoreGraphics functions (exactly what 
they sound like) were introduced to address issues relat¬ 
ed to viewing maliciously crafted images or maliciously 
crafted PDF files that “may lead to an unexpected appli¬ 
cation termination or arbitrary code execution”. 

Improvements to Mail on the iPhone were made to 
enable users to disable automatic loading of images 
referenced in HTML-formatted emails. This condition 
would permit an attacker to determine the iPhone’s Inter¬ 
net-presented TCP/IP address when the Mail application 
requested to load the referenced image. Strangely, after 
this fix was made the default configuration for Mail has 
been left to “Load Remote Images” rather than err on the 
side of caution and not do so. 

Fixes were also introduced to Safari to ensure that the 
web browser’s histoiy is properly cleared when the user 
asks for it to be. This is to ensure that someone with 
physical access to the device isn’t able to determine it 
by “jail breaking” the device and digging around on the 
file system. 

Related to the Safari were several fixes to the WebKit 
framework on the iPhone. Several WebKit fixes related 
to how JavaScript is loaded and rendered in web pages. 
These issues enabled cross-site scripting (XSS) attacks. 
Among other things XSS may lead to providing an 
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attacker with site-related session credentials which may 
permit the attacker to use the iPhone user’s trust. 

Some interesting resource consumption issues were 
also patched in WebKit where visiting a maliciously 
crafted webpage may result in an unexpected de¬ 
vice reset. This is due to how WebKit handled certain 
objects with large, unlikely values. The effect would 
be that memory resources would be consumed and the 
device would take its only possible recourse - reset¬ 
ting itself. A fix was also made to the iPhone TCP/IP 
network stack’s handling of a crafted ICMP ping (echo) 
request. This condition would also result in an unex¬ 
pected device reset. 

Apple’s cumulative advisoiy for OS 3.0 (http://support. 
apple.com/kb/HT3639 ) is interesting reading. Most inter¬ 
esting is that, presumably due to the common base, all the 
issues affect all iPhone and iPod Touch models running 
OS 1.0 to OS 2.2.1. 

Left out in the old. So existing iPhone users received 
a free update to iPhone OS 3.0. I was actually expect¬ 
ing something like the lame US$2 fee we had to pay a 
few years back to enable the 802.11 n wireless card we 
already owned in MacBook Pros. Getting OS 3.0 for free 
was nice although I suspect it was more about giving 
us phone carrier-related controls, anti-jail breaking fixes 
and micropayments. 

So, no, the “pay for it” treatment was left for iPod 
touch users at $12.99. Ask yourself ... what kind of 
company announces a slew of security fixes for mostly 
current, supported products and makes users pay to 
receive them? 

OS 3.0 doesn’t exactly provide some massive new user 
experience. Unless I’m missing something there were no 
new apps for existing users beyond Voice Memos. Would 
you like to hear the recording of me yawning? 

As far as new functionality goes, having Cut and Paste 
and more usable Bluetooth (A2P audio, etc) just brings 
them up to where their competition were in 2007. 

Given the number and breadth of security issues it’s 
pretty obvious that many have been sitting with Apple 
for some time. One even dates back to August 2008. It 
just seems that these issues were accumulated for the OS 
3.0 release rather than addressing them earlier. Because 
of this I believe that Apple has a duty of care to their 
iPod touch customers to provide the update for free. 
Update update. June’s security article covered an issue 
relating to Apple’s dragging their feet on a fix for the 
Java Runtime Environment bundled with OSX. Around 
the time the magazine was hitting your mailbox you 
might’ve noticed that Apple released a fix. Huzzah! ^ 

— Neal Wise breaks stuff for a living while serving as director at Mel¬ 
bourne IT security consultancy Assurance.com.au. Neal has been a 
Mac user since 1988 and an Apple user since 1981. 
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Hoijinks 

www.cirquedusoleil.com/World/en/au/shows/dralion.asp 

Dralion dreams 

C irque Du Soleil would have to be the most well 
known circus worldwide, and for good rea¬ 
son: The production values of each of its many 
shows are extremely high. 

Many people attending a performance of the current 
touring show, Dralion, are struck by the complexity of 
the ever-present music and assume it is recorded - until 
the band are illuminated and it becomes obvious that 
this is as much a live music event as a circus. 

Dralion has completed its Australian run but is now 
performing in Auckland, New Zealand, until 23 August. 
David Holloway catches up with Dralion’s Canadian 
bandleader and keyboard player Stephen Poulin to get 
more details. 

Can you give a potted history of your musical career and 
when Macs started playing a role? 

This is my third production with Cirque. Before Dralion , 
I composed music for modern dance shows, theatre and 
was also a freelance musician. I bought my first Mac in 
1993 while I was working on Nouvelle Experience , the 
first show in Vegas at the Mirage. I bought Cubase. My 
first project was a music request for two Cirque artists 
creating a new act for their personal project after Cirque 
du Soleil. 

Dralion has some quite complex, multi-instrumental 
pieces. Can you explain technically how seven musicians 
recreate the music? 

There is a lot of percussion looping and sequencing in 
this show to recreate the feel of a larger ensemble. The 
musicians, of course, are there to provide the emotion 
of a specific performance. We always play according to 
what is going on stage, but the loops are not aware of 
that. To hold it together, most of the show has a click 
track sent to each musician’s and singer’s mix. The idea 
is to keep things organic, using technology wisely to 
enhance the musicians’ performance. 

You’ve played in well over 3000 Dralion shows - how do 
you keep things fresh and interesting? Is there scope for 
“playing outside the box” in the show? 

One thing I like about this show is that it’s veiy alive. 
It is a “happening” and each show is unique. Due to the 
high level of difficulty in many acts, the structure varies 
from time to time. Each piece is divided in many sec¬ 
tions, each with a name, and I call them on the spot so 
the musicians have to stay alert all the time. There are 


places for improvisation in almost every show... often 
to give time to the artists for setting-up or, very less 
frequently, to cover for a technical problem. Also, I play 
some sections differently from show to show to keep it 
fresh. We can bring new ideas to the score but it has to 
be in line with the essence of the score. 

What Mac do you currently own and do you use it for cre¬ 
ative purposes? 

I have a 17-inch MacBook Pro and I also kept my old 
PowerBook (17-inch) that stays at work in my dressing 
room. To edit things for the show, I often use one of 
them and then export them in my station in the show. 
For example, I am now using live audio samples of the 
male singer because next week he will be a happy father 
and he is going home for the last three days of shows. 

We record every show in 24 tracks, so I just import one 
of his performances in my Mac with Peak (BIAS) and cut 
and optimise the sections I need. I use Ableton Live in 
the show and I have it on my laptop as well so I just save 
the new session and export it. I also use my laptop for 
personal creation at home. 

What applications couldn’t you live without? 

Apple’s Logic for sure, mainly for composition, and also 
Ableton Live, which is growing on me. They complement 
each other very well. I’m also a big fan of Spectrasonics: 
I have Stylus, Omnisphere and I will buy Trilian as soon 
as it hits the market. 

Have you tried convincing the Cirque team they need to 
switch to Macs for their productions? 

Choosing PCs five years ago was a budget decision. At 
the time it was, money-wise, a good decision. I wanted 
to add computers in my rig because I felt the need to im¬ 
prove the quality and realism of certain sounds, mainly 
the orchestral sound. I wanted to go with the Vienna 
strings library. So at the origin, I only needed a soft 
sampler. The Gigastudio was stand-alone and the EXS 
24 was part of Logic. So to go with Mac was more than 
double with the cost of the G5. Now I would go for sure 
with Macs, using Kontakt or Logic. 

What is your primary keyboard rig for the show? 

My master keyboard is a Yamaha Motif 8 XS. A Roland 
XP-80 is used for triggering short sequences to two Ro¬ 
land XV-5080s and various softsynths, mainly Gigastu¬ 
dio. I have a second one as a back-up or for having 
access to the other keyboard rig. 

One computer is dedicated to Gigastudio. I use Able¬ 
ton Live on a second computer for songs based on 
long audio segments. They are triggered by an Akai 
MIDI drum pad. A Yamaha S-90 is used for the piano 
sounds. 
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I use an Edirol 8-in, 8-out MIDI patch bay because this 
set up is quite complex and gives me flexibility. MOTU 
24 in-out is the main audio card and one RMX is in each 
computer (latency is very good). 

As the show’s musical director, do you have an actual 
conducting role or more a bandleader role? Is the band 
playing from a score? 

I work as the bandleader of Dralion. I play quite a bit 
during the show, trigger a massive amount of sequences 
and give around 200 cues each show. That keeps me busy 
(laughs). 

Shows like Dralion demonstrate the ongoing importance 
of a solid musical background in regards to technique 
and theory. Are you at all concerned that music theory 
and discipline is fading in the face of loops and intuitive 
audio applications? 

The world is evolving very fast now and we have to adapt 
as musicians, composers or performers. We have to keep 
our eyes and ears open and have a positive attitude toward 
the new tendencies and adding it to our bag of knowledge. 
That said, there will always be a place for great musicians. 
They just will have more, and better, tools. ^ 
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Pieter de Vries is one of our top cinematographers, and 
a huge Mac fan, writes Barrie Smith. 


T he Australian film and video industry holds a 
firm place in this country’s cultural landscape: 
the Jackmans, Kidmans and Gibsons - yup, even 
naughty Mel - are loved; the Weirs, Luhrmanns and 
Schepisis have a popular following as directors and 
cinematographers such as Oscar winners like Dean 
Semler ACS, John Seale ACS and Russell Boyd ACS are 
recognised in the street. 

A standout in the industry as a director of photogra¬ 
phy (DoP) and cinematographer is multi-award-winner 
Pieter de Vries ACS, who has not followed the traditional 
path in shooting feature films but rather immersed him¬ 
self in television documentaries. Not surprisingly, he is 
well known to decades of viewers as the man behind the 
camera of some very high-profile titles. 

Spending a morning with De Vries at his Sydney 
Northern Beaches home I asked why he calls himself a 
cinematographer; his early career was in film capture 
but his current output is almost entirely in HD video. 


“It’s all about moving images, not so much about how 
they’re captured,” De Vries says. “It’s no longer relevant 
to think of moving pictures as being only images re¬ 
corded on motion picture film. It comes from the cinema 
and its motion picture heritage, but video and digital re¬ 
cording is so entrenched that the title ‘cinematographer’ 
is still relevant. 

“It’s to do with recording images, using composition, 
movement, lighting, and not so much about the camera 
platform. It could even be a Super 8 movie camera.” 

In his view, film techniques signify the gold standard. 
He predicts there may well still be a place for film - some 
cinematographers and directors just love that particular 
texture, and at this point, only film can deliver it. 

Never an easy life. Much of De Vries’s work is known 
to the viewing public because of the challenging projects 
he’s used a camera to record. One such enterprise was a 
group of four one-hour TV docos filmed in China with 
director Scott Hicks in 1988. 
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“In 1988 things in China were very different than they 
are today,” De Vries says. “We were the first foreign crew 
to ever get permission to film with the Chinese People’s 
Liberation Army and we had three months working in 
winter and summer. 

“The challenges were enormous, mainly because we 
were dealing with army people and not film people. Lan¬ 
guage was a huge problem, just communication, even 
though we had translators for eveiy occasion.” 

De Vries says of the trickiest times of his career was in 
the shooting of Rat on Super 16mm in 1997, and jokingly 
says he is “on the home stretch with the plague!” But seri¬ 
ously, he gives a lot of credit to director Mark Lewis, who 
specialises “in doing quirky animal films”. 

Lewis always wants a “cinematic feel’” in his work, so 
it needed to be lit and photographed in a cinematic way 
to give a dramatic, but believable look. 

“The challenge for me,” De Vries says, “was to light 
areas where I needed rats to move and then organise 
the rats to run through that particular pool of light, stop 
momentarily and then move on to somewhere else. The 
challenge was in coordinating the production values, the 
intricate lighting required and getting rats to cooperate 
with that. 

“Luckily, it was pretty easy because we had a great 
wrangler, a rat wrangler. We had about 70 rats on that, 
at any one time.” 

Rat earned De Vries the Australian Cinematographer of 
the Year Award at the 1998 Australian Cinematographers 
Society Awards, plus an Emmy nomination in 1999. 

The world in 3D. Turning to his use of high-definition 
(HD) cameras to shoot 3D footage, De Vries says the ben¬ 
efits are that you can shoot for over an hour without 
needing to change magazines, “and of course it’s much 
cheaper”, but he adds that there are inherent problems 
working with 3D using a hand-held camera. 

“You have to keep the cameras in registration in regard 
to convergence, the angle at which the lenses are point¬ 
ing inwards, otherwise the audience will have eye strain 
if they are not converging correctly. 

“Vertical mismatching of convergences can also cause 
a problem. It’s a harrowing experience at times because 
you’re not only worried about composition and expo¬ 
sure, you’ve also got this extra dimension of conver¬ 
gence to be concerned with. It can render a scene com¬ 
pletely unusable.” 

Keeping up with HD. When asked what he thinks of the 
current HD systems - RED, Viper, Genesis and so on - De 
Vries says he feels “there is a place for them all - they’re 
part of that palette that cinematographers can draw on. 
For many people it comes down to the camera format 
they feel comfortable with.” 

As a cinematographer he must keep on top of ev¬ 
erything that’s happening and adds that it’s not like 


working with film, where only the lenses and film stocks 
tend to get better every year. 

“With HD cameras, the hardware tends to change as 
well as the circuit boards to improve image quality, so 
from a cinematographer’s point of view it’s very, very 
challenging. With a new camera you have to go back to 
school and learn how to use it. But once you’ve learnt 
the basics, then your work as a cinematographer just 
kicks in, the lighting skills are all there and nothing is 
different.” 

Credits 

A very, very short selection from Pieter de Vries’s 

long career: 

• 2009 - On Tour with the Queen. 4 X 1 hr series 
filmed in New Zealand, Tonga, Fiji and Australia 

• 2006-2009 - CIA - Crime Investigation Australia. 
Now in to his third year shooting the drama recon¬ 
structions for this high-rating crime investigation 
series. 

• 2008 - Darwin’s Lost Paradise. Retracing Charles 
Darwin’s Beagle journey in th e Galapagos Is¬ 
lands, USA, France, Germany, UK, Cocos Islands 
and Australia. 

• 2005 - Philip Glass - a Portrait in Twelve Parts. 
Directed by Scott Hicks, the film documents the life 
and work of this renowned US musician and com¬ 
poser leading up to his 70th birthday celebrations. 

• 2001 - Ghosts of the Abyss. Large format (Imax) film 
centered on an expedition that revisits the wreck of 
the Titanic. Directed by James Cameron. 

• 1997 - Rat. Quirky look at life in New York from the 
rats’ point of view. 

• 1988 - The Great Wall of Iron. Documentary mini¬ 
series about the Chinese People’s Liberation Army. 
Winner of the Peabody Award 1990 USA. Directed 
by Scott Hicks and filmed in China and Tibet. 



Using the RED 
camera for a 
Maxibon ice cream 
TV commercial. 
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right: De Vries 
on location in 
Tasmania. 

far right: 
conducting an ACS 
masterclass. 



The RED camera he finds exciting as the “camera is still 
evolving. It’s been readily accepted by everybody, main¬ 
ly because of the image quality and pricing.” 

He recalls it arrived “with a sensational marketing strat¬ 
egy that was very, veiy impressive. Then they followed up 
with a very, very impressive product as well. Now it’s out 
there, it’s working. They listened to DoPs too. 

“Because of its design and software, RED is sort of 
challenging things along the way, so I think it shows an 
incredible leap of faith on the part of many people in the 
industry to actually get behind it. In a way it’s kind of 
fulfilling itself by the very fact that so many people have 
become involved with it.” 

Budget video. On the opposite end of the film-maker’s 
scale, many people are going out, buying a $2000 cam¬ 
era and making movies - and there will always be a 
place for them, De Vries says. 

“They have a great stoiy, they have the time,” he says. 
“And the quality of digital cameras in terms of bang for 
buck is so high now ... previously you’d have to save up 
for years to buy a 16mm camera and even then you’d 
spend two weeks just learning how to load the film 
magazines. 

“These days you just load a tape or whack in a card 
and off you go, so it’s released people to take an idea all 
the way through.” 

A good stoiy can be told with only a consumer format 
camera, De Vries says, “but it has to be a veiy good 
story in order to cariy it because often the pictures and 
sound — if bad — are things that people are not always 
willing to overlook. 

“Getting things right at the shooting stage pays off in 
the edit and I’ve been running workshops for a number 
of years to show people how easy it is to do just that”. 

“I don’t think quality will ever lose its place in the 
system.” 

Glass houses. De Vries was part of the 2007 theatri¬ 
cal documentary on Philip Glass - Glass: A Portrait of 
Philip in Twelve Parts - but director Scott Hicks shot 
most of the movie. How did his work rate? 



“Scott was always going to shoot most of this film be¬ 
cause of his wonderful relationship with Philip ... and 
Scott is a very visual person,” De Vries says. “We think 
very similarly and have similar ideas about framing. 

“He knows the way I construct shots and there is an 
incredible similarity in the way we think visually. So, 
from our very early days, I knew he had a wonderful 
eye. I spent time with him, showing him, not how to be 
a cinematographer, but how to get the best out of that 
particular camera. 

“When a director like Scott is working with his sub¬ 
ject, he has a very strong idea about what he wants. 
He’ll leave the camera rolling because he knows some¬ 
thing is going to happen. And at the end of the scene 
he’ll allow the shot to run for a long time. This is the 
advantage of being a director and shooting it at the 
same time.” 

High drama. When I ask De Vries if he’d consider shoot¬ 
ing drama, he quickly answers: “I have shot drama but 
the majority of my work has been in the area of docu¬ 
mentaries and commercials. I haven’t chased features. I 
do love documentaries. I love the work, the kind of ebb 
and flow of the way a documentary works. I enjoy work¬ 
ing with real people. 

“I’ve always been a stills guy, always taking stills. I 
love the thought of being plumbed into a landscape and 
the essence of what I see, and I know that by shooting 
in a certain way, by using certain lense sizes I can find 
the shots. 

“When I’m in doco mode I love the compactness of the 
crew and as a consequence of that, the people who we 
choose to travel with are carefully chosen, as much for 
their personalities as their technical skills - so they’re 
good people to be around.” 

You’ve won a heap of awards including a pile from the 
Australian Cinematographers Society (ACS). Are they 
any help in getting business? 

“I think they’re part of your profile but they don’t stick 
up like a neon sign. It’s always great to be recognised for 
the work that you do.” 
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Mac muso. De Vries’s computer experience has been al¬ 
most 100 percent Mac from day one. 

“I grew up with the, very early models, going right 
back to the 512K,” he says. “Being a musician as well 
I used to do a bit of writing, so I came up, of course, 
through Logic and Cubase composition tools. 

“I’ve basically gone along for the Mac ride all the way, 
even through the bad old ‘90s when there were all sorts 
of stumbles (by Apple). At one stage I thought of jump¬ 
ing ship but I’m so glad I didn’t.” 

Now, he says, Macs are part of everything he does. 
“They maintain my Website and maintain contacts with 
overseas producers by email. I do quite a bit of writing 
and the have a lot to do with my stills work ... I shoot a 
lot of production stills when I’m away, and for the work¬ 
shops I run. For these I use Final Cut Pro, Aperture and 
Photoshop. 

“My main working computer is a MacBook Pro with 
two gig of RAM. I try and run it as leanly as possible. 
There are a lot of video and image files, which I keep 
on separate portable hard drives. We’ve got six Macs 
that are all networked. They range from Power Mac G5 
iMacs to Intel Power Mac G5s. We’re looking to upgrade 
a couple of the computers at the moment.” 

Tough shoots. In closing I asked De Vries about tough 
shoots he’s had to deal with. 

“The toughest shoots for me tend to be related to 
weather.,” he says. “I spent 11 months in South America 
working on a documentary series, and that was physi¬ 
cally very hard and involved working long hours. 

“But the locations were amazing and it’s incredibly stim¬ 
ulating work,” he adds. “I still pinch myself to think how 
can a bloke like me has ended up in a job like this.” ^ 


Video Workshops 

Pieter de Vries is one of Australia’s most popu¬ 
lar teachers of video cinematography and lighting 
techniques. His workshops, conducted regularly in 
Australia and overseas, are structured for both be¬ 
ginners and experienced shooters and are very well 
attended. 

Despite the extraordinary colour rendition and res¬ 
olution of modern digital video cameras, he points 
out that image quality alone is not the makings of a 
good-looking film. 

“Mastering buttons and dials can just be a matter 
of browsing the operation manual, but there is noth¬ 
ing in a manual about solid composition, creating 
mood through exposure level, simple lighting set¬ 
ups or even something as simple as making best 
use of available sunlight,” he says. “There’s cer¬ 
tainly nothing written in a manual on how to string 
together a fabulous and engaging sequence.” 

All of these points are covered in De Vries’s work¬ 
shops and he is always delighted and encouraged to 
see the difference in craft when former participants 
send him finished copies of their films: “I’ve become 
quite addicted to the reaction of students, seeing 
them smile as the penny drops, the techniques un¬ 
fold and they discover things that up until now, only 
the pros knew.” 

— To find out more about future workshops please 
contact Pieter De Vries on pietdv@ozemail.com.au or 
www. pieterdevries. com.au 



A recent workshop 
conducted for 
the Australian 
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Association. 
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Danny Gorog 

is wondering when 
Apple will expand its 
product line to include 
car stereos, white 
goods and TVs. 


Evom better 


I f you’ve ever had the need to 
convert video from one format to 
another you’ll know the process can 
be difficult and time consuming. 

There are many different reasons 
you might want to do this. One 
common example is that you’ve 
downloaded video from the Internet 
and want to watch it on your iPhone 
or Apple TV. Unfortunately, most 
videos on the web aren’t natively 
ready to use with Apple’s products 
and need to massaged into a format 
that iTunes accepts. 

Programs that let you take video 
from one format and convert them 
to another are commonly known as 
video transcoders. 

In the case of Mac OS X there’s 
no shortage of different transcoders 
around. We’ve reviewed many of them 
in these pages, but before I introduce 
the latest and greatest, a short recap 
of my favourites seems appropriate: 
RoadMovie. A powerful video con¬ 
version tool that features a gorgeous 
user interface that’s easy to use, but 
also allows some customisations. 

It’s got integration with the hardware 
accelerators like the fast Elgato Turbo 
264 HD and can automatically parse 
a file name and add the correct meta¬ 
data to the output file. RoadMovie 
also makes it easy to embed subtitles 
in your converted movies. 
HandBrake. Originally designed as 
a DVD ripping application, HandBrake 
now serves as a general-purpose 
video encoding tool that lets you 
convert video from basically any format 


Hgtgnks 

thelittleappfactory.com/evom 

Evom 

www.bitfield.se/roadmovie 

RoadMovie 

handbrake.fr 

HandBrake 

www.elgato.com/elgato/int.html 

turbo.264 HD 


to any other format. The interface can 
be confronting for new users but there 
is support for presets which can make 
Handbrake easier to use. HandBrake 
is an open-source application, free, 
and at times unstable. 
turbo.264 HD. This software, only 
available when you buy an Elgato 
turbo.264 HD encoder/accelerator or 
the slower turbo.264 model, is a very 
basic converter that lets you batch 
convert any video to an Apple-friendly 
H264 format. 

While all of these solutions are 
reasonably good, there’s still a level of 
complexity that requires a knowledge 
of the intricacies of video codecs and 
file formats. They’re certainly usable by 
intermediate to advanced users but I’d 
have trouble recommending them to 
my mother, for example. 

But a new player in the space called 
Evom looks to take all the complexity 
out of converting your videos in favour 
of a true “click and forget” experience. 
If you want to use Evom, all you need 
know is what device you want to 
watch your converted video on. Forget 
anything you knew about codecs, 
formats or bit rates. Just decide 
whether the video is destined for iPod, 
Apple TV or some other place and 
you’re done. 

Now, this sort of application won’t 
appeal to users who are into tweaking 
settings (for those, RoadMovie or 
Handbrake is a much better bet), but 
for everyone else, it’s perfect. 

I’ve been testing a version of Evom 
and have been impressed with its 
simplicity and quality of output. 

In terms of video quality, when 
compared with RoadMovie Evom 
did a better job. For the same 
input file Evom produced a sharper 
output file. 

Evom tends to create an output 
file that is larger than the original file 
if you select the highest quality (or 


Apple TV) option. A typical 700MB 
AVI file ends up as a 1.2GB file, and 
a conversion of a 90-minute movie 
took a little under real time, suitable 
for most at-home conversion jobs, 
but substantially slower than Road¬ 
Movie can convert when using the 
USB Elgato Turbo 264HD hardware 
accelerator. 

In terms of actually using the 
application, getting it going couldn’t 
be easier. You simply drag and 
drop your movie file (Evom accepts 
most popular formats including 
mkv, ogm, m4v and more) on to the 
Evom windows and select where the 
destination file should go. 

Another bonus with Evom is that 
it is optimised to take advantage of 
your Mac’s spare power. That means 
while you work on your Mac Evom 
will just plod along doing its conver¬ 
sion slowly, but when Evom notices 
that your Mac is idle it uses more 
processing power to convert videos 
even faster. 

It’s not just simplicity that makes 
Evom stand out from the crowd, it’s 
also its ability to download and con¬ 
vert YouTube or Flash based movies 
you find on the web and output them 
for iPhone or Apple TV. 

To get Evom downloading web 
video you’ll need to install a small 
bookmarklet (available from the Evom 
homepage) in Safari. When you find 
a YouTube movie you want to save, 
simply click on the bookmarklet and 
Evom scans the webpage for the 
movie, proceeds to download it, 
and then converts and transfers it to 
your preferred destination. I’ve used 
other methods to get web videos on 
to my iPhone, and Evom makes them 
look clunky. 

To run Evom you’ll need Mac OS X 
10.5 or greater, and, at the time of this 
writing Evom was still in beta. A final 
version is due out soon. ^ 


► 028 AMW August 09 


www.macworld.com.au 













4^My Mac 

Find Everything Your Mac Needs At My Mac 


My Mac Sydney 

20 Bronte Rd, 

Bondi Junction, NSW, 2022 
T. (02) 8383 1600 
F. (02) 9386 9381 
www.mymac.com.au 


My Mac Melbourne 

172 - 192 Flinders St, 

Melbourne, VIC, 3000 
T. (03) 9662 9666 
F. (03) 9662 9855 
www.mymac.com.au 




iMac 

From $1,999.00 



Mac Pro 

From $4,499.00 



iWork 09 

From $129.00 



MacBook 

From $1,599.00 


iLI e 


iLife 09 

From $129.00 




XtremeMac HDMI 
toHDMI $69.95 



XtremeMac HDMI 
to DVI $69.95 


Belkin Switch-to- 
Mac Cable $79.95 


Crumpler Yee Ross 
$105.00 




iSkin Soho Sleeve 
From $69.95 




RocPro 850 

3.5", eSATA, FW 800/400 - USB 
1TB, 1.5TB, 2.0TB 
From $369.95 


i 

The AIRHAWK A3 The AIRFIAWK A9 

320 GB Mobile (Pocket) FW 800, FW 400 and 

Hard Drives with USB port USB Ports 

$199.95 From $289.95 




RocPort ID3 

USB Mobile (Pocket) Hard Drive 
320GB and 500GB 
From $189.95 



RocPort ID9 

Mobile HD - FW800, FW400 - USB 
320GB and 500GB 
From $269.95 


'yes' 

OPTUS 


Premium Dealer 























































&-2 


STILL THE 




The iPhone 3GS has a lot of competition compared to 
its two older brothers, but it’s still at the top of its game. 
Jason Snell checks it out. 


I n slightly less than two years, Apple’s iPhone 
has transformed how the world thinks of mobile 
phones. Phone companies and hardware-makers 
alike have rushed to ape the iPhone’s touchscreen 
interface, easy access to the Internet and bustling App 
Store. 

The iPhone is no longer the mind-blowing, category- 
busting product it was in the summer of 2007. Our minds 
have been blown, the category was busted, and now 
competitors such as Palm, Google, Nokia and Research 
in Motion are fighting back. 


In the face of the stepped-up competition, it’s possible to 
consider Apple’s new iPhone 3GS a minor step forward 
for Apple. After all, it looks almost identical to its pre¬ 
decessor, which itself offered very few changes from the 
original iPhone model. But with the iPhone 3GS, com¬ 
bined with the iPhone OS 3.0 Software Update, Apple has 
addressed all of its product’s key weaknesses while adding 
several important new strengths. 

Yes, the competition is much closer to Apple now than 
it was. But the iPhone 3GS makes it clear: Apple is still 
leading the pack, in most cases by a wide margin. 
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T he new iPhone 3GS has surprised the markets by 
selling out in a number of locations around the 
world. Even Apple executives have admitted that 
the response was bigger than expected for a product that 
is definitely more an evolution than a revolution. 

If you weren’t one of the faithful lining up outside 
Apple Stores and telco outlets on the morning of its 
Australian launch, you might be wondering what all the 
fuss is about. It’s about this: 

S is for “same”. Externally, Apple hasn’t messed with 
success - the iPhone 3GS is almost completely indis¬ 
tinguishable from the original iPhone 3G model, which 
itself was remarkably similar to the original iPhone. 

Front and centre is the iPhone’s signature feature: 
a bright, beautiful high-resolution 3.5-inch diagonal 
touchscreen, offering a resolution of 480-by-320 pix¬ 
els. The iPhone 3GS has Apple’s usual complement of 
four physical buttons (Home just below the touchscreen, 
sleep/wake up top, a volume up/down rocker on the left 
side, and a ringer toggle just above the volume controls) 
and the same black or white plastic back shell intro¬ 
duced with the iPhone 3G. 

Beyond colour-matched lettering the only other 
change to the outside of the device is the addition of an 
oleophobic coating to the device’s touchscreen, intended 
to keep fingerprints to a minimum by creating an oil- 
repellant surface that’s easily wiped clean. 

It does this really well, so the screen is always beauti¬ 
fully bright. 

S is for “speed”. The lack of external changes belie 
what’s going on underneath the iPhone 3GS’s glass and 
plastic exterior. The iPhone’s last upgrade added a faster 
cellular radio and a GPS chip, but otherwise, the iPhone 
3G’s internals were largely unchanged from the original 
iPhone. The iPhone 3GS, on the other hand, is a ma¬ 
jor step forward in terms of the iPhone’s technological 
underpinnings. 

Its processor runs at 600 MHz, compared to previous 
models’ 412MHz. It’s got 256MB of RAM, compared to 
128MB in previous models. 

The result is an indisputably faster device, not just at 
some tasks, but at every task. The iPhone 3GS booted 
faster than any other iPhone OS-based device, and 
launched every app I tried in record time. Its Safari 
browser had the dramatically fastest JavaScript engine 
as measured by the SunSpider benchmark, and loaded 
Web pages dramatically faster as well. 

Every aspect of using the phone felt noticeably 
faster on the iPhone 3GS than on the iPhone 3G. Even 
actions that only took moments before now happen 
instantaneously. 
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While you’ll notice how responsive the iPhone 3GS is 
thanks to its increased processor speed, the programmers 
who develop your favorite apps will appreciate the large 
amount of RAM. The more memory that’s available for 
iPhone apps, the faster and more stable they will be. 

Numerous iPhone developers complained about the 
extremely tight memory conditions in previous iPhone 
OS devices, which led to slowdowns and plenty of app 
crashes. With the iPhone 3GS, those apps have twice as 
much room to breathe. The result should be a faster and 
more stable system. 

The iPhone 3GS also supports the new OpenGL ES 2.0 
standard, meaning that a slew of iPhone game apps will 
be able to capitalise on advanced graphics features to 
create higher-quality graphics than have been seen on 
the iPhone up to now. 



iPhone 3GS (16GB and 32GB) 


Type: Mobile phone 

Rating: 

Pros: Bright, high-quality fingerprint-resistant touchscreen; extremely fast and 
responsive; built-in GPS and compass; voice control for phone dialing and music; 
decent autofocus camera with SD video capability; all the new features of iPhone 
OS 3.0 Software Update. 

Cons: Soft-looking video; Voice Control lacks some polish; onboard video trim¬ 
ming is destructive. 

RRP: Varies depending on carrier and plan 
Manufacturer: Apple 
Hotlink: www.apple.com.au 
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But more important, the iPhone 3GS is just better 
when it comes to graphics. Games that featured jerky, 
low-frame-rate gameplay on the original iPhone and 
iPhone 3G - we’re looking at you, Crash Bandicoot 
Nitro Kart 3D - spring to life on the iPhone 3GS with 
high frame rates and smooth motion. 

The end result: old games will get new life, and the 
new games to come will blow away anything you’ve 
seen so far on the iPhone platform. Sony and Nintendo, 
be warned. 

The last component of the iPhone 3GS’s speed is, of 
course, the speed of the mobile phone network. Here, 
Apple’s integrated a new cellular radio that supports the 
7.2Mbps HSDPA specification used across several Aus¬ 
tralian mobile networks. 

Basically, what that means is that the iPhone 3GS will 
support a new generation of mobile technology that 
will offer dramatically fast download speeds 
S is for “snapshots”. The iPhone 3GS finally addresses 
perhaps the iPhone’s weakest feature, upgrading the 
camera to a 3-megapixel model (still not exactly earth- 
shattering in terms of resolution). 

It still won’t zoom or flash, and the low-light imag¬ 
es it produces are better, but still not great. Still, there’s 
no denying that this new camera is an improvement 
on the original. In general I found the images from the 
iPhone 3GS to be clearer, with brighter colours and sharp¬ 
er definition. 

Aiding the iPhone 3GS camera’s output is the ability 
to focus, which the previous iPhone camera lacked. By 
default the camera auto-focuses on the scene you’re 
shooting, though you can tap on the touchscreen to 
make it focus on a particular object. If that object is in a 
darker or lighter area of the frame, the camera will also 
adjust to make sure that location is properly exposed, 
even if that means other areas of the frame will be blown 
out or left in darkness. 



A still photo from the iPhone 3GS camera (left) definitely shows 
more detail and offers better quality than a still from the iPhone 
3G (right) 

The focus isn’t exactly quick, but it does work, and the 
resulting images are definitely sharper than in previous 
models. The new camera also allows you to take pictures 
of close-up objects - a test that previous iPhone cam¬ 
eras utterly failed 

Then there’s the big news with this new iPhone camera: 
it shoots video. It’s real video, too - not high-definition, 
granted, but full standard-definition video. 

To shoot video, you flip the Camera app into video 
mode by touching a small switch in the corner of the 
screen and press the big red button. Once you hear a 
chime and see a time code begin to count upward from 
zero, you’re recording video. 

All in all, the iPhone 3GS shoots decent, albeit some¬ 
what soft, standard-def video that’s great when your 
iPhone’s the only device you’ve got with you. 

Once you’ve finished shooting your video, the 
iPhone 3GS stores them within the Photos app. Vid¬ 
eos appear in the same grid as still images, but with 
a small strip at the bottom of their thumbnail image 
with a small movie-camera icon and an indication of 
how long the clip is. 

When you tap on a video, you can choose to play the 
video or, via a film strip that appears at the top of the 


iPhone speed tests 



Boot 

Peggie 

PCalc 

Star Defense 

Sunspider 

Web page load 

iPhone 3GS 

23 

10 

1.9 

22.4 

15.7 

17.2 

2nd-gen. iPod Touch 

25.8 

12.4 

2.8 

26.8 

30.8 

32 

iPhone 3G 

52.9 

24 

4.1 

35 

41.4 

39 

Ist-gen. iPod Touch 

26 

21.5 

4.1 

33 

41.6 

38.6 

iPhone (original) 

29.5 

26.3 

3.6 

34.5 

45.3 

52.9 

Results are in seconds. Best results in bold 

. Reference systems in italic. 





All devices were tested running iPhone OS 3.0. Peggie, PCalc, and Star Defense were app launch times. Sunspider was the time to run the 
Sunspider JavaScript benchmark. Page load test was amount of time it took to load nytimes.com.—MACWORLD TESTING BY JASON SNELL 


www.macworld.com.au AMW August 09 033 i 




























X-2 


version of Truckin’ while working 
company finances in Microsoft E> 
Someone starts using a jackhamn 
the end of the block, but by the til 
switch over to iTunes and fumble 
right buttons, you've completely 
the guitar solo. To avoid this sad 
situation you need to be able to c 
iTunes even when it's in the back 
Use the Dock One way to do t 
simply using the Dock. When yc 
and hold on the iTunes Dock ico 

'***" *'*•"* ’»***%* » ***fc*m 
* h** by **- H 

***« h ** i Tm*** 1 

ritf* tom*#*, 

am «*$ 

"*** *“* •*' 

a* tv» fi 

sni helrf on (hr i'i«n f wi t,* 

This extreme close-up shows the dramatic improvement in macro 
shots on the iPhone 3GS’s camera (left) compared to the one on 
the iPhone 3G (right). 
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This video still shows the relatively soft iPhone 3GS picture (left) 
compared to video shot by a Canon Powershot point-and-shoot 
camera. 

screen, trim it by dragging the beginning and end points 
to different locations. 

Once you tap the Trim button, the video is trimmed- 
and as far as I can tell, there’s no going back via an undo 
or any other means. 

Once you’ve checked your video and trimmed it if 
necessary, the Photos app lets you share it with the 
world by emailing it, sending it to MobileMe, or up¬ 
loading it to YouTube. Uploading was surprisingly fast 
and easy. And if you’re not a connoisseur of YouTube, 
no worries - emailing videos to Flickr and Vimeo 
worked like a charm, too. 

S is for “spoken commands”. One of the biggest weak¬ 
nesses of the first two iPhone models was their inability 
to do even basic voice dialling. With the iPhone 3GS, 
Apple has added voice-command functionality, but the 
new Voice Control feature adds not just voice dialling, 
but voice control of the iPod features as well. 

To initiate Voice Control, you hold down the home 
button or the centre button on the iPhone’s new three- 
button headphones (the same ones used by for the 
latest-generation iPod touch, iPod nano, and iPod 
shuffle, giving iPhone users remote volume control at 
last) for about two seconds. You’ll hear a quick double¬ 
chime indicating that it’s your turn to speak. 

To dial a contact, just say “dial” or “call” followed by 
the name of the person you want to contact. If you just 
say the first name, Voice Control will try to figure out 
who you meant. When I said, “Dial Dan,” it offered me 
— via a pleasant yet robotic female voice (I guess my 


iPhone 3GS is a girl?) - all three Dans in my phone 
book, along with a “Pam,” as options. 

If you want to speed things along, say a person’s name 
followed by the number you which to call (“Call Sally 
Sparrow work.”) You can even tell Voice Control to dial 
a bare number, such as “Dial 867-5309”. 

To control the iPhone’s iPod functions, you can choose 
from a slightly broader palette of commands. “Play artist 
Peter Gabriel” will automatically play all songs by Peter 
Gabriel, but by default they won’t be shuffled. If you 
re-engage Voice Control you can then say “shuffle,” and 
it’ll turn shuffling on. 

You can also command that Voice Control play a par¬ 
ticular playlist (“play playlist ‘Best of 2009’”) or album 
(“play album ‘Life and Times’”), trigger a Genius playlist 
based on the current song (“Play more songs like this,” 
or the less verbose command “Genius!”), and find out 
the name of the song (“What song is this?”) 

S is for “sense of direction”. Current and former Scouts 
everywhere will thrill to the addition of a compass to the 
iPhone 3GS, finally providing orienteers with a smart¬ 
phone that can tell the difference between magnetic 
north and true north, at least until the earth’s magnetic 
poles inevitably reverse themselves. 

Okay, so maybe people weren’t clamouring for Ap¬ 
ple to throw a compass into the iPhone’s soup of fea¬ 
tures. But it does have some practical - and impractical 
- benefits. 

In the Maps application, tapping the crosshairs button 
once will locate your position on the map, but now a 
second tap will re-orientate the map in the direction your 
iPhone is facing, eliminating the whole “hold the map 
upside-down so we can figure out where we are” effect. 

Adding a compass to the iPhone’s accelerometer 
means that app developers will be able to use that ex¬ 
tra positional data in games and even user-interface 
innovations 

Battery matters. The iPhone 3GS tech specs claim bat¬ 
tery life of up to five hours of talk time (12 if you turn 
off 3G networking), five hours of Internet use (nine on 
Wi-Fi), 10 hours of video playback, 30 hours of audio 
playback, and 300 hours of standby time. 

Those specs are slightly better in some areas than 
the ones Apple claimed for the original iPhone and 
iPhone 3G. 

Apple says that it’s not so much that the iPhone 3GS 
battery is better than previous models - an iFixIt re¬ 
port suggests the battery holds only 6 percent more 
juice than the one in the iPhone 3G - but that the 
iPhone 3GS is able to use its internal hardware in a 
more energy-efficient manner, eking out more battery 
life under certain conditions. 

Australian Macworld’s buying advice. The iPhone 3GS 
is, without a doubt, the finest iPhone Apple has made. 
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It addresses most of the fundamental weaknesses of the 
previous models, adding raw speed, voice-activated 
phone and music navigation, an improved autofocus 
camera and video-recording features. 

Its larger amount of installed memory suggests that 
it will run existing iPhone apps not just faster, but with 
fewer crashes, and its improved video capabilities sug¬ 
gest that it will be an impressive gaming device as well. 

With two major revisions in the past year, the iPhone 
platform has also progressed a long way. Beyond the 
wide variety of third-party apps, the base system has 
added copy-and-paste support; support for Microsoft 
Exchange calendars, contacts and email; built-in voice 
recording; and search capabilities. 

If you’re upgrading from the iPhone 3G, you’ll appreci¬ 
ate the speed, although unless you qualify for a discount 
or have a friend or family member to give your iPhone 
3G to, the upgrade price might make you consider wait¬ 
ing for what Apple’s 2010 iPhone might have to offer. 

Users of the original iPhone will be floored by the speed 
of the phone and of the 3G wireless network, though they 
may find the phone’s shiny plastic back a step down from 
the original, elegant brushed-aluminium edition. 

If you’ve never had an iPhone before, but are consid¬ 
ering the purchase of a smartphone for the first time, 
you will not find a better Internet-connected phone than 
the iPhone 3GS. 

Yes, the launch of the original iPhone two years ago has 
spurred phone development, so now some legitimate con¬ 
tenders are beginning to approach the iPhone in terms of 
functionality. Apple will need to keep innovating to keep 
ahead of that competition. But as of right now, the best 
smartphone on the planet is the iPhone 3GS. 
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U seful features and refinements make iPhone 3.0 
the software update you have to have, writes 
Dan Moren. 

When Apple first announced the iPhone back in 2007, 
the company said that it planned to continually up¬ 
date the phone with new features and functional¬ 
ity. In July 2008, Apple released iPhone 2.0, which 
opened up a whole new world of third-party applica¬ 
tions, finally converting the iPhone from the latest 
hot gizmo to a viable platform. With predecessors like 
that, 2009’s iPhone 3.0 has some Shaquille O’Neal- 
size shoes to fill. 

Whereas iPhone 2.0 focused on expanding the platform 
outwards, iPhone 3.0 is about looking inward, polishing 
features that already existed and adding those that were 
notably lacking. And while it may not be the flashiest 
of updates, the new version brings several welcome en¬ 
hancements and refinements to the iconic device. Here 
are some of them: 

Cut once, paste as many times as you want. It’s tell¬ 
ing that the most anticipated new feature of iPhone 3.0 
is one that goes back to the earliest days of the graphical 
user interface. Apple says that it had to take its time and 
make sure that it got cut, copy and paste right, and it 
seems to have done just that. 

While cut, copy and paste aren’t available in every ap¬ 
plication, Apple has implemented it at a low-lying level, 
so it’s available pretty much anywhere you deal with 
text. 

There are a couple of ways to use copy and paste. 
Double-tapping a word will automatically select that 
word, highlighting it in blue and popping up a float¬ 
ing menu of options. What you’re offered depends on 
whether the text is read-only or not - if so, you’ll only 
be able to copy. If you’re composing text, on the other 
hand, you can cut, copy or paste. Alternatively, if you 
tap and hold a word to bring up the loupe and then 
release it, you’ll also be provided with select and select- 
all options. 

Once you’ve selected text, you have the option to alter 
your selection by dragging handles on either end of the 
selection (or, in some apps, such as Safari, you’ll get 
a block with handles on all four sides). Dragging the 
handles brings up a magnified view that’s similar to the 
loupe, but rectangular. The selection algorithm is smart, 
too: if you tap and flick one of the handles, it automati¬ 
cally detects spaces and makes sure that it never cuts off 
in the middle of a word; should you want to select just 
part of a word, though, you can tap and drag the handles 
with more precision. 


If at any point you make a mistake — say, pasting 
some text you didn’t mean to - it’s easy enough to fix. 
Just give the iPhone a quick shake, and it brings up a 
dialogue box with an Undo button. 

Reading, writing, and right-to-left. iPhone 2.0 added 
support for a number of different languages and input 
methods; iPhone 3.0 continues that trend, boosting 
the number to 30 different languages and more than 
40 input methods, including long-awaited support for 
right-to-left languages like Hebrew and Arabic. 

Apple has also added a handful of new special characters 
that you can access by tapping and holding on certain 
keys, such as the em-dash (the hyphen key), ellipsis 
(period), degree symbol (the zero key), and more. 

Even better, every input method features both portrait 
and landscape versions of the keyboard. 




Type: Operating system 

Rating: \\\\ 

Pros: Excellent cut, copy, and paste functionality: support for many additional 
languages: wider availability of landscape keyboard: useful Find My iPhone 
feature: can download movies over the network; better scrub controls in media 
player; Notes sync; Voice Memos app; improved parental controls. 

Cons: Search options are limited; no orientation lock for display; Shake to Shuffle 
feature is too easy to use accidentally; iCal invitations still not supported; often 
sluggish performance; Home screen organisation features are poor; CalDAV and 
Subscription Calendars feel limited. 

RRP: Free for iPhone; $12.99 for iPod touch 
Manufacturer: Apple 
Hotlink: www.apple.com.au 
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Search party. Apple has substantially beefed up the 
iPhone’s search capability in 3.0. Those improvements 
manifest in two ways. One is in applications like Mail, 
Calendar and Notes, where you can now summon a 
search field by scrolling the screen downward (as you 
could previously in Contacts). Typing in a search term 
instantly shows you the items that match your results. 

In addition, you can now search throughout the phone 
with the new Spotlight feature, which is accessible by 
swiping right from the first Home screen or by pressing 
the Home button when on the first Home screen. 

But as nice as search is, its implementation is half¬ 
hearted at best. While Mail, for example, can search the 
To, From, or Subject headers (or all three at once) and even 
extend the search to messages that aren’t downloaded to 
the phone yet, it can’t search the body of messages. 

Look ma - no wires. One of the new audio-related 
features of the 3.0 update is support for Bluetooth’s 
Advanced Audio Distribution Profile (A2DP). This lets you 
stream stereo audio over Bluetooth to other devices, such 
as wireless headphones, a speaker system or a car stereo. 

Unfortunately, the iPhone 3.0 software doesn’t provide 
support for Bluetooth’s Audio/Video Remote Control 
Profile (AVRCP), which allows a Bluetooth accessoiy to 
control media playback. This means that if you connect 
Bluetooth wireless headphones that include playback 
buttons, only the Play/Pause button will work. 

Hide and seek. iPhone 3.0 may actually help prevent that 
heart-stopping moment when you pat your pockets and 
realise you’ve misplaced your phone. The new Find My 
iPhone feature - available only to subscribers of Apple’s 
$119-per-year MobileMe service - allows you to log in 
to your MobileMe account from a Web browser and view 
your phone’s current location on a Google Map. 

In order to enable the feature, you’ll need to go to the 
MobileMe account preferences under Settings -> Mail, 
Contacts, Calendars, and switch on “Find My iPhone”. 
The Location Services slider under Settings -> General 
will also need to be on, and the phone will have to 
have some sort of Internet connection as well as being 
powered on. 

You can send a customisable message to the phone 
instantaneously, alerting potential good Samaritans of 
the device’s provenance. If you’ve just lost the phone 
around the house, you can also make it continuously 
play a sound for two minutes to help track it down. 

And should the worst happen, you can remotely in¬ 
struct the phone to wipe its contents: that will clear out 
all data, including contacts, media and accounts. If you 
retrieve the phone at a later date, you can always sync it 
back to your computer. 


Notes to use copy and... Done 

s jgggr Cut Copy Paste ^ 
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There are a jcouplej of ways to use copy and paste ... 



The ability to cut, coy and paste is one of the most anticipated 
features of iPhone 3.0. 

Shake, rattle, and scrub. The iPod functionality of the 
iPhone hasn’t changed much in version 3.0. In addition 
to the new search functionality, Apple has added the 
“Shake to Shuffle” feature found in its fourth-generation 
iPod nano. Nifty though it is, it may be a little too 
sensitive: I noticed the feature leaping into action while 
jogging across a street. It can be disabled, though. 

There’s also a new handy variable-precision scrubbing 
feature that works for most types of media in the iPod 
library. Just tap and hold the scrub bar and drag your 
finger up or down the screen to adjust the precision. 
Shop ’til your connection drops. The iTunes Store ap¬ 
plication has received some updates as well, chief among 
them the ability to download videos, both for purchase 
and for rental, over the network. Since it’s subject to the 
same 10MB limit on the mobile network that music and 
podcasts are, you’ll pretty much always be restricted to 
using the Wi-Fi network. 

Previously, your account was usually dictated by the 
iTunes account on the last computer you’d synced with. 
Now you can sign in, sign out, and view your account 
details by visiting Settings -> Store and you can also 
create an iTunes account if you like. 

The parent trap. Apple has also integrated more fine¬ 
grained parental restrictions in iPhone 3.0. In addition 
to a new restriction for disabling the phone’s location 
features, a new section provides the ability to indepen¬ 
dently filter different kinds of content. Users can choose 
a rating system from one of nine different countries, 
including Australia, the US, UK, and Japan. 

Push up. Apple’s push notifications system was sup¬ 
posed to debut last September, but it’s finally arrived in 
iPhone 3.0. The usefulness of the system - and its abil¬ 
ity to hold up under the sudden barrage of millions of 
phones running thousands of applications - remains to 
be seen until apps that support it are released. 
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The new Voice 
Memos application 
lets you record, 
edit and share 
audio clips. 


Now hear this. One new application joins Apple’s default 
set in 3.0: Voice Memos. It’s a relatively straightforward 
program that does just what it says on the tin: you can 
record using the iPhone’s built-in microphone or the 
mic on the iPhone’s headphones. Voice Memos can even 
record in the background; a red bar appears at the top of 
the screen letting you know that you’re still recording, 
and showing the elapsed time. You cannot, however, 
record phone calls - launching the Phone application 
ends your recording. 

Kitchen sync. In iPhone 2.0, Apple introduced the ability 
to sync your iPhone over the air, assuming you’re using 
a MobileMe account. Unfortunately, doing so meant that 
you could no longer sync data from your computer — it 
was an either/or proposition. With iPhone 3.0 and iTunes 
8.2, however, that’s no longer the case: you can now mix 
and match data over the air and via iTunes, which is great 
for those calendar subscriptions that you can’t get via 
MobileMe, such as the Birthdays calendar. You’ll still need 
to sync with iTunes if those calendars change, though. 

iPhone 3.0 also finally brings the much-demanded 
Notes syncing, letting you exchange those little yellow- 
ruled tidbits between the iPhone’s Notes app and Mail. 
Don’t bug me. The S in the new iPhone 3GS stands for 
Speed, but you’ll notice there’s no S in iPhone 3.0. Sure, 
sometimes the device will zip along its merry way, but 
other times it will slow to a crawl. I found myself more 
surprised when the pop-up keys on the keyboard actu¬ 
ally did keep pace with what I was typing. 

Even the iPhone’s limited multitasking is starting to 
wear thin. For those who consider performance para¬ 
mount, waiting for a 3.1 update might be reasonable, 
if you can continue to do without 3.0’s features for the 
time being. 

But wait, there’s more. . . Support for the Multimedia 
Messaging Service (MMS), allowing users to send and 


receive text messages that also contain pictures, loca¬ 
tion information, contact information, recordings and 
video messages, is now available on 3.0. More impor¬ 
tantly, it’s supported by telcos in Australia - unlike our 
American cousins who are still waiting for AT8tT to get 
beyond the statement that it will offer the feature at 
some point. 

Tethering - or using your phone’s mobile network 
connection to share Internet access with your desktop 
computer - is another much-talked-about feature. 

At the time of publication, Optus customers were able 
to use the feature, for a monthly access fee of $9.99, 
but the other Australian telcos were yet to announce its 
availability, or their fees. 

Australians Macworld’s buying advice. For most 
iPhone users, iPhone 3.0 is a no-brainer update. The 
addition of cut, copy, and paste alone makes this a must- 
have update; and as comprehensive as we’ve tried to 
make this review, there are plenty of other small tweaks 
and enhancements not covered here. On the downside, 
original iPhone users won’t be able to reap all of the 
benefits of the update, since their devices won’t support 
MMS or stereo Bluetooth. 

iPod touch users, on the other hand, will have to lay 
out $12.99 before they can get 3.0, and they won’t be 
able to use all of the features either, although Apple did 
confirm that the second-generation iPod touch includes 
Bluetooth support. 

Overall, iPhone 3.0 offers useful new features and re¬ 
finements of existing features. It doesn’t necessarily tick 
every checkbox on our iPhone feature wishlist, but it’s a 
solid step in the right direction. And, after all, Apple has 
to leave something for iPhone 4.0. ^ 

— Dan Frakes contributed to this review. 


Part of 3.0’s new 
suite of password- 
protected 
restrictions is 
the ability to filter 
content using the 
Australian ratings 
system. 
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rocscor "When only the Best will do, buy Rocstor" 





RocPro 225 - 500GB, 1TB, 1.5TB 

Desktop and mobile 3.5" USB External Hard Drives 

The new generation of Rocpro external SATA Hard Drives deliver 
extraordinary performance and reliability for both Mac and 
PC users. Specifically designed for demanding audio/video 
professionals, the new Rocpro 225 contains a fast SATA high 
capacity 3.5"drive in a stylish and unique aluminum case that 
can be stacked or mounted vertically. Features built-in power 
supply, fan-less and quiet operation plus carrying case. 


The ArcticRoc 2T 

Tower RAID System - 5 Ports 



RocPro 850 -1 TB, 1.5TB, 2.0TB 

3.5", eSATA, FW 800/400 (1394b IEEE) and USB Hard Drives 

The new generation of Rocpro external SATA Hard Drives deliver 
extraordinary performance and reliability for both Mac and 
PC users. Specifically designed for demanding audio/video 
professionals, the new Rocpro 850 contains a fast SATA high 
capacity 3.5"drive in a stylish and unique aluminum case that 
can be stacked or mounted vertically. Ultra quiet, The Rocpro 850 
can be easily moved from one desktop environment to another 
using the provided carrying case. 

The ArcticRoc 4T 

Tower RAID System - 5 Ports 
eSATA,FW800,FW400+USB 



The Arcticroc, a highly versatile RAID system is available in a 
2-Bay model with up to 4 Terabytes of disk storage. The drives 
are Hot-Swappable, with transfer speeds of 3 Gbits/s to and from 
the host. ARCTICROC is also compatible with both Windows® and 
Macintosh® Operating Systems. 


The Arcticroc is a highly versatile RAID system (Raid 0,1,5) that is 
available in a 4-Bay Tower model with up to 8 Terabytes of disk 
storage. The drives are Hot-Swappable, with transfer speeds of 3 
Gbits/s to and from the host. ARCTICROC is also compatible with 
both Windows® and Macintosh® Operating Systems. 



RocPort ID3 - 320GB and 500GB 

Mobile (Pocket) Hard Drives with a USB Port 

Fully bus powered, Rocport ID pocket drives deliver outstanding 
performance and reliability, and available in multiple colors. 
Designed and engineered in the U.S.A. to meet the needs of 
the demanding mobile data storage market, the ROCPORT ID 
2.5"external hard drive is compatible with both Windows® and 
Macintosh® environments. 


RocPort ID9 - 320GB and 500GB 

Mobile (Pocket) Hard Drives - FW800, FW400 and USB Ports 

Rocport ID pocket drives deliver outstanding performance and 
reliability, and available in multiple colors. Designed and 
engineered in the U.S.A. to meet the needs of the demanding 
mobile data storage market, the ROCPORT ID 2.5"external 
hard drive is compatible with both Windows® and Macintosh® 
environments. 



The AIRHAWK A3 

Mobile (Pocket) Hard Drives with USB port 
320GB and 500GB 

Fully bus powered,The AIRHAWK pocket drives 
deliver exceptional performance and reliability. 
Designed and engineered to meet the needs of 
a demanding mobile data storage market. 


■ The AIRHAWK A9 

FW 800, FW 400 and USB Ports 
320GB and 500GB 

Fully bus powered,The AIRHAWK pocket drives 
deliver exceptional performance and reliability. 
Designed and engineered to meet the needs of 
a demanding mobile data storage market. 


Rocstor - Made in the USA. 


EXCLUSIVE DISTRIBUTOR 



www.monstamac.com.au 


AUTHORIZED RESELLERS: 


My Mac Sydney 
Apple Premium Reseller 
20 Bronte Road, 

Bondi Junction, NSW, 2026 
(02) 8383 1600 
www.mymac.com.au 


Lightforce Computers 
Apple Authorised 
Reseller 

1/10 Brigantine Street, 
Byron Bay, NSW, 2481 
(02) 6685 8796 


TalkToThe Mac 
Apple Authorised 
Reseller 
32 Grafton St, 
Cairns, QLD, 4870 
(07) 4041 6000 


Xero Computing 
Apple Authorised 
Reseller 

106 Elgin Street, 
Carlton, Vic, 3053 
(03) 9347 1066 


My Mac Melbourne 
Apple Premium Reseller 
172-192 Flinders St, 
Melbourne, Vic, 3000 
(03) 9662 9666 
www.mymac.com.au 














Chris Oaten is 

a software junkie. 
His Applications 
folder contains 
191 items. And 
counting. 


Keep it together, man 


I n the category of organisation 
software there’s some fierce 
competition for your credit card 
details, so any developer who 
believes they have a product 
deserving a place in your Applications 
folder had better be offering 
something special. 

Circus Ponies’ NoteBook 3.0 has 
been causing quite a stir of late, with 
some solid reviews painting a picture 
of an extremely useful organisation 
tool, which it is. 

Circus Ponies has taken a punt 
that users will respond positively to 
the interface layout and structure of 
NoteBook, which is styled around a 
real-world, spiral-bound notebook. 
This, with its coloured tabs down 
the outside edge and ease with 
which data of all types can be 
added, puts the user at ease by 
providing a familiar and comfortable 
environment. 

On launching the application, you 
are presented with an option to use 
a template from the Starting Point 
wizard. The template choices are 
limited but offer a useful means to 
familiarise yourself with NoteBook’s 
capabilities. 

There is a “Learn to use Notebook 
in a few easy steps” button. I would 
recommend using it, if only because 
behind Notebook’s deceptively simple 
interface is a comprehensive toolset 
that combines outlining, drawing, 
multimedia and metadata tools. 
Multidextrous. On a pros v cons 
assessment, Notebook easily wins on 
the pros list. But not because it has 
fancy outlining or pretty shapes and 
lines or the ability to insert multimedia 


Hot|nks 

www.circusponies.com 

Circus Ponies 

www.pica.com.au 

Pica Australia 



files. Apps of this sort typically boast 
these features. 

Notebook stands out because 
of its Multidex. This is a metadata- 
driven index that sorts data into very 
useful categories. For instance, you 
can instantly view all instances of 
Internet addresses within an index 
page of their own. The same goes 
for attachments, creation dates, 
numbers, keywords, and more. 

After a few days spent trialling 
Notebook there were only two things 
that irked me. One was the inability to 
globally apply changes to the tab font 
size/style. You must adjust each tab 
label one at a time. Very tedious. 

The other problem was that while 
being able to add voice annotations to 
a page is a useful feature, you get no 
feedback while recording. You don’t 
know how long you’ve been talking 
and, with no VU meter, you can’t 
monitor your loudness. 

Apart from these quibbles, 

Notebook is a highly capable 
organising/outlining tool with a host 
of useful features. Being able to insert 
all manner of external files - video, 
sound, images, web clippings, and 
so on - means you have at your 
fingertips a method for keeping all 
core project data and related data in 
one tidy package. 


One last function that won me 
over was the ability to export a project 
as a web site. This is a great way to 
keep project stakeholders up to date 
on a project’s status, and easy, too, 
because the one-click export creates 
a HTML replication of your desktop 
project, complete with tabbed 
sections and live links. 

Making a choice. A look at other 
software in this category reveals that 
developers have gone to great lengths 
to create a paradigm for their software 
interface that will (hopefully, on their 
part) hook into a potential buyers’ 
sense of organisational procedure. 

By example, I’m a big fan of Dan 
Schimpf’s MacJournal, in fact I’m 
using it to write this article. MacJournal 
does most of what NoteBook can do 
but, unlike NoteBook, it keeps all your 
notes, journals and clippings contained 
within the confines of a single interface, 
like one big database, making it easy 
to browse and search through all of 
your journals and entries to find data. 

Notebook, however, creates a new 
project on demand, which in turn is 
saved to a location of your choosing 
as an independent file. 

It’s not that one of these 
organisational paradigms is better 
than the other. The point is that the 
organiser software you settle on will 
reflect your personal sense of how 
best to put things in their right place, 
so if in the first instance you know 
what sense of organisation you have, 
you may find it easier to make the 
right choice. 

With NoteBook, the concept 
revolves around an all-encompassing 
organisational document for 
managing individual projects, and one 
that is easy to edit and expand, and 
a cinch to share with others via the 
web. If this sounds like your way of 
doing things, you should certainly give 
Notebook a try. ^ 
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iPhoneAccessoriesAustralia.com.au 

1300 74 70 74 






C0 


283S 


Case mate Clear Armor Twin 
Pack 


Case mate Vroom case 


Screen Protector 


LogiTech Pure-FI Dream Music 
System 


Case mate Carbon Fiber 


iPhone Arm Band 


Cygnett Groove Atomic 
Earphone 


Cygnett Groove Transmit 


Jabra SP700 Bluetooth Headset 


Grooveneo iPod Speaker 


iPhone Stealth 


Case mate The Hipster 



We have more than 500 iPhone Accessories. 
For more information visit our website: 
www.iPhoneAccessoriesAustralia.com.au 
or call us on 1300 74 70 74 
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GADGET 

com 

Gear, gizmos and goodies for] 
your Mac, iPhone or iPod. 


Focal’s XS iPod sound system can be used with 
or without a Mac, see page 44 for more information. 
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FOCAL POINT 

Versatility Is the name of the game when it comes to Fo¬ 
cal’s new multimedia 2.1-channel speaker system. The 
high-end - but reasonably priced - system is “Made for 
iMac”, so you can just plug it in and get professional-level 
sound with high definition, tonal richness, a great feeling 
of space and plenty of power. But you can also plug your 
iPod straight into the dock on the right speaker stand and 
listen to your iPod tunes with or without a Mac connect¬ 
ed. Pretty cool. A synchro mode can be switched on at the 
back of the dock if you want your iPod to open iTunes 
and synch itself. Those who care about specs should know 
the 30W speakers each consist of a 3in (8cm) paper cone 
midbass driver and a 3/4in (19mm) Mylar dome tweeter, 
while the 70W active subwoofer houses a 6 1 /2in (16.5mm) 
paper cone driver. Frequency responses are 150Hz-20kHz 
and 39Hz-150Hz respectively. 

Focal XS multimedia sound system 

RRP: $999 

Audio Marketing 

(02) 9882 3877 

www.audiomarketing.com.au 


KIDS’ PLAY 

Helping kids aged 24 months to four years to read and 
develop a love for books is the Tag Junior “book ex¬ 
plorer”. It’s a little-hand-sized device that toddlers use to 
touch areas of special books to hear the page read aloud, 
hear sound effects and listen to music. The unit comes 
with the animal-sounds book If I Were, but other books 
featuring characters such as Pooh and Dora the Explorer 
can be bought. It comes with Mac software that allows 
parents to create an online LeapFrog Learning Path and 
see what skills their child is developing. 

LeapFrog Tag Junior reading system 
RRP: $69.95 (additional books $16.95 each) 

Funtastic 

1800 244 543 

www.leapfrog.com 




SENNHEISER’S ALL-ROUNDERS 


The sound your iPod produces is far better than most ear- 
buds can reproduce, so if you’re half-serious about your 
music you should be considering a pair of headphones. A 
great place to begin is Sennheiser’s five new HD models, 
which are optimised for iPods and other portable audio 
equipment but also perform well when used with home 
hi-fi systems. There are five new models, ranging from 
the HD 408 to the top-of-the-line HD 448, and each has 
its own ear-cup design. Sennheiser’s typically soft pad¬ 
ding on the headbands and earcups help eliminate listener 
fatigue. The 408, 418 and 428 models are focussed more 
on the lower frequencies and offer a powerful bass re¬ 
sponse, while the 438 and 448 offer a more refined sound 
with precise detail and balanced stereo sound image. 


Sennheiser HD iPod-optimised 

headphones 

RRP: HD 408 $79.95; 

HD 418 $99.95; 

HD428 $129.95; 

HD 438 $149.95; 

HD 448 $169.95 
Syntec International 
www.syntec.com.au 
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PROTECTION PLUS 

If you work in extreme conditions - or are just unusually 
clumsy - then RadShell had you in mind when it de¬ 
veloped the CompuShell professional-grade, ultra-rugged 
notebook case. It’s a briefcase-style case that envelops 
your notebook in a heat-extracting 5052-H32 aluminium 
alloy shell - if your notebook is 15in or under, there’s 
even space for your power supply and peripherals. You 
can use your notebook while its still in the case, and 
opening the lid a full 180 degrees lifts the case bottom to 
a keyboard-friendly angle. 


iMAC? IDON’T THINK SO 

Oooooh, yes ... we know it’s a PC but BenQ’s nScreen 
looks so much like an iMac that we thought we just had 
to feature it on these pages. Not only does the nScreen 
look like an iMac, the company is even spruiking it like 
the original iMac: “It requires the user to follow three 
easy steps. Simply plug it in and switch it on and nav¬ 
igate a simple installation process to get online.” The 
product, dubbed a “net-top” computer, comes in 18.5in 
(i91) and 21.5in (i221) variants each with a 1.3-megapix¬ 
el webcam, two speakers, microphone, one USB port, mic 
in and headphone out dock, and memory card reader. 
Windows XP comes as standard. The knob to the bottom 
right of the screen, by the way, is a combined power/ 
volume control. Anyone for switching? 



RadTech CompuShell hard-shell laptop case 
RRP: US$269.95 (about $335) plus shipping 
RadTech 
www.radtech.us 



BenQ nScreen all-in-one PC 
RRP: i91 $899; i221 $1199 
BenQ Australia 
www.benq.com.au 



GET UR STAND UP 

The iClooly CASE is a hard case for the iPhone 3G/3GS 
and iPod touch 2G that features a nifty folding clip at 
the back. This can be used to clip the iPhone into your 
pocket, clip it onto the top of your Mac screen or, even 
better, act as a stand so you can watch videos in comfort. 
Should be great for plane trips. Importers EZYHD say the 
CLIP was all the rage at the recent Hong Kong Electron¬ 
ics Fair: “We had trouble getting a look in at their stand, 
but once there, we ordered some on the spot.” 

IClooly CLIP for iPhone 3G/3GS and iPod touch 2G 

RRP: $38.50 

EZYHD 

www.ezyhd.com.au 
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MUSIC TO YOUR EARS 

Some pretty darned funky earphones from Radius have 
just hit the Aussie market - earphones with cool designs, 
great colours, top comfort and, not least, really good 
sound. The $79.95 Atomic Bass with Mic for iPhone are 
designed for high-fidelity sound and in-ear noise isola¬ 
tion, and come in black, pink, red and silver. Reviewers 
in overseas markets have rated them higher than other 
in-ear ‘phones costing far more. Very similar but without 
the microphone are the $59.95 Atomic Bass Earphones, 
which are made of aluminium and come in black, silver 
and maroon. Finally, for those on a budget there are the 
$39.95 Tru Tunes which come in five iPod nano-friendly 
colours: Black, blue, green, red and silver. 

Radius earphones 
RRP: from $39.95 
Conexus 

www.conexus.com.au 
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PAD FOR PRO MICE 

It’s a mouse pad, Jim, but not as we know it. As a gamer, 
you need plenty of room to manoeuvre around the pad, 
a smooth, easy-glide surface, and a thick, non-slip pad 
to get rid of desk irregularities and keep it steady. The 
pro gaming gear specialists from Denmark, SteelSeries, 
have developed the QcK+ Limited Edition mouse pads to 
address all these issues. The graphics on the one pictured 
are courtesy of Germany’s SK Gaming, a group that em¬ 
ploys more than 50 professional gamers, but you can 
also choose from MiBR, MYM, Fnatic and Moon. 

SteelSeries QcK+ Limited Edition gamers’ mouse mat 
RRP: 19.99 euro (about $35) plus shipping 
SteelSeries 

www.steelseries.com/int 



NEW WAY TO CRUZE 

Part of a new family of USB flash drives, the SanDisk 
Cruzer sports a new cap-less design, with a simple slider 
exposing the USB connector. It comes in capacities from 
4GB to a pretty impressive 32GB. Also in the new lineup 
is the Ultra Backup USB drive, which has push-button 
backup software activation - for Windows only. Capac¬ 
ity ranges from 8GB to 64MB, and on board is a dual 
layer of security in the form of password protection and 
AES cryptographic engine. 


SanDisk Cruzer USB flash drive 



RRP: $25-$139 
SanDisk 
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EVERYTHING IN ONE 

Perfect for home-theatre enthusiasts with a lack of space, 
Akai’s new All-In-One Entertainment Unit could best 
be described as a TV display stand that incorporates an 
amp, DVD player, speakers, subwoofer, AM/FM tuner, 
iPod dock and memory card/USB readers. Impressive. The 
DVD player will upscale your movies to 1080p and deliver 
them via HDMI if you wish, and audio comes via four 
4-inch speakers and two 5-inch ones. Akai describes it as 
a 2.1 +1 channel system, meaning there are two subwoof¬ 
ers. It comes in a piano black finish. The timing is good, 
as Sharp has discontinued its very similar ANPR1000H 
AQUOS Rack System. 


MORE BYTES FOR YOUR BUCK 

We remember when a friend of ours bought a 1GB hard 
drive in 1991 and threw a party so we could all go and 
marvel at it. And it’s only two years ago that Hitachi in¬ 
troduced the first 1TB drive. But it’s still mind-boggling 
to see Western Digital’s latest offering - a whopping, 
world-first 4-terabyte capacity My Book Studio Edition 
II external hard drive. OK, it’s a RAID 0 device hous¬ 
ing two 2TB drives, but it’s still a whopper. Even better, 
it’s formatted for Mac and compatible with OS X’s Time 
Machine backup feature. The drives have four interfaces 
- FireWire 400/800, eSATA and USB 2.0 - and use WD’s 
Green Power technology for lower power consumption. 


Akai All-In-One Home Entertainment Unit 
RRP: $999.95 


WD My Book Studio 
Edition II external hard drive 


Audion Innovision 
www.audion-mm.com 



RRP: $999 
Simms International 
www.simms.com.au 
Synnex Australia 
www.synnex.com.au 






SUPERCHARGED TV 

Elgato’s EyeTV Diversity delivers superior digital TV 
(DVB-T) reception on your Mac deep indoors and in 
conditions that are challenging for reception outdoors. 
Where HDTV is broadcast, enjoy stunningly clear 720p 
or 1080i HDTV (MPEG-2 as well as H.264/AVC). In Dual- 
Tuner mode, EyeTV Diversity becomes two conventional 
DVB-T receivers in one, enabling you to watch two live 
TV channels picture-in-picture, or watch one show while 
you record another. Send your recordings to iTunes to 
sync with other devices, share them over a local network 
with other Macs, and access your recordings on an iPod 
touch or iPhone via Wi-Fi. Comes complete with EyeTV 
3 software and an EyeTV Remote. 

Elgato EyeTV Diversity 
TV tuner 
RRP: $249 

Simms, Conexus, Next Byte 

www.apple.com/au 

www.elgato.com/wheretobuy 
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YOUR MAC, 
YOUR WAY 

How smart Mac users manage files, launch apps and 
customise their workspaces. 


N o two Mac users use a Mac in exactly the 
same way. We mould our machines to our own 
particular needs, wants, and predilections. Some 
people keep their files and folders neatly organised; others 
let files fall where they may - and rely on Spotlight 
to sort out the mess. Some stick with vanilla desktop 
designs and icons, while others thoroughly personalise 
every aspect of the Mac’s workspace. 


Whatever kind of Mac user you are, your desktop 
environment could probably use a little sprucing up. So 
we asked our writers, and readers how they’ve customised 
OS X so it works better for them. 

The idea here is not to tell you to do this or that. The idea 
is to give you some ideas and let you know what’s possi¬ 
ble - to spark your creativity so you can make your Mac 
environment truly your own. 
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ARRANGING YOUR WORKSPACE 


»4 


Q uick quiz: Do you still have your Dock at the 
bottom of your desktop (where OS X puts it by 
default)? Do you still use only the icons that 
came with the OS? Most of us use OS X’s stock inter¬ 
face elements, arranged as they were out of the box. But 
you don’t have to use someone else’s workspace. Here’s 
how some Mac users have customised the Mac’s visual 
environment. 


Move the Dock. It has always puzzled me that OS X 
puts the Dock at the bottom of the screen by default. I 
like my Dock to be visible all the time, but I also want 
as much vertical screen space as possible for Web pages 
and other windows. So I chose Apple -> Dock -> Posi¬ 
tion On Right. But then I also used Terminal to enter the 
commands “defaults write com.apple.dock pinning end” 
and (after pressing Return) “killall Dock”. That anchored 
the Dock to the lower right corner of the screen, with 
the Trash on the bottom (where it has been for as long 
as I’ve been using a Mac, and where it’s an easier target 
when I’m dragging items to it). — Joe Kissell 
Max the Dock. I use the Dock methodically, only pro¬ 
grams I use very regularly get permanent spots there. 
Among other things, this helps me build muscle mem¬ 
ory: I know where each app is, so it’s easier to click on 
or drag items to. On the right-hand side of the Dock, I 
keep several frequently accessed folders, including an 
alias of /Volumes (for browsing drives via hierarchical 
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DragThing. Christopher Breen used DragThing to create an 
Important Files folder with 12 subfolders to hold the files that would 
normally clutter his Desktop. 



Dock menus) and a folder containing aliases of my most- 
frequently accessed files. I’ve customised those folders 
with FolderBrander (www.yellowmug.com/folderbrander), 
so it’s obvious which one is which. Just to the right of 
those folders, I put folders for in-progress projects: I can 
just look down at the Dock to see what’s due. Finally, I use 
Quay (www.brockerhoff.net/quay) to enhance the Dock’s 
List-view pop-up menus. — Dan Frakes 
Shrink the Dock. I don’t use the Dock much at all. I 
usually keep it hidden so it doesn’t get in the way 
of whatever I’m working on. I do keep a handful of 
programs there that I use regularly: iChat, Mail, Firefox, 
NetNewsWire, Smultron, iTunes, and Terminal. I don’t 
use the Dock to switch programs; instead, I use the key 
combination Command-Tab or I click on a visible window. 
I do occasionally mouse down to the Dock just to see what 
I have running. Otherwise, I shun it. - Rob Griffiths 
Replace the Dock. I’ve used James Thomson’s US$29 
(about $36) DragThing (www.dragthing.com) instead of 
the Dock for years. I can place my DragThing palettes 
anywhere I like, and those palettes can have multiple 
tabs. I can assign keyboard shortcuts to actions such 
as launching applications and opening folders, remote 
drives, and frequently used files. I can also quickly 
switch applications - and hide everything except the 
new application’s windows - with a single click. 

DragThing also helps me keep my desktop organised: I 
created an Important Files folder in my Documents folder; 
in it, I put 12 subfolders that can accommodate just about 
any kind of file I’d normally leave on the desktop - work 
files and folders, in-progress projects, podcasts, pictures, 
audio files and download archives I want to hang on to. 

I then created a DragThing palette that contains all 
these folders, and I configured the utility so those fold¬ 
ers would open with a single click. 

At the end of each day, I file all the items I’ve dropped 
on the desktop into their respective folders. When I 


► 050 AMW August 09 


www.macworld.com.au 























WOO _Icon folder 


a 

ZO Items, lb- 

jjT 

□ kb available 

T 

A 

Home.app 

Library app 

Download app 

Applications api 

j5l 

J=L 


J*L 

Desktop app 

Documents app 

Public app 

Utilities app 

~JT 

Hl 

~w 


Account app 

Bookmarks app 

General app 

Command app 


J=t 

m 

HE 

Photo app 

Movie app 

Music .app 

Mail app 



i 

— 

pc app 

TOO© JPP 

Infomatlon app 

normal app 


DRAWERS kon FROST* 1 * kon Folder 


Dress up Stacks. 

It can be confusing 
when all the stacks 
in your Dock look 
exactly the same. 
Customised drawer 
icons, like these 
from Yasushi 
Chida, can cure 
your confusion. 


need something from one of them, just one click opens 
that folder. 

Because many of the files I create each day are 
Mflcwor/d-related, I took the additional step of creating 
an Automator workflow that moves selected files into 
my Macworld Stuff folder. I saved that workflow as an 
application and placed it in my DragThing palette for 
frequently used folders. 

To quickly file my Macworld work at the end of the 
day, I select the files I want to put away, and click on 
the Automator application; then DragThing files the se¬ 
lected items away. 

Oh, and DragThing also lets me put the Trash on the 
desktop, where it belongs. - Christopher Breen 
Augment the Dock. I use Overflow (stuntsoftware.com/ 
Overflow) in conjunction with the Dock to manage and 
launch my applications: I put links to almost all of them 
in Overflow; only my everyday programs go in the Dock. 
Within Overflow, I separate applications into 10 catego¬ 
ries: Office, Writing, Audio, Visual, Web, Movies, Games, 
Money, Utilities, and Dev 8t UI. This way, I can get to 
pretty much any program I need in a couple of clicks. 
— Darren Chandler 

Dress up Stacks. I know some Mac users haven’t taken 
to Stacks, but I really like this feature - I like having 
fly-out file menus on the Dock. But one big problem I 
have with it is that it can be impossible to tell which 
stack is which. That’s why I like Japanese designer Ya¬ 
sushi Chida’s drawer-overlay images (www.geocities. 
jp/ehy065). Download the drawer-icon sets, unzip the 
archive, and drop the appropriate icon into a folder. 
Drag and drop that folder onto your Dock to create the 
stack, and the unique drawer graphic will appear on 
top. — Gina Trapani 

Customise drive icons. When a memory card, a thumb 
drive, and a FireWire drive are all mounted on your Mac 
at the same time, telling them apart isn’t easy - unless 


they have representative icons. If you want your exter¬ 
nal drive, for example, to show up as something other 
than a generic white disk, select it in the Finder and 
press Command-I to summon its Info pane. 

Then switch to your browser and find an online image 
- perhaps an Amazon.com product shot of your drive, 
or a drive icon from a site such as puntodepartida.com 
and copy it to your Clipboard. Select the drive’s icon 
in the Info pane and press Command-V to assign your 
chosen graphic to the drive. Now the drive will appear 
on your desktop, on the Dock, and in your Finder with 
its new icon. - Gina Trapani 

Maximise Spaces. Before Leopard, I relied heavily on 
Expose to switch between my open apps. But although 
Expose makes switching between apps convenient, 
things can get pretty cluttered pretty fast when a lot 
of apps are open at once. So when Leopard arrived, I 
decided to give Spaces a try. I grouped applications into 
six workspaces: 

• Internet. Safari, Firefox, iWeb, and Transmit (FTP 
Client). 

• Contacts/Calendar/Email. Address Book, iCal, and 
Mail. 

• Productivity. Pages, Keynote, and Numbers (I’d put 
Microsoft Office applications here, too, if they inte¬ 
grated better with Spaces.) 

• Audio. WaveBurner, Logic Pro, Compressor, iTunes, 
Garage Band, MainStage, and Soundtrack Pro. 

• Photos. iPhoto and Adobe Photoshop. 

• Video. iMovie, iDVD, and HandBrake. 

The Finder and iChat appear in every space, so they’re 
always accessible. I still use Expose to navigate between 
apps within a space. 

Finally, to switch between spaces, I set it up so that I 
can press Option-number or Option-arrow key to navi¬ 
gate. - Evan Stumpges 

Custom icons 

Want to dress up your workspace? One of the 
best - and easiest - ways to do so is by replacing 
OS X’s icons with custom icon sets. You can find 
custom icons all over the Web, but here are some 
of our favorite sources: 

AppStorm. mac.appstorm.net/category/roundups/ 

graphics-roundups 

DeviantArt. www.deviantart.com 

The Iconfactory. iconfactory.com/freeware 

InterfaceLift. interfacelift.com/icons-mac 

Pixelgirl. www.pixelgirlpresents.com/icons.php 
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MANAGING FILES 
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O S X’s basic tools for finding and managing files 
- Spotlight and the Finder - are fine, but savvy 
users find ways to make them better. For some, 
that means making the Finder work better, with smart 
folders and meticulous filing systems. For others, that 
means turning to some third-party utilities. 


Smarter smart folders. In the Finder, I’ve set up a bunch 
of smart folders that keep track of related files. Some 
of my handiest smart folders collect Microsoft Word 
files with Macworld in the title (File Name Contains 
Macworld, Kind Is Other Microsoft Word); BBEdit files 
containing blog as a keyword (Kind Is Other BBEdit, 
Keywords Contains blog); and files larger than 1GB, 
which I periodically review to see whether any can be 
archived or thrown away to free up disk space (Size Is 
Greater Than 1 GB). I keep these and other smart fold¬ 
ers in the Finder sidebar; I also plant key ones in my 
DragThing Frequently Used palette. (The original smart 
folders can be found at the /Library/Smart Searches 
folder in my user folder. - Christopher Breen 
Application-specific saved searches. I keep most of 
my Photoshop files in just a couple of folders - and do 
the same for my InDesign files and Web pages I’ve saved 
as PDFs. So I was happy to discover that you can cre¬ 
ate customised saved searches that’ll show up only in 
specific applications. 

To do so, open the Open or Save dialogue box in the 
application you want to customise. Enter a term in the 
search field; if you want to refine the search, click on 
the plus-sign (+) button to add criteria. Click on the 
Save button to save your search, name the new smart 
folder, and then choose the Display Smart Folder For 
This Application Only option. From now on, the search 
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App-specific saved searches. You can create saved searches that 
will appear only in the Open and Save dialogue boxes of specific 
applications. 



you’ve saved will appear in the Open and Save dialogue 
boxes of that application only, not in other applications’ 
sidebars or in the Finder. If you later decide to remove 
one of these saved searches, just open the Open or Save 
dialogue box again and drag the unwanted saved search 
out of the sidebar. —Anonymous 

Pop-up folders with Butler. Butler (www.petermaurer. 
de/butler) lets me turn any folder into a navigable pop¬ 
up menu - like a folder on the right side of the Dock, 
except it appears wherever my mouse cursor is. For 
example, let’s say I want quick access to my Macworld 
Documents folder. First, I open Butler’s configuration 
screen and drag that folder from the Finder into it. That 
creates two items in the configuration screen: a con¬ 
tainer and a folder. After selecting the container named 
Macworld Documents, I use the Triggers tab’s Hot Key 
field to assign a trigger - let’s say Option-M. Then I 
select Opens A Menu Near The Mouse from the drop¬ 
down menu below the Hot Key field. 

Now, just press Option-M to pop up the folder. Or you 
can assign that action to one of the buttons on your 
third-party mouse. This gives you a navigable pop-up 
Macworld Documents folder with the click of a button 
or the press of a few keys. — Rob Griffiths 
New documents wherever you are. When I want to 
create a new document, the folder I want to store it in is 
usually already open in the Finder. So I use Document 
Palette (www.coldpizzasoftware.com/documentpalette). 

With Document Palette running, I can just press a key¬ 
board shortcut, and a list of document types appears on 
the screen; I choose one, and a new document of that 
type is created in the current Finder folder. You can cus¬ 
tomise the list of document types that appear, and you 
can include document templates. For people who prefer 
a more Windows-like approach, NuFile (growlichat.com/ 
NuFile.php) lets you create new documents by right- 
clicking inside a Finder window. — Dan Frakes 
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Self-cleaning folders. Although I could use OS X’s 
built-in Folder Actions to automate file-management 
chores, I’ve installed Noodlesoft’s US$22 (about $27) Ha¬ 
zel (www.noodlesoft.com/hazel.php) instead, because it 
lets me do more. Hazel works the same way Mail’s rules 
do: I define criteria (any file in my Downloads folder 
that’s older than a month, for example) and an action to 
run on the files that match it (move to Trash). Hazel then 
takes care of it in the background. Other actions empty 
my Trash if it hits a certain size, add all MP3 files in my 
Downloads folder to iTunes, and prompt me to delete re¬ 
lated files when I trash an application. Gina Trapani 
Move downloaded DMGs automatically. I’ve tweaked 
my Downloads folder so that applications and updaters 
- which are typically downloaded as disk images - are 
automatically moved to another folder (Installers). To 
do that, I attached a script to my Downloads folder as 
a folder action. First, I typed the following script into 
Script Editor (substitute your short user name for user- 
name in the fifth line) and saved it as move dmgs.scpt 
to /Library/Scripts/Folder Action Scripts. 

on adding folder items to theFolder 
after receiving theJunk 
tell application "Finder" 
repeat with aFile in theJunk 
if the name of aFile ends with ".dmg" 
then 

move aFile to folder 
"Installers" of folder 
" _username_" of folder "Users" of 
startup disk 
end if 
end repeat 
end tell 

end adding folder items to 
I then created an Installers folder in my Home di¬ 
rectory. After that, I right-clicked on my Downloads 
folder and selected More -> Enable Folder Actions. 
Right-clicking again, I selected More -> Attach a Folder 
Action, and chose my saved script in the Choose A File 
dialogue box. Now I can easily find the installer .dmg I 
want. — Anthony Reimer 

Advanced smart folders. I have just one smart folder in 
the Search For section of my Finder sidebar. It’s named 
Recent Files, and it shows me the document files that are 
in my Documents folder and that I’ve updated in the past 
week. To create it, I ran a Spotlight search in the Finder 
(Command-F), selected Kind Is Documents, clicked on 
the plus sign (+) next to Save, selected Other Is Raw 
Query from the left-most drop-down menu, and entered 
the following in the query field: 



Renaming workflow. Automator isn’t just for tasks you do over and 
over; it can also be handy for one-time tasks that involve repetitious 
steps, like renaming a batch of files. 

(kMDItemFSContentChangeDate >= $time. 
today(-7))&&(kMDItemKind != *Alias*) 

I saved this query as usual, and now I use it all the time. 

— Kirk McElhearn 

Use Automator to batch-process files. While most 
folks think Automator is good only for automating tasks 
they do over and over, I use it more for one-off projects. 
For example, I recently reorganised my old Macworld 
files and had to rename thousands of them. 

My files had been named: “2008-Mar-20_Thu-0nline 
Review.txt”. In my new scheme, I wanted the month first; 
I also wanted to make the day of the week more visible. 
So that file would become “03-20-2008 [Thu] - Online 
Review.txt”. Automatons built-in file-renaming actions 
made this batch processing easy; my workflow consisted 
of two actions from the Files 8t Folders collection: 

Get Selected Finder Items 
Rename Finder Items: Replace 
Text, Find 2008-, Replace ** 

Rename Finder Items: Replace 
Text, Find _, Replace -2008 [ 

Rename Finder Items: Replace 
Text, Find -, Replace ] - 
Rename Finder Items: Replace 
Text, Find **Mar, Replace 03. 

I specified that first action (Get Selected Finder Items) 
so my workflow would rename only files I’d selected in 
the Finder; that minimised unintended renaming. I then 
modified the year and/or month in the workflow as I 
moved from folder to folder. It took not much more than 
half an hour. - Rob Griffiths 
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LAUNCHING APPLICATIONS 


S ure, you could use the Dock and the Applications 
folder to launch applications. But there are plenty 
of ways to tweak OS X to make that everyday 
chore easier, from launchers like LaunchBar to cust¬ 
omised hot-key shortcuts. 


Launch only applications. While some people like to 
use application launchers like Butler and Quicksilver to 
manage files and apps (as described in the “Managing 
Files” section), I like to use my favorite launcher - 
Objective Development’s LaunchBar (www.obdev.at/ 
products/launchbar) - exclusively to launch apps and 
AppleScripts and to perform calculations; I like Spotlight 
just fine for finding files. 

So I configured LaunchBar to show me only what I 
want to see: I pressed Command-Y to open the Con¬ 
figuration dialogue box and then deselected everything 
except Applications, Preference Panes, and a customised 
list that contains the Java application I use to play Go (it 
doesn’t display as a regular application) and a handful 
of AppleScripts. 

I can then press Command-Space, type a couple of 
characters, and launch just the applications I want, 
without wading through a lot of documents and other 
stuff that I don’t. Kirk McElhearn 

Apps in the Finder toolbar. I put Preview and Bare 
Bones Software’s TextWrangler (www.barebones.com/ 
products/TextWrangler) in the Finder toolbar. That way, 
I can drag just about any kind of file up there to open 
it. This is particularly handy when double-clicking on a 
file doesn’t open it in the correct program. Also, putting 
the program icons in the Finder toolbar gives me some 


New Delete Rescan r ”*“' 


LaunchBar Configuration 


Factory Revert Save 




Hide Disabled Info 


Q * 


Indexing Rules 

O Categoric! 


Network Locations 
User Accounts 
Sherlock Channels 
Address Book 
Entourage Address Book 
iTunes Library 
iPhoto Library 
Fircfox Bookmarks 
Internet Explorer Favorites 
Mozilla Bookmarks 
Opera Bookmarks 
Safari Bookmarks 
Safari History 
Cyberduck Bookmarks 
Scripts 

Development Resources 

Shared 

Desktop 


Index Options Schedule 


9 I Password 
9 Accessibility Inspector 

* Accessibility Tools 

9 Accessibility Verifier 

* Acrobat Distiller 

9 Acrobat Uninstaller 
9 Acrobat Uninstaller 
9 Activation_Help 
9 Activity Monitor 
9 Address Book 
9 Adium 

* Adobe 

f Adobe Acrobat 8 Professional 
9 Adobe Acrobat Professional 
' Adobe AIR Application Installer 

* Adobe AIR Uninstaller 
f Adobe Help Viewer 1.0 
9 Adobe Help Viewer 1.0 
9 Adobe Help Viewer 1.1 
9 Adobe Help Viewer 1.1 


§ Details 

Application x 

Application ▼ 

Applicatio r (2 items) Q 

Application 

Application 

Application 

Application 

Application 

Application 

Application 

Application 

Applicatio . r (2 items) j 
Applicatio n (3 items) j 

Application 

Application 

Application 

Application 

Application 

Application “ 

Application T 


Launch only Apps. You can make application launchers like 
LaunchBar less overwhelming by limiting the applications and files 
they show you. 
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flexibility: Say I want to quickly preview a graphics file 
that QuickLook can’t open but that Preview can manage. 
I can drag the image file up to the toolbar and drop it on 
the Preview icon to preview it. — Matthew Cunningham 
More apps in the Finder toolbar. I use the Finder tool¬ 
bar to hold icons for utility programs that I use all the 
time: Fetch, my VPN client, Automator, Activity Monitor, 
Keychain Access, and others. I put them there because I 
was opening them a lot when working with files (to FTP 
them, for example) or when taking care of basic house¬ 
keeping chores. Moreover, when I need to perform system 
maintenance - such as sorting out an erroneous password 
in Keychain - it’s helpful to turn to the Finder, because 
I think of the Finder as my system’s main interface; I 
associate it with tasks that don’t require dedicated appli¬ 
cations (Web browsing, productivity, and so on). I could 
put the shortcuts to these utilities in the Dock, but I prefer 
to reserve that for applications and files. Mark Elliot 
Better services. I’ve seldom found a use for OS X’s 
Services menu, because I can accomplish most of the things 
it lets me do more easily in other ways. But there’s one 
exception: DevonTechnologies’ free WordService (www. 
devon-technologies.com/products/freeware/services. 
html). You install WordService by dragging a file to 
yourusername/Library/Services. That one file adds 34 
commands to your Services menu, which enable you 
to manipulate text in many useful ways with a single 
click. Of these commands, my most frequently used is 
Format -> Reformat (Command-Shift-7), which removes 
the line breaks from a selection, turning multiple lines 
into a paragraph - useful when pasting text from email 
messages, PDFs or Web pages. Other commands change 
the capitalisation of selected text, sort lines and turn 
quotation marks curly or straight (as you wish), for 
example. - Joe Kissell 

A better clipboard. OS X’s built-in Clipboard is fine, but 
I prefer PTH Consulting’s PTHPasteboard Pro (pth.com/ 
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products/pthpasteboard/pro). Like other OS X Clipboard 
managers, PTHPasteboard Pro saves a history of every¬ 
thing I copy or cut onto the Clipboard, so I can go back 
and paste something again without having to fmd its 
source. In fact, I can even search my Clipboard history for 
something I copied days or weeks ago (a serial number, 
say, or a paragraph from a document I was writing). 

In addition, PTHPasteboard Pro can alter the text on a 
clipboard, removing styles, removing certain characters, 
even performing complex pattern-matching transforma¬ 
tions while pasting. If you copy a URL, for example, the 
program can use a service such as TinyURL.com to paste 
a shorter version with just an extra click. — Joe Kissell 
Type less. You probably know you can use TextEx- 
pander (www.smileonmymac.com/TextExpander) to 
insert blocks of frequently used text by typing far 
shorter “snippets”; when I type “addy”, for example, 
TextExpander inserts my full mailing address. But I 
also use TextExpander to run shell commands and 
AppleScripts whenever I type a few characters of 
text. 

For example, I’ve got a shell script that uses PlainClip 
(www.bluem.net/en/mac/plain-clip) to convert the 
contents of my Clipboard to plain text and then to 
paste that text into the current document or program. I 
set up TextExpander to run that script whenever I type 
“ptp” (for “plain text paste”). — Dan Frames 
Replicating Launcher. I still miss OS 9’s Launcher. I 
tried using the Dock, but I really hate the way it combines 
launching and switching apps. I tried DragThing, but I 
found it annoying. So instead I created a folder called 
Launcher, in which I nested subfolders such as Apps, 
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Key application. HotApp gives you far more universal keyboard 
shortcuts than you’ll find in OS X. 

Internet and Utilities. Then I put aliases of my appli¬ 
cations in those folders. Finally, I put a copy of this 
Launcher folder in the Dock, right-clicked on it and 
set it to List view. Now I get a nested pop-up menu 
that gives me access to all my programs, and I can use 
the Dock purely as an application switcher. — Matthew 
Cunningham 

Configure hot keys with HotApp. While OS X provides 
some support for universal keyboard shortcuts, I use 
HotApp (www.trufsoft.com/HotApp.html) instead. With 
its preference pane, I can assign keyboard shortcuts to: 
Launch applications; open folders, files, or preference 
panes; paste text; mount disks; trigger AppleScripts; 
open URLs; trigger system events (such as starting my 
screen saver or hiding all apps but the Finder); and way 
more. — Sean Simpson 
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▼ Fix Flickr HTML 

Search and Replace 
Search and Replace 
Search and Replace 
Search and Replace 
Search and Replace 
t Shrink URL 

▼ Stnp HTML 

Replace <br> 

Strip tags 

S3 


Service TinyURL 


Service Provided bv TinvURL 


© 


PTHPasteboard Pro. With PTHPasteboard Pro, you can search 
through weeks of your Clipboard history and transform text while 
you’re pasting. 



Text Services. DevonTechnologies’ free WordService 2.7 adds 
some genuinely useful items to the oft-neglected Services menu. 
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David Holloway 

has lots of 
Facebook friends, 
and he’s more than 
happy to tweet 
about it. 


Beautiful Kate's Second Life 


I make a really good busty, blonde 
nightclub dancer. Well, I do in 
avatar form at least. Over the 
past 12 months I’ve been involved 
in a project that is interesting from a 
number of angles, not least of which 
is the power of Macs to do jobs well 
for relatively little money. So bear with 
me while I explain how my club 
dancing career got underway, and 
how my Mac played a key role. 

In May 2008 I had a discussion 
with Rachel Ward (director and writer 
of the screenplay) and Bryan Brown 
(actor and producer), who were 
wanting to feature Second Life in 
one of the scenes of a movie they 
had entered production with: 

Beautiful Kate. 

I was immediately struck at how 
Ward understood the nature of 
Second Life and what it did best: 
social interaction. 

A demonstration was given on my 
MacBook Pro and the commission 
given to create a scene in Second 
Life, consisting of a busty blonde 
avatar dancing with her muscular 
and tanned boyfriend. 

The overall scene involves a brother 
and sister (Ben Mendelsohn and 
Rachel Griffiths) having a chat in a 
bedroom on a farm in remote rural 
South Australia, where Griffiths’ 
character is socialising via Second 
Life with her long-distance boyfriend. 

For those who have used Second 
Life, creating content is one of its 
big strengths but it’s still a fairly 
complex process. The scene 
required a nightclub setting called 
The Jungle Bar. A US-based Second 
Life developer was contracted to 
build the nightclub set. 


Hgtgnks 

www.beautifulkatemovie.com.au 

www.shinywhitebox.com 

iShowU Classic and HD 



While that was going on I spent a 
number of evenings outfitting the two 
primary avatar characters. 

Any avatar in Second Life can 
have pretty much any body shape, 
hair, accessories and clothing, and I 
needed to ensure it all matched the 
Director’s requirements. This was 
done by creating demonstration 
videos which I uploaded to my web 
host for viewing by the production 
team, who would then provide any 
suggestions for alterations. 

Virtual in-crowd. The next step was 
recruiting some virtual extras who 
would also be dancing, which ended 
up as a global event with people 
joining in from both the US and 
Australia. 

Dancing in Second Life is actually 
quite simple, involving the use of 
dance animation scripts. In this case 
it was Salsa dancing to match the 
movie’s soundtrack. 

The recruitment done, the shoot itself 
was organised for a Sunday afternoon. 
Each take was four and a half minutes 
in length, which was the estimated time 
the scene would play out in the movie. 

After each shoot I used iMovie 08 to 
create short demonstration videos of 
each angle captured. 

IShowU too. Throughout the project 
I used a video capture tool called 
iShowU, which comes in Classic (OSX 


10.4) and HD (OSX 10.5) versions. It 
has an excellent range of frame rate 
and other settings, which were crucial 
for this project. 

The remote rural setting of the 
movie meant a great deal of attention 
was being paid to accuracy with the 
real-world set. I needed to ensure that 
the Second Life footage was accurate 
from the viewpoint of how it would 
perform on an ageing computer on a 
less-than-ideal broadband connection. 

Combining a slightly lower frame 
rate as my iMac worked to capture 
the Second Life scene while 
simultaneously rendering it, did the 
trick nicely. 

Enabled by Mac. There were a 
couple of key things I learned from 
the Beautiful Kate project. First, 
projects do not necessarily need 
the highest-end gear. A relatively 
inexpensive piece of software 
combined with a middle-of-the-road 
iMac was enough to deliver the 
results needed. 

Second, the end result of this project 
is a fairly cutting-edge technology - 
virtual worlds - appearing in the most 
everyday context. It’s a sign of the 
momentum such technology is gaining 
in popular culture. ^ 

— Beautiful Kate (MAI5+) is released on 
6 August 
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WHICH VIDEO CONVERTER 
IS RIGHT FOR YOU P 


ADVC 


Providing the industry’s highest 
picture quality preservation and 
A/V synchronisation, Grass Valley 
Video Converters are compatible with all 
video cameras, decks and editing systems, 
whether Windows- or Mac OS-based. 

The modest ADVC55 converts VHS, 

S-VHS and Hi8 analogue videotapes 
to DV (Digital Video) in one simple step. 

Other models in our ADVC family 
fulfil all your Professional and 
Broadcast Video needs. 

To help you identify which converter 
is right for you, visit our website at: 

http://desktop.grassvalley.com 

and check out the blue “purpose” box 
for “Video Conversion”. 


ADVC-55 



TwinPact-lOO 



grass valley 


Distributed in Australia by: 

Playback Systems 

U18, 137-145 Rooks Rd, Vermont, VIC 3133 
Tel: (03) 9874 0800 Fax: (03) 9874 2800 
Email: sales@playback.com.au 



PHOTOSYNTHESIS GV7220 











PERFORMING LIVE AT 


DESKTOPCREATE:2009 

AWARDS NIGHT! 

FRIDAY 28 AUGUST 

FORUM THEATRE, MELBOURNE 


$69 TICKETS ON SALE NOW! 

INCLUDES FOOD AND BEVERAGES 


PLUS beats from Melbourne's 

favourite DJ Luke McD! 

For more information 

or to book online head to 

www.createawards.com.au 


"By Christ they're small... 
But between the two of them , 
their irrepressible exuberance , 
lights up a f**kingroom like a 
gigantic bastard of a candle." 
-BEAT MAGAZINE 

"Girls who play a mean guitar 
and harmonize two distinctive 
soul-searching voices..." 

- ROLLING STONE MAGAZINE 

"The new darlings of 
Australia's indie pop stage..." 

-GRAZIA MAGAZINE 
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Blown away 


Digital imaging guru and iStockphoto evangelist Lesa 
Snider reveals the secrets behind resolution and resizing 


R esolution is one of the toughest digital image 
editing concepts to wrap one’s brain around. 
Among the questions many people grapple with 
are: “What the hell is resolution?”, “How do I change an 
image’s resolution?” and “What’s the minimum resolu¬ 
tion I need when I want to print photos?” 

For starters, here are a couple of truths about 
resolution: 

• As you’ll soon learn, you can change the resolution of 
an image to anything you want, without reducing the 
quality of the image. 

• Resolution doesn’t mean a thing unless that image is 
headed to a printer. If you’re not going to print it, 
don’t worry about resolution - you should concern 
yourself with pixel dimensions instead. 

Pixels and resolution. The smallest element of a digital 
photograph is called a pixel. When they’re small enough 
and viewed together, these tiny blocks of colour form 
an image. 

Pixels themselves have no predetermined size, which is 
where resolution enters the picture. Resolution is a mea¬ 
surement that determines how many pixels get packed 
into a given space, which in turn controls how big or 
small they are. 


It’s helpful to think of resolution as pixel density - how 
closely the pixels are packed together. In fact, it’s mea¬ 
sured in terms of pixels per inch - or ppi, as everyone 
tends to call it. 

You’ll also hear resolution referred to as dpi, which 
stands for dots per inch. This isn’t entirely accurate 
because dpi is a measurement used by printers (because 
they actually print dots). Nevertheless, people say dpi all 
the time when they really mean ppi. 

Since you can’t see resolution onscreen (the pixels 
are just way too small), it’s easier to understand if you 
relate it to something in the real world. Imagine you’re 
baking biscuits. (Hang in there, it’ll make sense in a 
minute!) 

When you pour brown sugar into a measuring cup, 
the sugar reaches the one-cup line. But after you pack 
the granules firmly into the cup, the sugar reaches only 
the 3/4 cup line. You still have the same number of gran¬ 
ules (which are like pixels), but now they’re just packed 
more tightly together (they have a higher resolution) in 
the physical confines of the measuring cup (the docu¬ 
ment). The loosely packed granules you started with are 
akin to low resolution, and the firmly packed granules 
are akin to high resolution. (Anyone hungiy?) 
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right: Lowering 
image resolution 
means loosening 
the pixels, which 
results in a larger 
image with pixels 
so big you see 
each one. 



Since increasing image resolution packs the pixels more 
tightly together, it results in a printed image which is 
smaller in physical size, though smoother, and better¬ 
looking (because the pixels are too tiny too see). 

Lowering image resolution, on the other hand, means 
loosening the pixels, which results in a larger image 
that, as you might suspect, is totally unsuitable for print 
since the pixels get so big you see each one. (If you’ve 
seen this in the wild, it looks like a print made from Lego 
blocks.) 

A printer is one of the few devices capable of modify¬ 
ing its output (that is, the print) based on an image’s 
resolution. In other words, send your inkjet printer a 
low-resolution version and a hig'h-resolution version of 
the same picture and it’ll spit out results of vastly dif¬ 
fering size and quality. That’s why resolution really only 
matters when you print. 

On a computer monitor, the resolution is handled 
by the video driver, not the resolution specified in the 
image itself. That’s why an image that’s 85 ppi looks 
identical to an 850 ppi image. Printers don’t have the 
same limitations so they can take advantage of higher 
resolutions. 

Unfortunately, creatives have been taught to pay 
attention to an image’s resolution instead of its pixel 
dimensions. That’s true when it comes to print, but not 
any other time. Because any image can be measured at 72, 
300, or 3000 ppi; its pixel dimensions are what matters. 

As most people are likely to encounter 72 ppi files in 
the wild, it is important to understand how to change 
resolution without changing pixel dimensions, thus 
altering image quality. Read on to learn how! 

Resizing an image for print. Let’s say you’ve shot a 
photo with a high-end digital camera. If you pop open 
the image in software, like Adobe Photoshop or Pho¬ 
toshop Elements, and take a look at the Image Size 
dialogue box, you can learn its pixels dimensions and 
resolution. Here’s how: In Photoshop, choose Image -> 
Image Size. In Photoshop Elements, choose Image -> 
Resize -> Image Size. 

TIP: In either application, just press Command + Option + / on 
a Mac. 



3072 


V sciic Sty»s 
?! Constrain Proportions 
5? R*sampl« image 

Bicubic (best for smooth gradients) 


The photo above weighs in at 3072 x 2048 pixels and 
72 ppi. Does that mean it is low quality and unsuitable 
for print? No. Here’s why: 

• At the bottom of the document window, you can see 
the file itself is large - it’s 18 MB (circled in red). 

• Note the pixel dimensions shown in the upper 
portion of the Image Size dialogue box: 3072 x 2048 
(also circled in red). 

• Note the big physical dimensions of the photo. If 
you were to try printing it at its current resolution, it 
would be over 42 inches by 28 inches. That’s lm by 
71cm! 

You can then increase the resolution of the image 
without messing with the number of pixels. Here’s how: 
At the bottom of the Image Size dialogue, uncheck the 
Resample Image option. This option locks the number 
of pixels contained in the image and therefore locks the 
image quality. 



Enter 300 into the resolution box and look what happens 
in the screenshot above: 

The image becomes 300 ppi and the document (physi¬ 
cal) size decreases to roughly 10 x 6.5 inches (25cm x 
16.5cm). Take a peek at the pixel dimensions toward the 
top of the dialogue box. The physical dimensions of the 
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image change but the pixel dimensions don’t. The exact 
same number of pixels remain: 3072 x 2048. They’re just 
smaller and packed more tightly together when they get 
to the printer. 

Also notice that file size doesn’t change either; it re¬ 
mains 18MB, as evidenced in the document window 
and in the Image Size dialogue box (another clue that 
the pixel data didn’t change). The quality (pixels) didn’t 
change, only the print measurement (resolution), which 
only affects the printed image. As long as you uncheck 
the Resample Image option, you can tweak the resolu¬ 
tion as much as you want - it won’t alter the image 
quality, ever. 

Changing resolution and resizing simultaneously. In 

Photoshop and/or Elements, you can resize an image at 
the same time you change the resolution by using the 
Crop tool. 


t U Photo shop Flit Edit _ Image Layer Select Flit g Photoshop File Edit Image Layer Select F 



Step 1 : Press C to select the Crop tool in either software. 
Step 2: In the Options bar at the top of the screen, enter 
the dimensions and resolution you want. For example, 
to make an image fill a 3 x 4 spot in a black and white 
newsletter, enter “3 in” by “4 in” in the width and height 
fields, and type 200 into the resolution field (above left). 
Obviously, you can work in metric measurements by 
typing in “3cm” or “30mm”, or whatever. 

Step 3: Draw a box around the important parts of your 
image and when you get it just right, press Return to 
accept the crop. 

TIP: Be sure to include the unit of measurement in the width and 
height boxes, as shown above. To exit a Crop altogether, just press 
the Escape key. 

Step 4: Choose File -> Save As and pick TIF from the 
file format pop-up menu. TIFs can be opened in most 
software and are a high-quality file format. If you need 
to email the file to someone else to print, you’ll need to 
compress it so it’s email friendly. On the Mac, Control 
click (or right click) the document icon, and choose 
Create Archive from the contextual menu. 


Resizing images for email. To resize a large image for 
email, follow the exact same steps as before, though be 
sure to leave the Resample Image box checked. In this 
case, you want the number of pixels to be reduced so 
the file size will be smaller and thus transfer over the 
Internet faster. 

Either summon the Image Size dialogue as mention 
earlier or use the Crop tool: 


H Save For Web & Devices 



Step 1 : Press C to select the Crop tool and enter “240 px” 
by “320 px” as shown in the screenshot left (this is a good 
photo size for email). Leave the resolution field blank. 
Step 2: Draw a box around the important parts of the 
image and press Return to accept the crop. 

Step 3: Choose File -> Save for Web and pick JPEG as 
the file format. The JPEG format compresses the photo 
so it takes up less hard drive space. As a result, the file is 
lower in quality though will download faster. 

If you have sized the photo down to 320 x 240 pixels 
as suggested, choose the High quality setting. The file 
will still be nice and small and you probably won’t see 
much difference between the compressed version and 
the original. 

However, in the dialogue box shown above, you can 
see a large difference between the original file size 
(225K), and that of a high-quality JPEG (22.46K). 

Step 4: Press OK and give the photo a new name. You’re 
now ready to fire it off as an email attachment. 


Resizing images for a web site 


WEB USAGE 

IMAGE SIZE IN PIXELS 

Super size photo 

640 x 480 

Large photo 

320 x 240 

Medium photo 

150x200 

Headshots 

100x80 

Gallery thumbnails 

80x60 


The exact same technique applies for resizing images for 
the web, though choosing the file format gets a little more 
complicated. The table above is a handy reference for im¬ 
age sizes. These sizes are not set in stone but are just 
suggestions. 
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Resizing images for presentations 


DELIVERY DEVICE 

IMAGE SIZE IN PIXELS 

Computer 

Whatever your screen resoultion 
is set to 

Normal projector 

1024x788 

HD Projector 

1280x720 

Plasma 

Find the screen resolution in the 
owner’s manual 


What size image do you need to fill a presentation 
slide? This depends on the size of your slides, 
which depends on the device you plan to deliver the 
presentation on. The table above includes guidelines 
applicable for today’s projectors. 

Before you add images to your slides, you need to 
make sure they are sized correctly. Adding imagery 
that exceeds the pixel dimensions mentioned above can 
result in slower presentation playback, or worse, a soft¬ 
ware crash. 

To resize an image for a slide, you will need to repeat 
the exact same process as we went through earlier, and 
use either the Image Size dialogue or the Crop tool. 


6 • Photoshop File Edit Image Layer Select Filter View Window Help 



Step 1: Open the image in either Photoshop or Photo¬ 
shop Elements and press C to select the Crop tool. 

Step 2: Enter the dimensions in the options toolbar at 
the top of the screen (above). For example, if you were 
to present on a high-definition projector: Enter “1280 
px” by “720 px” and leave the resolution box blank. 
Step 3: Save the file as a JPEG or PNG. Most stock 
photography is available in JPEG format. 

PNG is a relatively new file format, and though you 
can’t be 100 percent sure it will display properly in a web 
browser just yet, an onscreen presentation is a prime op¬ 
portunity to use it. PNG files work better in slide shows 
for a few reasons: 


• PNGs support transparencies, you can knock out the 
background of an image so the slide background 
shows through, instead of The Dreaded White Box. 

• PNGs support more colours than JPEGs. 

• PNG is a lossless file format, meaning the quality of 
the image doesn’t degrade when saved, like JPEGs do. 

A final word on file formats. The images discussed so 
far have all been comprised of dots (pixels). These are 
raster or bitmap images. Use the table below to find the 
appropriate file format for saving bitmap images. 


USAGE 

FILE FORMAT 

Photo for email or web; 
contains lots of colours 

JPEG, lossy 

Line art for email or web; 
contains lots of colour 
(think cartoon art) 

GIF, lossy 

Transparent image for web or 
presentaion slide: an image 
with a see-through background 

GIF, lossy or PNG, lossless 

Print 

TIFF, lossless 


Vectors. There is another graphic file format called vec¬ 
tor art. Native Adobe Illustrator and Flash animations 
are vectors. 

Instead of being made up of millions of pixels, they 
are made up of a series of points and paths based on 
mathematical equations which, when interpreted by a 
computer or printer, form an image. These file types 
include: Adobe Illustrator files (AI), Encapsulated Post¬ 
Script (EPS), and Flash animations (SWF). 

What makes vector art so cool is that because there are 
no pixels involved, it is infinitely scalable with no qual¬ 
ity loss. You also don’t have to woriy about resolution 
because, again, there are no pixels to pack together. 

The process of converting a vector into a bitmap (or 
pixels) is called rasterising; however once this is done, 
the image cannot be increased in size without suffering 
quality loss. 

In conclusion. A picture truly is worth a thousand 
words, and there’s just no better way to communicate 
than through compelling imagery. Stock photography 
has finally become affordable, thanks to folks like 
iStockphoto.com. And with the resizing techniques you 
learned in this article, you can be assured that they’ll 
always look their very best! ^ 

— Lesa Snider is on a mission to teach the world to create better 
graphics. She's the author of Photoshop CS4: The Missing 
Manual (O'Reilly), founder of the free creative tutorial website, 
GraphicReporter.com, and chief evangelist for iStockphoto.com. 
iStockphoto is the world's leading royalty-free stock destination, 
offering photos, video, Flash content, illustrations, and audio. 
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Finding your way with Finder 


I t may have a cute smiley-face icon sitting there in 
your Dock, but Finder is serious business. It is to Mac 
OS X what Explorer is to Windows: an essential tool 
for managing your files and folders, which occasionally 
makes your computing life interesting by crumpling in a 
heap, usually at the least useful time. 

That said, Finder’s crashes don’t affect any other 
application and it always restarts, bright and chipper, 
within seconds. 

Finder offers a far more flexible interface than Explorer, 
while still managing to omit a number of basic features 
that you would have come to expect under Windows. For 
example, Finder arranges folders alphabetically along 
with files, whereas Explorer groups folders together in a 
way that’s inherently easier to find. Finder sizes windows 
and columns however it pleases, forcing you to change 
them again every time you open a file dialogue. 

Explorer shows the cumulative size of folders or files 
you’ve selected in the status bar, but Finder does not; 
you can enable the calculation of folder sizes using 
Command-J (which sets view options for Finder) but af¬ 
ter seeing how long it takes, you will probably prefer to 
leave it disabled. 

Explorer lets you cut-and-paste groups of files be¬ 
tween locations, but Finder does not. Explorer launches 
a file when you select it and press Return; Finder simply 
enters its rename dialogue. 

Little wonder that Finder is getting a bottom-to-top re¬ 
write in Apple’s next-generation Snow Leopard operating 
system; the current version is basically a rewritten ver¬ 
sion of the same Finder that Mac users have known and 
loved for several major versions. Nonetheless, Finder is 
an essential tool that offers a host of features that make 
your life that little bit easier - especially if you’ve migrated 
from Windows XR whose version of Explorer has even 
fewer features than that found in Windows Vista. 

One of its nicer features is support for drag-and-drop 
operations: drag any application, script file, network 
location, folder or other location underneath Finder’s 
Places menu, and it remains always-accessible - even 
in third-party applications, which all use Finder’s inter¬ 
face to load and save files. 

You can also drag-and-drop resources and applica¬ 
tions to the top horizontal toolbar, providing one-click ac¬ 
cess to commonly used applications; all of these short¬ 
cuts stay live, so you can drag and drop files onto the 
applications or move them between Places with ease. 

Consistent with Apple’s iTunes and iPhoto motifs, 
Finder also allows for the creation of Smart Folders 


whose content changes depending on the current files 
on the drive; All Images, All Movies and All Documents 
searches are included by default. Press Shift-option-N 
to make a new Smart Folder, which will be added to 
your Search For list and available with one click. 

And then there are views: Finder offers four main views 
including thumbnail, file list, the iPod-like Cover Flow, 
and the classic three-column view that takes some get¬ 
ting used to but is ultimately a highly efficient way to 
navigate directories. Clicking on a file shows details of 
the file and, for images, PDFs and more, a preview that 
makes it easy to find what you’re looking for. 

You can also hit the spacebar to open Quick Look, 
which shows all sorts of multimedia content in a sepa¬ 
rate translucent window that stays active as long as you 
don’t switch to another application. Quick Look can be 
highly useful when browsing files, but I’ve had Finder 
crash more than a few times when deleting a file while 
it was being Quick Looked; test your tolerance for this 
sort of behaviour, and live within it. 

Finder offers built-in searching features via Spotlight; 
just type what you’re looking for into the search box at 
the upper-right and it will show all matches. This may 
be familiar to Vista users, but it will be an epiphany for 
converts from XP, since it lets you open documents with 
just a few clicks no matter where they’re located. 

Finder lets you lock a particular folder via the Com¬ 
mand-J menu so it opens up in a specific view every 
time. It also lets you use colours to mark specific files: 
select the file and right-click or choose File/Label to pick 
a colour. This is often used as a form of versioning in 
environments where many users are working together. 

One other Finder feature worth mentioning is spring- 
loaded folders: drag a file onto a folder but keep the 
button down, and within a second or two Finder will 
open the folder; keep the button down, and you can drill 
down into the folder hierarchy until you find the place 
where you want the file to go. Release the mouse but¬ 
ton, and the file is moved or copied, and Finder returns 
to its original view. 

It’s not perfect, but Finder offers a wealth of flexibility 
that makes it a worthy file manager on the Mac platform. 
At the same time, it has long been acknowledged as a 
weak spot of Mac OS X, so if you get to know and love 
it now you’ll be even happier when the Snow Leopard- 
enhanced version comes around. 

- "Switcher Sensei" David Braue is Australian Macworld's 
online editor. 
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Building Super-Smart Mailboxes 


I If you want to extend the selection options in 
Mail’s Smart Mailboxes then you can build 
“Super-Smart” Mailboxes by referencing the 
rules of other Smart Mailboxes. 

For example, let’s say you want a Smart Mailbox to have 
the rules: (Sender is ‘XX’ OR Sender is l YY’ OR Sender 
is in Address Book Group ‘ZZ’) AND the email was re¬ 
ceived in the last month. You can’t do this in a Smart 
Mailbox because it mixes Any and All options. But you 
can build such a mailbox in the following way.: 

First build a Smart Mailbox with the OR options. 
Let’s call it SenderList. Then you build another mail¬ 
box that has the rules: In mailbox SenderList AND the 
email was received in the last month. BINGO, you have 
a Super-Smart Mailbox which has a combination of ands 
and ors (Alls and Anys). 

With this concept you can build Super-Smart Mailboxes 
using any rules in any boolean combination you need. 
Derek Dubout 

Via Australian Macworld Forums 

Each month, Liquid Digital gives an aGent V5 webcam 
valued at $129.95 to the Australian Macworld reader 


who submits (via email or the Australian Macworld 
website) the best and most useful tip. Preference will 
be given to undocumented tips but it is not an exclusive 
condition. 

The sleek, sophisticated aGent V5 webcam from Liquid 
Digital is compatible with all Macs (OS 10.4+) and is the 
perfect choice for the design-savvy Mac user. The latest 
V5 model features full HD 1920 x 1080 2-megapixel 
quality and up to 5MP video and 8MP images via 
interpolation. With a five-layer German quality glass 
lens, an ultra-light, low-light sensor and an enhanced 
digital in-built mic, the V5 is a great choice for flexible, 
stylish web image and video applications. In the box is 
the durable polished-steel-cased aGent V5 webcam with 
MacBook and iMac attachment clips, USB 2.0 and 1.1 
adaptor, micro fibre travel case and driver disc. 

Email your tip with the subject header u Help reader 
tip”, including your full name, address and phone 
number, to macworldeditor@niche.com.au or make 
a contribution in the Help section of www.macworld. 
com.au/forums. 

All reader tips offered online or via mail/email become 
the sole property of Niche Media. ^ 


Prevent regrettable email messages 

Is there a way to retrieve an email message after you’ve sent 
it? 

Robert Hubbard 

If It has truly been sent - that Is, it has made its way out of your 
computer and onto the Internet - then the answer is no. Your 
goose is cooked. Rather than wallow in regret, however, you 
can turn this tragedy into an opportunity by configuring your 
Mac (and yourself) to avoid situations like this in the future. 
Obviously, the first step is to carefully consider what you've writ¬ 
ten before clicking on Send. After an ill-advised conversation, 
you can swear that you said "dollop ," not "trollop ," and that 
there has been a simple misunderstanding. 

Sadly, in email messages everything is spelled out in black- 
and-white. Should someone need to check the record, it's 
easy to do. Even then, it's possible to compose a perfectly le¬ 
gitimate message yet mistakenly send it to the wrong person. 
More often than not, you realise your mistake just seconds after 
you click on Send. 

One way to deal with this and other regrettable messages is to 
insert a measure of time between when you finish composing a 
message and when you send it. That way you have the choice 
of reconsidering what you've done. 



Were you people drunk when you sent out that memo thi 
morning! ? Just whose bright idea was that? Idiots!! If this 
is the kind of work we can expect of you maybe we should 
save some money and hire a bunch of pre-schoolers!!! 



FontSync Scripts 
■Chat 

Info Scripts 
Internet Services 
Mail Scripts 
Navigation Scripts 
Printing Scripts 
Script Editor Scripts 
Ul Element Scripts 
URLs 


Add Addresses 
Archive Messages 
Change SMTP Server 



If you use Microsoft Entourage, use the Send Message Later 
command (Message - > Send Message Later) - which plac¬ 
es the message in the outbox and sends it when Entourage 
next checks your email - to buy yourself some time. Apple's 
Mail doesn't include such a command, but you can rig up 
something similar. 

Your first step is to click on Save As Draft instead of on Send. 
This places your message in Mail's Drafts folder, where it sits 
until you send it. Normally, you’d have to venture into that Drafts 
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Extending MacBook battery life 


Well, I’ve finally bitten the bullet and the new MacBook 
Pro arrives in a week or so. There’s no time like the pres¬ 
ent to do a bit of homework on how to make the battery 
last forever, I think. 

I’ve read somewhere recently that leaving the charger 
plugged in all the time isn’t the best thing one can do, 
and have also a dim recollection that the battery should 
be stored fully charged. 

I’ve done a quick scout round the Apple support site of 
course, but so far no joy. 

Does anyone know the best way to prolong the life of 

the new battery? 

bitingmidge 

Via Australian Macworld Forums 

Forum Power Guru mickdevlin put bitingmidge on to two 
Apple documents, one of which which read: 

"For proper maintenance of a lithium-based battery, it's im¬ 
portant to keep the electrons in it moving occasionally. Apple 
does not recommend leaving your portable plugged in all 
the time. An ideal use would be a commuter who uses her 
MacBook Pro on the train, then plugs it in at the office to 
charge. This keeps the battery juices flowing. If on the other 


hand, you use a desktop computer at work and 
save a notebook for infrequent travel, Apple rec¬ 
ommends charging and discharging its battery 
at least once per month. Need a reminder? Add 
an event to your desktop's iCal ." 

Each month STM (02 8338 0222) gives a 
medium Rogue backpack to the Australian 
Macworld reader who sends in or posts to 
the forum the most intriguing query. 

STM’s medium rogue backpack conceals the 
laptop compartment from view and hides it in an 
internal wall of the bag - so nobody knows you’re 
carrying a laptop except you. 

Medium Rogue features STM’s unique protection 
system, cushioning the laptop with high-density 
padding and a foam suspension cradle. Its clean design 
makes the backpack ideal for streetwear as well as the 
boardroom. 

Send your query to macworldeditor@niche.com.au or 
post in the forums at www.macworld.com.au/forums. 
All queries and solutions are the sole property of Niche 
Media. ^ 



folder, open a message, and then click on Send to push it 
along. However, if you've downloaded and installed Andreas 
Amman's free (donations welcome) Mail Scripts (homepage. 
mac.com/aamann/Mail_Scripts.html), you can send all mes¬ 
sages in this folder at one go. 

This collection of helpful AppleScripts includes Send All Drafts 
and Schedule Delivery. If you've placed composed messag¬ 
es in the Drafts folder, you can send them all by invoking the 
Send All Drafts script. If you'd like to send the messages in the 
Drafts folder at a specific time, use the Schedule Delivery script 
instead. 

If you're a Gmail user and compose and send messages on¬ 
line, you'll want to take a gander at Gmail Labs' Undo Send 
option (gmailblog. blogspot. com12009/03/new-in-labs-undo- 
send.html). It can't do the impossible - retrieve messages that 
have been sent - but it does put in place a five-second delay 
before a message is sent. If you immediately regret clicking on 
Send, just click on the Undo link within five seconds and the 
message remains your property. 

Fill in PDF forms 

Can I use Apple’s Pages to recognise an imported PDF file so 
that I can complete the form like I would with a typewriter? 
Don Rock 


I'm afraid you're barking up the wrong tree by looking to Pages 
for an answer. Although you can import PDF files into Pages 
documents, they're not editable. 

The good news is that you have a couple of free options for 
filling in PDF forms that were created with editable fields (not all 
are). The first is Leopard's Preview (in /Applications). Just open 
a PDF form, click on a field, and a cursor appears, awaiting 
your input. After you've filled out the form, choose File - > Save 
As and save your filled-out form. 

Another option is the free Adobe Reader (get.adobe.com/ 
reader). As with Preview, Adobe Reader lets you enter what you 
like in open fields (but, unlike Preview, it conveniently highlights 
editable fields in blue). ^ 
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Subscribe to AMW in August & 

receive the Mac Basics Superguide FREE 


Mac Basics Superguide 

Whatever you want to do with your Mac, AMW Mac Basics Superguide will give you the 
confidence and tools to make it happen! This comprehensive guide will take its readers from 
the very start - plugging in the machine and turning it on - to more intermediate and advanced 
applications. It's the must-have resource for Mac users! 

PLUS YOU’LL ALSO RECEIVE: 




Subscribe now: 


2 years $129 (save $38) or 1 year $79 

Subscribe online: 

www.niche.com.au/subscriptions 
and get $5.00 off the subscription price! 

Freecall: 1800 804160 


*Promotion available to residents of Australia only. 


AMW magazine binder 

Keep all you r Australian Macworld magazines in the one place with this 
sleek twelve-issue magazine binder. 


A BONUS AMW MAGAZINE BINDER 
SIGN UP FOR TWO YEARS 






































Lab test: large LCD screens 

Boost performance with a second monitor 


View your 
options, make your 
choices. Australian 
Macworld puts 
latest-release 
hardware and 
software through 
its paces. 


B uying an LCD screen to complement your iMac or 
portable Mac is a great way to boost your work 
output. Even the most conservative estimates 
suggest that running a two-head system gains you a 10 
percent productivity improvement. For that reason, we 
find it a little surprising that more people aren’t adopt¬ 
ing a second screen. 

The temptation is to look at Apple’s offerings. Sure, you 
could lash out $1500 for their 24-inch LED Cinema Dis¬ 
play but that’s really pitched as more of a uber-docking 
station with it’s Magsafe power output and USB hub. At 
$2800, you can consider one of Apple’s 30-inch displays. 
However, that uses older-style LCD technology and is 
starting to look a little dated. If you’re looking for a large 
display, capable of displaying at least high definition 
1080p video then there are plenty of other options. 

When shopping for a display there are a few things to 
watch out for. 

Start by carefully checking the display’s optimal reso¬ 
lution. If you’re looking at a 24-inch screen, then be 
aware that a new standard is showing up. Until recently, 
the expected resolution of a 24-inch screen was 1920 
by 1200 pixels. However, we’re now seeing 1920 x 1080 
appearing. If you plan to watch lots of movies then those 
“missing” 120 pixels might not matter, but for an office 
system this trims a little off the viewable page-space. 


Also, the displays running at 1920 by 1080 tend to be 
23.6 inches rather than the full 24 inches. 

One of our pet hates is having to put a display on a 
couple of phonebooks in order to get it placed in the op¬ 
timal ergonomic position. If you’re a little on the tall side 
then look for a screen that includes height adjustment. 
Also, make sure that the display has decent tilt range. 
As a bonus, some screens will pivot between portrait 
and landscape modes. If you work with documents most 
of the time, this is a great way to optimise the display’s 
resolution. 

Finally, there’s the dreaded dead or stuck pixel issue. 
Every LCD is made up of a grid of pixels. For example, a 
screen with an optimal resolution of 1920 pixels across 
by 1200 pixels down has about 2.3 million pixels. Each 
pixel can be either red, green or blue when it’s active. 
A dead pixel looks like a tiny black spot as it is unable 
to display any colour. A stuck pixel is locked into either 
being red, green or blue. 

Many manufacturers will replace, without question, 
any dead or stuck pixel, within a defined warranty pe¬ 
riod. Others will apply some other rule - for example, 
some use a complex formula that based on the num¬ 
ber of malfunctioning pixels in particular regions of the 
screen. It’s worth checking on the pixel policy before 
committing to a purchase. 


RATINGS KEY 
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ViewSonic VX2433VM 


AOC 2434PW 
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24” LCD Monitor 


Nice image quality 
No height adjustment 
$379 


ViewSonic 
Anthony Caruana 
www.viewsonic.com.au 



24” LCD Monitor 

\\\ 

Nice design, good image quality 
No DVI, fiddly height adjustment 
$399 
AOC 

Anthony Caruana 
www.aocmonitor-anz.com 



ViewSonic VX2433VM 

With its focus as a multimedia display rather than an 
office workhorse, Viewsonic’s VX2433VM was a compe¬ 
tent display that looked great and delivered good image 
quality right out of the box. 

The resolution of 1920 by 1080 means it’s well suited 
to playback of high-resolution content. Connectivity is 
covered off with VGA, DVI and HDMI ports. 

That means, for example, you can connect your 
Mac and a Blu-ray player and toggle between the two, 
making this a great choice for a student or home of¬ 
fice screen that doubles up us part of a small media 
centre. 

Getting the output optimised proved tricky as the on¬ 
screen menu system was not very intuitive. We tried to 
adjust the brightness and contrast and eventually found 
the right options buried within the arcane menu system. 
On the upside, there was generous tilt adjustment but no 
height adjustment. 

When we ran out benchmark software we found that 
the VX2433VM did a great job at rendering ellipses and 
diagonals with minimal jaggedness. Complex colour 
arrangements were rendered well although we did no¬ 
tice some very slight blurring between some adjacent 
colours. However, this wasn’t noticeable in real-world 
testing. 

Movie playback was excellent. We tested with both an¬ 
imated and live movies. The rated response time of 5ms 
coped well with fast-moving action - a result that was 
backed up by the moire and movement tests executed by 
our benchmark software. 

Viewsonic’s warranty begins with a 30-day zero- 
dead-pixel policy. If a pixel dies or sticks between 
30 days and 12 months after purchase then the 
location and number of defects determines Viewson¬ 
ic’s obligation. The policy is clearly documented on 
Viewsonic’s website. 

Australian Macworld’s buying advice. At $379, the 
ViewSonic VX2433VM won’t break the bank and deliv¬ 
ers decent image quality and multimedia performance. It’s 
probably best suited to those looking for a display for 
video playback and general office work. 


AOC 2434Pw 

AOC isn’t a particularly well-known brand but it’s hit the 
Australian market with a wide array of different displays 
for just about every type of use there is. The 2434Pw has 
a distinctive design that wouldn’t look out of place in a 
classy studio. 

The VGA, HMI and power connectors are hidden behind 
some neat panels on the back of the screen. These help 
to keep the mass of cables that inevitably gather behind 
a screen tidy. 

Our only complaint on this score is that there’s no DVI 
connector so buyers may need to factor in a DVI-HDMI 
cable. 

As well as a good range of tilt adjustment, the 2434Pw 
also offers height adjustment. This made it easy to place 
the screen in an ergonomically comfortable position 
although we found the adjustment mechanism a little 
fiddly. The 2434Pw can’t be flipped between portrait 
and landscape. 

Our benchmarking and real-world testing reflected 
that the 2434Pw is a very competent display. Ellipses 
and diagonals were displayed almost perfectly with all 
the different colour patterns displayed clearly. At the 
optimal resolution of 1920 x 1080, the fast 2ms panel 
dealt with fast moving images without any noticeable 
lag or ghosting. 

While most displays use a set of buttons to make adjust¬ 
ments, the 2434Pw has a set of touch-sensitive regions 
on the lower edge of the bezel. The power button worked 
perfectly but we couldn’t activate the configuration menu 
for some reason. 

AOC’s dead-pixel policy covers either a total of five 
defective pixels, three stuck or dead pixels appearing or 
one defective pixel within 10mm of another. This isn’t 
the best policy around as it’s not straightforward and 
can lead to customer confusion. 

Australian Macworld’s buying advice. There’s a lot to 
like about the $399 AOC 2434Pw. It looks great, deliv¬ 
ers excellent image quality and offers a good range 
of adjustment options. However, the lack of direct DVI 
input and trouble with the configuration menu stopped 
us from giving this display a higher score. 
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Philips 240PW9 

If we could only use one word to describe the Philips 
240PW9 it would be “vivid”. From the first moment after 
we powered this display on we were struck by the depth 
and richness of the colour. 

Unlike most other screens in this class, the Philips 
240PW9 is ready to go straight from the box. There’s no 
assembly required as the base is already attached to the 
post. Connectivity to your Mac is by either VGA or DV1. 
There’s no HDMI as Philips firmly pitches the 240PW9 
at business users. 

As well as generous tilt, the 240PW9 offers height 
adjustment and can be rotated between portrait and 
landscape modes. For those working with documents, 
this means that you can have an entire page on the 
screen when in portrait or two pages next to each other 
when in landscape. 

Benchmarking backed up what we saw in our real- 
world testing - this is a very good screen. Obliques 
and arcs displayed perfectly and all the colour 
patterns rendered brilliantly. Whereas many other 
displays bump up the brightness to improve image 
qulaity, Philips has managed to deliver rich, vibrant 
colours without having to bump the brightness level 
all the way up. 

Rated at 5ms, the 240PW9 had no trouble keeping up 
with fast-moving action scenes. When watching recent¬ 
ly produced animated and live action movies (Wall-E 
and Revenge of the Sith) we couldn’t spot any ghosting. 
However, if you’re a hard-core gamer that dual-boots OS 
X with Windows then you may decide that a faster panel 
might be a safer bet. 

A thorough search for the Philips’ dead pixel policy 
reveals - nothing. However, the monitor has a three 
year warranty and research reveals that Philips decides 
warranty claims for dead or stuck pixels on a case-by- 
case basis. 

Australian Macworld’s buying advice. We really liked 
the Philips 240PW9. The colour quality and adjustment 
options make this a great display for the office. At $999 
it’s not the cheapest display on the market but it delivers 
on almost every front. 


LCD vs LED 

Despite the names, both LCD and LED screens use 
the same screen technology. Where they differ is that 
so-called LED screens use Light Emitting Diodes as 
the light source. With an LCD, unless there’s a light 
source, then the screen is too dim to read. 

Traditional LCDs use fluorescent lights to provide 
the illumination. The technology isn’t terrible but there 
are a few downsides. These include the need for fluo- 
ros to warm up, they can generate significant heat 
and have some significant disposal issues as they 
may contain mercury and other toxic substances. 

On the other hand, LED-lit screens are more power 
efficient, run cooler and are don’t pose as many dis¬ 
posal risks at the end of their life. 

So why haven’t all manufacturers abandoned the 
older lighting in favour of LED? Early adopters always 
pay a premium, so it’s not surprising that LED screens 
cost more than fluorescent ones. It’s not untill more 
manufacturers adopt LED that it’ll get cheaper as the 
economies of scale start to take effect. 

Apple has been one of the leaders in the adop¬ 
tion of LED lighting. It’s been using it in its notebook 
range and, most recently, in the 24-inch Cinema Dis¬ 
play. As in the past, we’d expect this to be another 
way in which Apple is leading the market. 


Connections 

When it comes to connecting an external screen to 
your portable Mac or a second screen to your iMac 
there are a few things to know. 

Macs connect to screens using either VGA (some¬ 
times called D-Sub), DVI and Display Port. Of these 
three, Display Port is the most recently established 
standard and least well supported. That will proba¬ 
bly change over the next year or so. Apple extended 
Display Port by adding the Mini Display Port to all 
their current generation notebooks and iMacs. 

DVI is the most complex of the current genera¬ 
tion of connectors, and is capable of carrying either 
digital or analogue signals. Connectors designated 
as DVI-D carry only a digital signal. DVI-A carries 
analogue and DVI-I carries both signals in parallel. 
Neither of these implementations of DVI uses all of 
the available pins in the connector. 

When Apple first introduced the 30-inch Cinema 
Display it brought the DVI Dual Link to the fore. In 
order to drive displays at high resolutions, Dual Link 
uses all of the available pins in the connector. Typically 
you’ll only find Dual Link used in large displays. 
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BenQ M2400HD 


24” LCD Monitor 

• 

m 

BenQ 

Connectivity, image quality 


No height adjustment 


$420 


BenQ 


Anthony Caruana 


www.benq.com.au 



BenQ M2400HD 

We can see why the BenQ M2400HD would appeal to Mac 
users. With it’s faux aluminium and white finish, it’s one 
of the most attractive displays we’ve ever tested. Backing 
up the external looks is a panel that delivers a veiy nice 
picture with even colour distribution. 

With an optimal resolution of 1920 x 1080, the M2400HD 
delivers DVI, VGA and HDMI connectivity, making this a 
good choice for the small office where your Mac has dou¬ 
ble duty as a work tool and entertainment device. Desktop 
set up was a breeze as the on-screen menu system was 
easily accessed and simple to use. 

Although there’s an excellent range of tilt adjustment, 
there’s no height adjustment and the screen can’t be ro¬ 
tated between portrait and landscape. However, as the 
M2400HD isn’t being pitched as a business workhorse 
we don’t expect these to be significant factors for the 
target audiences. 

Our benchmarking showed that the M2400HD was 
excellent at rendering obliques and arcs. In fact, it 
delivered some of the best results we’ve seen of any 
screen we’ve tested. Colours were beautifully rendered 
although the moire test revealed a little bit of flashing, 
suggesting that it might not be the fastest panel on the 
market. This was surprising given that the panel is rated 
at between 2ms and 5ms. 

Real-world testing backed up the benchmarking 
with photos, text and fast-moving video sequences all 
rendering veiy nicely. 

BenQ’s LCD Monitor Defect Policy covers you for three 
years from the date of purchase. For a 24-inch display, 
the warranty comes into effect when there are either 
three stuck pixels or five dead pixels or a total of five 
defective pixels. 

Such a policy seems reasonable enough although we’d 
favour a screen with a zero tolerance for defects. 
Australian Macworld’s buying advice. There’s plenty 
to like about the BenQ M2400HD. It looks great, per¬ 
forms well and, at a street price of around $420, it 
won’t break the bank. However, that price comes at 
the cost of limited adjustability and the limited dead 
pixel policy. 


NEC LCD3090 WQXi 

Don’t believe what you’ve heard - size does matter. 
At a whopping 30 inches from corner to comer, NEC’s 
LCD3090WQXi is a heavyweight in every sense of the 
word. Delivering a monstrous 2560 x 1600 resolution, 
this monitor is capable of comfortably displaying a pair 
of A4 pages next to each other or a high-definition movie 
in a window that takes up just a fraction of the screen. 

Weighing in at a hefty 19kg, make sure you’ve got a 
friend to help you get it out of the box as the unit ships 
as one piece - no assembly required. Otherwise, set up is 
a simple plug and play affair. 

Connectivity is covered off with VGA, DVI and HDMI 
ports. There’s plenty of height and tilt adjustment, making 
it a snap to get this display placed in an ergonomically 
correct position. The screen can also be flipped between 
portrait and landscape orientations making it a great 
workhorse for the office or design professionals. 

Image quality was top-notch. 

All of our benchmarking results were excellent and 
real-world testing using a variety of applications backed 
this up. Ellipses and diagonals rendered with very little 
jaggedness, and colours were displayed faithfully with the 
interfaces between adjacent colours clearly delineated. 

Video playback was also excellent. Rated at 6ms, the 
LCD3090WQXi easily kept up with fast moving sequen¬ 
ces and other performance challenges. 

Our only significant criticism of the LCD3090WQXi was 
that it generated quite a bit of heat, particularly from the 
vents at the top of the screen. That may be an issue for 
those working in a small or poorly ventilated office. 

NEC’s dead-pixel policy is a very solid zero-tolerance 
one. The screen will be replaced if there are any dead 
or stuck pixels during the warranty period. This level 
of support is what you’d expect from one of the dearer 
units on the market. 

Australian Macworld’s buying advice. If you can af¬ 
ford the $3870 price tag then we doubt that you’d be 
disappointed. Image quality was excellent, and the ability 
to connect just about anything and orientate the screen 
however you need it makes the NEC LCD3090WQXi a 
veiy flexible beast. ^ 
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Elgato Video Capture 


Video capture device 


m 

^_ \ 

Ease of use 


No component in 

- ^ 

$249 

• ^ w 3 

Elgato 


Conexus 


Chris Oaten 


www.conexus.com.au 



Blackmagic Design video recorder 


Video capture device 

m* 

Versatile software, Component input 

None of concern 

$275 

Blackmagic Design 
New Magic Australia 
Chris Oaten 

www.newmagic.com.au 



Easy, but limited Versatile video converter 


E lgato’s Video Capture lets you capture analogue 
video from a source such as a VCR and transfer 
it to your Mac, iPod or iPhone. It’s a no-brainer 
to use, as there’s a wizard-based set-up. So don’t panic 
if you have a large stash of old VHS tapes you want 
to digitise. 

It works like this, step-by-step: Get started (name 
and duration), Connect Video (check source), Connect 
Audio (check source), and Record (option for auto stop 
recording and muting sound on capture). 

When recording stops, there are two further automated 
stages: Trim (a simple top-and-tail edit), and Finish Up, 
in which you’re given the choice of playing your freshly 
minted video with QuickTime, adding it to iTunes, editing 
it with iMovie or uploading to YouTube. 

There’s not much more to it than that, other than 
to say the Elgato software seems to produce a slightly 
cleaner conversion from analogue than does the Black¬ 
magic Design video converter also reviewed on this 
page, but it’s truly a marginal difference, and a subjec¬ 
tive assessment. 

I like that this device will by default capture in H.264 
for Intel CPUs but automatically switch to MPEG-4 for 
older Macs. Nice touch. 

The Elgato captures at a video resolution of 640x480 
(4:3) or 640x360 (16:9) in H.264 at 1.4 Mbit/sec or 
MPEG-4 at 2.4 Mbit/sec. Audio comes in with AAC en¬ 
coding at 48kHz, 128 kb/sec. 

Australian Macworld’s buying advice. If you want 
simplicity, this device is the better choice over the 
Blackmagic. 

However, while it supports S-Video and comes with 
a SCART adaptor, it doesn’t support capture over 
Component, so if your source has only a Component 
output, or you simply want Component as an option, the 
Blackmagic recorder would be the better choice. 

Also, shop around. As this review was being written, 
two online ads offered this device at well under the 
recommended retail price. 


Y ou don’t expect devices that do much the same 
thing to vary from one another very much but 
Blackmagic Design’s video recorder is quite a 
different beast to the Elgato product also reviewed on 
this page. 

While both devices create H.264 files of the same qual¬ 
ity, the Blackmagic user interface provides more options. 

When you choose an input - Component, Composite 
or S-Video - the software flashes up a diagram to help 
you with the cable connection. 

You then select a device - iPod small, iPod Large, 
YouTube, iPhone, Apple TV or Full Res - that determines 
the size and quality of the output file, and press record. 

Before doing so, you can tweak the brightness, con¬ 
trast, colour and audio levels. Given the washed-out 
look of VHS video, these settings can do much to 
enhance your video conversion. 

You can choose to save videos into files limited by 
duration, size (in MB), and set it to stop recording after 
a specified time limit. 

There also are crop handles on the capture preview 
screen if you want to selectively capture a portion of the 
video or output a file that fits better with a widesceen 
playback device. 

Two other nice touches are that audio can be set to 
mute when the software is not the application to the 
front of your screen, and you can select from a range of 
capture bit rates - from lOOkb/s to 3.5Mb/s in resolu¬ 
tions up to 720x576. 

My only quibble with the software is that the Prefer¬ 
ences are inaccessible, presumably because all the settings 
are accessed through the standard interface. 

Australian Macworld’s buying advice. This device’s 
ability to capture via Component input gives it an edge 
on source quality. The software does a great job and is 
more versatile than the Elgato product. 

If these two factors are important to you, and you 
feel comfortable with managing the settings, this is a 
great choice. ^ 
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Olympus E-620 


Digital SLR 

Direct access buttons on camera to 
select ISO, white balance & auto focus. 

No video recording 

Body only $1299. Single lens kit 
(14-42mm) $1399. Twin lens kit 
(14-42mm + 40-150mm Lens) $1599 

Olympus 

Olympus Australia 
Barrie Smith 
www.olympus.com.au 


You little beauty 

O lympus always seems to be hell-bent on a mis¬ 
sion to shrink its cameras. Like some others in the 
game, the company enjoys announcing “world’s 
smallest DSLR” every few months. 

Now, with its beguiling new E-620, on it goes again; 
and again it’s “world’s smallest”, along with the rider 
“smallest and lightest digital SLR to incorporate an im¬ 
age stabilising mechanism”. 

You can go “ho hum” - but by offering a small and 
light camera it means that the peripherals like additional 
Four Third system lenses, battery holder and underwater 
housings are also smaller and lighter. The camera weighs 
just 475g (without battery), so it all counts. 

This camera sits happily in the current lineup as the 
model above the E-420 and E-520, while enjoying a spot 
beneath the higher-priced E-30 and E-3 models. 
Features. First, a quick rundown on some features: 

• The internal stabiliser can apply image compensation 
for up to 4EV steps. 

• The optical viewfinder is supplemented by a swivelling 
Live View 6.9cm LCD screen. 

• 12.3 megapixel Live View MOS sensor and the new 
TruePic III+ image processing engine. 

• Maximum image size of 4032x3024 pixels. 

• The seven-point AF system can be monitored both in 
the optical finder and the LCD screen. 

• 49-zone exposure metering in ESP, centre-weighted 
and spot modes. The latter can be varied to accom¬ 
modate highlight or shadow readings. 

• You can shoot in continuous mode at 4 fps for as long 
as the shutter button is pressed. 

• Face detection can find up to eight faces, optimising 
focus and exposure. This can even be applied post¬ 
exposure during image playback. Surely, a first! 

No More Dust. Along with these goodies goes a dust- 
reduction system that kicks in when the camera is 



switched on, as well as the moment you operate Live 
View and pixel mapping functions. 

Flash is well served, as the onboard cell illumination 
area covers any lens up to 14mm (28mm SLR equivalent) 
and can sync with first and second shutter firing. Inten¬ 
sity is variable by three f stops. The system can be syn¬ 
chronised with Olympus’ wireless control flash units. 

Another useful aid is auto gradation that simplifies the 
shooting of high or low key subjects. 

Multiple exposures? Yes. You can line up a second 
matching shot to the first, then save the pair as one shot. 
Choose from half or full exposure for each. Up to three 
stored RAW format images can be merged into one. 

I especially liked the lightbox function that gives you 
an LCD display of two images side by side (pictured 
above). How many times have I wanted that? 

Another welcome touch: The replay and erase but¬ 
tons are illuminated for night work. But why not other 
buttons? And another question: Why is there no movie 
mode in the camera? So many of the E-620’s peers can 
shoot video, even HD videos, it makes you wonder ... 
Arty. I enjoyed enormously the Art Filters packed into 
Olympus’s E-30 model, and the E-620 has the same 
package: Pop Art, Soft Focus, Pale Light 8t Colour, Light, 
Grainy Film (love this one!) and Pin Hole. 

But, at the same time, I wonder who will use them. Seri¬ 
ous photographers will turn up their noses at them while 
dabblers will be completely waylaid by them and miss the 
point of why they bought a dSLR in the first place. 
Storage. As Olympus moves away from the xD-Picture 
Card, this camera provides a slot for it as well as the Com¬ 
pactFlash and Microdrive media (if anyone still uses it). 
Australian Macworld buyer’s advice. An enjoyable 
camera for the moderately experienced. I found the 
picture quality to be very faithful with excellent colour 
saturation and resolution. A great buy. ^ 
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Kodak ESP-7 





Multifunction inkjet printer 

W 

Affordable ink 

Flaky Wi-Fi, dull mono prints 
$299 


Kodak 

Kodak Australia 
Chris Oaten 
www.kodak.com.au 




Prints OK, doesn't play well with other kids 


W hat is it with Kodak and the warm segments 
of the colour wheel? As long as I can remem¬ 
ber, and I’m talking as far back as shooting 
on Kodachrome 25, Kodak has excelled at handling warm 
colours while leaving the cooler hues looking a bit flat. 

This continues with the ESP-7, though it is of course 
drawing a long bow to suggest there’s any connection be¬ 
tween Kodak’s famous reversal film and a multifunction 
printer. But the whole reds/yellows thing? Uncanny. 

Colour handling aside, Kodak’s ESP-7 makes a better 
impression, print quality-wise, than the ESP-3 photo 
printer reviewed in the May edition of Australian 
Macworld. Using Kodak’s Ultra Premium Photo Paper, 
test prints from the ESP-7 showed a good deal more 
sparkle than in the budget-priced ESP-3. Mono prints 
were disappointing, though. 

But it’s not the quality of prints that Kodak wants you 
to focus on. The company is pushing the message that its 
ESP printers are miserly on printing costs. 

As with the ESP-3, the ESP-7’s ink is arguably the 
cheapest on offer, with a multi-colour ink tank cost¬ 
ing $25 and the black ink tank $18. To test the yield, 
I output a mix of colour and mono images to A4 and 
10x15cm paper, until I exhausted the black ink. To 
empty the black ink tank, two colour ink tanks were 
spent. The resulting yield was the equivalent of 278 
10x15cm prints, which for the cost of the ink comes to 
about 24 cents per print, and just under 30 cents for 
each sheet of paper, for a total of less than 55 cents per 
postcard print. 

Bearing in mind that these prints were on Kodak’s 
best-quality paper and printing at best quality, it’s quite 
possible to reduce the cost per print even further. 

If it were economy that was a foremost consideration, 
the ESP-7 would be sitting pretty, but the functionality 
side of this device reveals a few annoyances. 


For a start, the unit prints, copies and scans. Plus, it 
reads and prints from CF, XD, SD and MS memory cards, 
which tests the “multi” in multifunction. For the unit’s 
price, I’d expect a fax to be part of the deal. 

The unit has a Wi-Fi receiver, which is always a wel¬ 
come measure of convenience. Or at least it should be. 
The first linking with a laptop went fine, as did switch¬ 
ing to a desktop computer in another room but trying to 
switch back to the laptop to send prints to the ESP-7 was 
a dead-end effort. Despite repeated attempts, restarts and 
resets, the ESP-7 could not recognise the laptop to which 
it was initially linked. 

Copy quality is OK for photos and good for other types 
of documents but, again, competitors in this price brack¬ 
et can do as well or better. 

The Kodak AiO Home Centre software provides some 
basic controls over print and scan settings. There are 
relatively few print output options compared to other 
printers in this price range, though it’s great to see 
duplex printing as a standard feature with this unit. 

It also does quite speedy printing of photo and text 
documents, with the latter at about 30 pages per minute 
in draft mode. And the paper tray system is excellent. 

Other features are PietBridge support and USB/Ether¬ 
net connectivity. 

Australian Macworld’s buying advice. The ESP-7 scores 
well in the economy stakes, using the cheapest ink car¬ 
tridges on the market. It’s veiy simple to set up and use 
but perhaps too simple for advanced users. Photo print 
quality, not including mono prints, is quite good, and 
duplex printing reduces paper usage to help lower run¬ 
ning costs. It’s best suited to the home-office user with 
low print volume demands who wants an easy-to-use 
photo printer with affordable consumables. If this is you, 
the ESP-7 is well worth considering, but you should also 
look at what else is available in this price bracket. ^ 
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Apple 13in MacBook Pro Core 2 Duo 
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Notebook 

Has FireWire 800 port; improved battery life; 
high quality display; bootable SD card slot. 

No matte screen option; no video 
adapters or Apple Remote included; no CPU or 
7,200 rpm upgrade options. 

$1899 (2.26Ghz); $2399 (2.53GHz) 

Apple Australia 
James Galbraith 



www.apple.com.au 


The return of FireWire! 


T he new 13-inch MacBook Pro has three new 
features that were not found in the now-replaced 
aluminium MacBooks. First, the new 13-inch lap¬ 
tops use a longer-lasting, non-removable batteiy, similar 
to the one first unveiled in the 17-inch MacBook Pro. 

Second, Apple re-implemented the 13-inch’s FireWire 
connectivity in the form of a single backwards-eompat- 
ible FireWire 800 port. Hallelujah! 

And finally, the new 13-inch MacBook Pros now fea¬ 
ture an SD memory card slot. This is obviously handy for 
photographers and videographers whose cameras record 
to the popular SD format, but that’s not its only function 
- it can be used as a startup disk. 

After using OS X’s Disk Utility to format and create a 
GUID partition on an 8GB card, we installed Leopard on 
the card and were able to use it as a startup disk. 

Two models. The new 13-inch MacBook Pros is avail¬ 
able in two standard configurations. The $1899 model 
has a 2.26GHz Core 2 Duo processor, 2GB of 1066MHz 
DDR3 RAM, and a 160GB hard drive. The $2399 
model features a 2.53GHz Core 2 Duo processor, 4GB of 
1066MHz DDR3 RAM, and a 250GB hard drive. 

Both models ship with the same Nvidia GeForce 9400M 
graphic chip (which was used in the aluminium unibody 
MacBook) that share 256MB of main memoiy. 

The new laptops look nearly identical to the alumini¬ 
um MacBooks they replace. They have the same unibody 
design as the aluminium MacBook, an iSight camera, and 
a glossy widescreen with a 1280 x 800 pixel resolution. 

Apple claims that improvements made to the display 
and backlight have increased the colour gamut by 
60 percent. Looking at a batch of photos on the new 
13-inch MacBook Pro models and the older 13-inch 
aluminium MacBook, bright colours like reds and 
oranges really stand out on the new laptops, making the 
previous display look a little muted in comparison. 

On the left-hand side, the new 13-inch MacBook Pros 
have a MagSafe power connector, Gigabit Ethernet 


port, Mini Display Port, two USB 2.0 ports, and the 
previously mentioned FireWire 800 port (Amen!) and 
SD card slot. 

These two additions do come at the cost of separate 
audio in and audio out ports, which are replaced with 
a combined optical digital output/headphone out port 
that can be switched to be an analogue audio line in 
(it works with the Apple Stereo Headset that comes 
with the iPhone). Also, the Kensington lock slot has 
moved to the right side, next to the slot loading 8x 
SuperDrive. 

Fast times. We tested the two new 13-inch Mac¬ 
Book Pros using our overall system performance test 
tool, Speedmark 5. Compared to each other, the new 
13-inch 2.53GHz MacBook Pro was just over 12 percent 
faster overall than the 13-inch 2.26GHz MacBook Pro. 
The 2.53GHz laptop was about 21 percent faster at 
Photoshop and Cinema 4D. 

We levelled the playing field by adding 2GB of memory 
to the 2.26GHz model, bringing it up to 4GB. Most of our 
tests don’t benefit much from additional RAM, but the 
additional RAM did improve our Photoshop suite times, 
in the 2.26GHz MacBook Pro’s case by about 10 percent. 

When compared to the aluminium 2GHz MacBook, the 
new 13-inch 2.26GHz MacBook Pro is about 12 percent 
faster overall, as well as speed improvements across the 
board in our other application tests. 

Looking at the performance differences between the 
new 13-inch 2.26GHz MacBook Pro and the lowest- 
priced Mac laptop, the $1,599 2.13GHz white MacBook, 
we find a Speedmark improvement of 7.5 percent with 
the Pro. The 2.26GHz model also had better frame rates 
in 3D games, thanks to the faster memory that the Mac¬ 
Book Pro uses. 

Battery life. You can’t swap out the new built-in lithium 
polymer battery, but Apple’s hoping you never need to 
- our tests show that the new battery lasts longer per 
charge than the old removable battery. 

In our battery life test, we play on a continuous loop 
a movie ripped from a DVD and saved to the hard drive. 
It is played at full screen and full brightness, with the 
keyboard illumination turned all the way down and 
AirPort turned off. The new model lasted about 48 minutes 
longer than the older aluminium MacBook, and 10 min¬ 
utes longer than the current 2.13GHz white MacBook. 

If you compare the battery life of the 13-inch MacBook 
Pro to that of its 15-inch siblings, you’ll find that the 
larger batteries in the 15-inch models give the laptop 30 
more minutes of playback power. 

Australian Macworld’s buying advice. With its lower 
price, the return of FireWire (woo-hoo!), longer battery 
life, better looking display and a new built-in SD Card 
slot that you can boot from, the newest member of the 
MacBook Pro makes an impressive debut. ^ 
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Sims 3 



Third time's the charm 

T he arrival of the third iteration of one of the 
world’s most successful game franchises, The 
Sims , has not failed to disappoint, with gameplay 
and technical capabilities taken to a whole new level. 

Let me first divulge that this is not my kind of game. 
Personally, I find playing with electronic doll’s houses a 
bit tedious, though as a SimCity fan I can appreciate the 
open-ended objectives in Sims 3. 

So what you’re reading here is an assessment chan¬ 
nelled through the eyes of Young Miss, my 14-year-old 
daughter, who has been a Sims fan for years. 

The first thing players notice is a whole new level of 
character customisation. New characters can be assigned 
five traits from a broad selection that define their over¬ 
all personality. Want to raise a hyperactive, scientific 
genius? No problem. Fancy trying to manage an intro¬ 
verted, shy type? You can go that way, too. 

There’s a vastly expanded wardrobe and EA has put a 
lot of effort into character modelling, with more realistic 
facial expressions and character movement. The physi¬ 
cal characteristics of your Sims are highly editable, too, 
providing a broad creative sweep. 

Once you’re past the character creation stage and 
brought your Sims to life you can choose a town and 
set up house, buying a modest home in the ‘burbs to 
start life in Sims land with a view to building the home 
of your Sims’ dreams. Here, gameplay feels a bit too 
much like Sims 2, with directives to issue to each family 
member to maintain their personal needs and build their 
skills and talents to help them fulfill their life ambition. 
This seems a logical place to add depth to the game, so 
the similarity to Sims 2 is a bit disappointing. 

It’s when you decide to take your Sims out of their do¬ 
mestic routine that things become interesting. In Sims 2, 
your character used a portal to get to a city destination. 
While this was a limitation imposed by the available tech¬ 
nology at the time of the game’s development, it gave 
Sims 2 a disjointed, episodic feel. 



Mac game 

m* 

Compelling game evolution 
Some sameness to gameplay 
$99 

Electronic Arts 

Chris and Jacinta Oaten 

www.ea.com 
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In Sims 3, however, your Sims move about their town 
seamlessly. There are no load screens, no portals. Tell your 
Sim to drive to work and it hops in a car and drives to its 
destination. 

What’s more, you can track in real time the move¬ 
ments of all your Sims. Mummy Sim might be at work 
at the library, daddy Sim at the science lab and junior 
Sim at school. You can flip between any of these places 
at any time to cheek on their progress. 

In Sims 2, leaving your Sims to fend themselves was a 
recipe for disaster. If you left it running unattended you 
could be sure to return to a chaotic turn of affairs that 
usually dictated a hasty and unsaved retreat from the 
session. This was frustrating, especially so for younger 
players being called to task by impatient parents. 

In Sims 3, the artificial intelligence has been ramped up 
and your characters will play out their assigned traits with 
more predictable autonomy. If, for instance, you have a 
character who has been assigned “ambitious” and “genius” 
traits, they are more likely to succeed under their own 
steam without much help from you. If you’ve assigned 
the “slob” and “neurotic” traits to a character, they’ll need 
more nurturing to avoid turning into a couch potato. 

This means there is substantially more control over 
what kind of gaming experience you want from Sims 3. 
Create a world full of alpha types if you just like to watch, 
or populate your town with nervous Nellies for a more 
hands-on experience, or aim for somewhere in between. 

There is an online element to the game with some free 
bonus content to start with and the option to spend some 
Simoleans on new furniture and clothes. 

Sims 3 really needs a Mac with plenty of grunt. Any 
player with a recent iMac should have no issues but as 
your machine’s age recedes a generation, you’ll want to 
think harder about running Sims 3. 

We tried it on a 2.16GHz C2D 24in iMac with 2GB RAM 
and a GeForce 7600 GT video card with 256MB VRAM 
and this machine struggled a bit. ^ 
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Martin Levins 

likes empowering 
people to create 
using computing 
technologies 


Education and the Mac 


Mr Levins goes to Washington 


T he Internet Movie Database 
(IMDB) provides the synopsis 
of the Frank Capra movie Mr 
Smith Goes to Washington as: "A naive 
man is appointed to fill a vacancy in 
the US Senate.” 

I don’t think I’m naive, but the size of 
the Washington event that I’m attend¬ 
ing as I write this would make the jaw 
of even a seasoned conference-goer 
drop just a little. 

This is huge - seriously. In excess of 
18,000 attendees have come to DC in 
a festival of digital educational for the 
30th anniversary edition of the National 
Education Computing Conference, or 
NECC to its friends. Here are the inter¬ 
active whiteboards, student response 
systems, Adobe, Dell, HR Microsoft 
and people trying to sell you shiny 
things, and a collection of very large 
primary school teachers (I love visiting 
the US - it makes me feel slim). 

No Apple, though - the corporates 
decided last year that Apple does not 
“do” conferences anymore. A curious 
decision - did they think they were 
preaching to the converted? Even the 
converted get reminded every Sun¬ 
day, and now the unwashed probably 
think Apple has folded. 

Helen Padgett, and Don Knezek, 
president and CEO respectively of 
the International Society for Technol¬ 
ogy in Education (ISTE), opened 
the conference held at the Walter E. 
Washington Convention Center - a 
mausoleum-like structure of concrete 
and glass celebrating the US affection 
for middle initials. 


Hotgnks 


www.acce.edu.au 

The Australian Council for Computers in Education national body 
website. Go on a tour, or dob in a great teacher for international 
recognition 

iste.org 

The International Society for Technology in Education. 

www.etechgroup.com 

Tassie’s Etech Group 


Helen states ISTE’s commitment to 
educators and asks policy makers to 
focus on the future of students and 
schools. These are fairly safe, mother¬ 
hood statements, but there is an 
alternative motive. Approximately 500 
delegates are due to “storm the hill” 
tonight - taking the message of the 
importance of Information Technology 
in Education to the Capitol. 

Everyone seems very excited about 
this, but 500 out of such a large atten¬ 
dance doesn’t look like the excitement 
has translated to action. 

Malcolm Gladwell, author of several 
books including The Tipping Point and 
Blink , is a keynote speaker. 

“When it comes to learning, what 
you get is a simple function of what 
you put in. That is the beautiful and 
powerful idea behind learning ...” he 
says. "Sometimes the struggle to 
learn something is where the actual 
learning lies.” 

I’m not sure that this means any¬ 
thing, but it’s probably another way of 
saying that process is more important 
than product. More motherhood stuff. 
Move along: Nothing to see here. 

Despite this, his message that we 
should “embrace failure, as this is 
how we learn” is a valuable one, but 
not one that I’ve seen adopted whole¬ 
sale anywhere. 

Does this indicate a certain disaf¬ 
fection for this conference? Not really, 
but I am becoming more and more 
disaffected with slogans and labels 
that don’t really advance the cause. 

I’m a little sick of hearing about Web 
2, digital natives, digital immigrants 
and 21 st century skills - the latter 
implying that we only re-examine 
education every 100 years! 

So, I’m feeling grumpy, I know (may¬ 
be it’s the coffee), so let’s move on. 

One of the highlights of this gathering 
was the presence of the Aussies, and 
not just the attendees. 


As well as the Australian Computers 
in Education Conference learning tour, 
run each year (see Hotlinks) there are 
the stragglers and other self-funded 
people who make up around 100 
Aussie accents among the US twang. 

We (the Aussies) have also received 
some notable mentions. 

South Australian Information Econ¬ 
omy Directorate general manager 
Ralph Leonard has been nominated 
to the ISTE Executive Committee, and 
is also an “At-large Member” (which 
sounds interesting) and International 
Representative for the group. 

I first met Ralph when he was work¬ 
ing for the now-defunct Angle Park 
Computing Centre in Adelaide. We 
explored the magic of BBC Acorn 
Computers in the early ’80s. 

Must be something in the water 
in South Aussie as Sue Urban, IT 
teacher at the Wilderness School in 
Medindie, South Australia, was named 
2009 Outstanding Teacher of the year. 

ISTE says that Sue "was nomi¬ 
nated by the Computers in Education 
Group of South Australia (CEGSA) 
for her work integrating technology 
into instructional programs across all 
grade levels”. 

Congratulations to both Sue and 
Ralph. 

On the expo floor, where over 400 
companies were displaying their 
wares, Tasmanian Geoff Elwood and 
the clan from Etech (who put out the 
StudyWiz solution) had a great deal 
of interest at their stand, reflecting the 
hard work done over the last 15 years. 
StudyWiz, often seen as an alternative 
to Moodle and other learning man¬ 
agement systems, was developed on 
the Mac and makes the Etech group 
the largest IT firm in Tasmania. 

Thankfully, unlike James Stewart’s 
character in the Capra movie, my 
plans didn’t collide with political 
corruption. ^ 
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& OS X 10.6 
previewed 
atWWDC 


Since we started in 1985, Australian Macworld 
has been helping new Mac users get to grips with 
their computer systems, as well as teaching more 
experienced users tricks they didn’t know, and 
generally helping people make the absolute best of 
their investment in the Mac. 

Now covering areas as diverse as photography, 
movie-making and digital music (not to mention 
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the market we serve. More than ever the Mac is a 
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helping people get the most out of their Mac. 
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Head in the cloud 


Michael Jenkin 

is a Windows guru 
who turned to the 
Mac for inspiration. 
We hold the iPhone 
responsible. 


Dealing with cloud 
services: part 2 


F ollowing on from last month, 
you are now drifting your 
business data off into the cloud. 
You have completed your migration 
due diligence and are actively 
placing your information into the vast 
repository of the Internet. 

Have you protected yourself and 
looked at this migration from all 
angles? Is your data protected? 

What questions do you need to ask 
of the cloud service provider? Have 
you decided access to your data is 
business-critical? 

You need to know what security the 
company offers your business data. 
Will it hurt your business if the cloud 
service or your Internet should fail? 
When you connect to the cloud appli¬ 
cation, is the connection secure and 
encrypted to stop theft of your data? 

In the cloud, are the data and applica¬ 
tions secured behind firewalls? Are 
your home computers, work comput¬ 
ers and any other devices protected? 

How strong is your logon password 
and user name? Remember, the aim 
is to get access to your data from 
anywhere in the world, which means 
your data is accessible by anyone 
who knows your password. 

By design and industry regularity 
factors, cloud applications can offer 
higher security than many large 
organisations adhere to. You can 
further mitigate the risks at your 
end by only allowing access to 
essential staff, installing local malware 
detectors, enforcing policies and 
strong user passwords. You should 
avoid unsecured locations (such 
as Web cafes) and change your 
password regularly. Once you have 
done all this, there is less risk of data 
loss or theft by insiders or employees, 
and lower risk of Trojan infections. 


Depending on the company and 
service level you elect, the provider 
will probably back up your data, 
protect the data centre with backup 
generators, intruder alarms and 
advanced fire systems. They will log 
unauthorised attempts against your 
database and suspicious activity. 

Put simply, your data is likely to be 
safer in the cloud than at your office. 

But this does not mean you should 
feel safe. You need to do your home¬ 
work. Ask the cloud service provider 
if they have emergency plans. Are the 
servers fully redundant? Do they have 
regular independent security audits? 

This is also a perfect time to review 
the cloud service provider’s privacy 
disclaimer. Look at their online poli¬ 
cies and their terms and conditions. 

Look for anything glaringly obvious 
and let the vendor know you have 
read them. If the service is implement¬ 
ed elsewhere in the world, do any of 
the terms and conditions apply spe¬ 
cifically to you? Is there anything that 
contradicts local law or conditions? 
Can you add and subtract users and 
application modules as you need? 

You should also ask what quality 
of service commitments and service 
level agreements (SLAs) the provider 
can offer. Larger companies demand 
SLAs. Why should you be any differ¬ 
ent? If your data is mission-critical, 
it does not hurt to ask! Are there 
guaranteed levels of application avail¬ 
ability and up-time offered? Is there 
a penalty to the vendor if the system 
is unavailable? Can they tell you who 
hosts your data? 

The benefits of cloud applica¬ 
tions usually include geographically 
dispersed server farms with failover 
devices and protection from power 
disruption. The software and data 


should be hosted in enterprise-class, 
secure data centres where it is con¬ 
stantly backed up and maintained. 

It would likely be monitored locally 
by onsite support engineers and up¬ 
dated to the latest version whenever 
it is available. Good that this may be, 
you need to know where your data 
resides. You need to have faith in their 
systems and you need to know it will 
perform at its peak. You can’t assume 
these things. You need to ask! 

Once your data is migrated to 
the cloud, you’re ready to use the 
software application. You and your 
staff will likely have questions, or there 
might be usability issues while your 
staff learn to use the web portal. 

You need to know you are support¬ 
ed and that the vendor’s commitment 
to you is fully explained and spelled 
out in English you can understand. 

After reading this, and last month’s 
article, I am sure you are seeing 
pitfalls in the system. But remember 
your original goals and the benefits of 
such a system. Cloud systems deliver 
minimal capital outlay, pay-as-you-go 
cost structure and flexible access 
to software and data. You have out¬ 
sourced all your headaches. 

By reading this article you have 
started your internal process, help¬ 
ing you avoid issues such as low 
application performance, lack of 
availability and poor uptime. You are 
educating yourself. 

You need to know your goals. You 
need to take a realistic view of the 
solution. You need to know what the 
cloud service you plan to use is made 
of, way before you commit to moving 
your data across to it. 

By asking what your provider can 
do for you, you’ll know exactly what 
you can ask of cloud services. ^ 
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syntec 


PH: 1800 648 628 (AU) 64 9 263 9885 (NZ) 
Email: sales@syntec.com.au 
Web: www.syntec.com.au 
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South Melbourne 64 Clarendon St, 

PH: 03 9684 3600 
Malvern 1420 High Street, 

PH: 03 9508 2600 

Geelong Level 1 Westfield Shopping Centre, 

PH: 03 5223 1550 

RMIT On-Campus Building 10, Level 4, Swanston Street 
PH: 03 9654 8111 

Doncaster Level 1 Westfield Shopping Centre 
PH: 03 9684 3688 

Monash On-Campus Building 10, Campus Centre, Clayton 
PH: 03 9684 3655 

UTS On-Campus Level 2, 235 Jones Street, Ultimo 

PH: 02 9951 7940 

Crows Nest 222 Pacific Hwy, 

PH: 02 9951 7979 

UNSW On-Campus Quadrangle Main Campus, Randwick 
PH: 02 9385 2377 
Email: sales@compnow.com.au 
Web: www.compnow.com.au 
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austrolia 


PH: 02 9922 0988 

Email: info@splicecom.com.au 

Web: www.splicecom.com.au 
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TRY BYTE 


PH: 02 9906 5227 

Email: info@tryandbyte.com.au 

Web: www.tryandbyte.com.au 
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PH: 603 881 9200 
Email: sales@zco.com 
Web: www.zco.com 
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macmarket 


apple help? 

apple computer & ipod service centre 

The Mac Doctors 

• Authorised Service Provider 


459 Flinders St Townsville City Ph: (07) 4724 5889 
449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 


£ 

macs as new 


Quality Ex Demo 
Superseded Macs 
All with Warranty 


www.macsasnew.com.au 

always updated with current stock 


330D Miller Street 
CAMMERAY 
NSW 2062 

ph: (02) 9922 2327 


L 



Apple Secondhand Reseller 



Own Shares? 


macmarket 


A simple and cost effective way 
to showcase your business. 
Why not advertise today? 

Call Liana on (03) 9948 4974 to book. 


$675 iMac G5, 
a Microseconds 
Special Offer* 

Specifications: 

• 1.9ghz processor • 150 gigabyte HD 

• 1 gigabyte RAM • Superdrive& Bluetooth 

• iSight camera • Airport Express 

• 3 month warrenty • OSXIO.4.11 

• Data transfer free from another Macintosh 


Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


Then 


love 


you 


./i 


Portfolio Management Software 

• Easy to Use • Suits Home or Professionals • Year End 
Reports • Capital Gains, Profit/Loss Calculations 
• Multiple Portfolios • PC Version Now Available! 


L 


Download a free demo at: 
www.sharemanager.com.au 

(03)9391 8993 


Version 4.22 
Now Available 


/? Kensington" 




example of the $675 iMac Special Offer 


An 


Microseconds is Sydney based and 
specialise in new and used Macintosh 
sales, service, repairs and a wide 
range of spare parts. We also buy 2nd 
hand Macs. For a full description of 
our services, call (02) 9281 6392 or 
consult our web site at: 

sales@microseconds.com.au 




TRY&BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel ( 02 ) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 














































macmarket 






EDITION 

aGent V5 webcam 


AG^NT vysfHP) 

www.liquiddigital.com.au 


JUST RELEASED aGent V5 

The NEW aGent V5 webcam is Mac compatible 
and comes with a complete range of 
attachment clips for iMac and Macbooks. 

New V5 features: 

* Full HD 1920 x 1080 2MP 

* Up to 5MP video 

* Up to 8MP images 

* Enhanced digital in-built mic 

And with a 2 year warranty for only ^>99.95 
Buy online at www.liquiddigital.com.au 


Data Detect 

MAC Hard Drive Data Recovery Specialists 


Apple Computers 


Authorised Reseller 
[7f Competitive prices 
0 Buy Australia-wide online 
[7f Convenient store hours 


Tel: (02) 9929 4822 - 24/7 hour Emergency service: (02) 9460 3864 

Email: info@datadetect.com.au - www.datadetect.com.au 


Adelaide's Mac experts 


iMac iPhone/iPod MacBook Pro 

Exciting new store - 08 8260 1311 

free quotes. 8 * u 9 htc ° m , mon free parking. 

M Mawson Lakes. K ** 


sales, service, 
support, upgrades, 
onsite repairs. 


data recovery, new/ 
used showroom, 
ipod repairs/sales 


www.macsolutions.com.au I sales@macsolutions.com.au 


WY5IWYG 

DIGITAL COLOUR PRINTING 


Fast Turnaround 
Competitive Prices 
We use HP Indigo 5000 
Offset Quality Digital Printing 

Call us for a quotation today! 

Freecall 1300 Wysiwyg 


or go to our website * 

www.wysiwyg.com.au 

Request An Estimate Place A New Order Send A File View A Proof 


WYSIWYG DIGITAL COLOUR PRINTIN 


0 Apple authorised service 
0 Average 3.2 day turn-around 
[7f Available on-site in Melbourne 


0 Free assessment for iPods 
0 $66 assessment fee for iPhones 
[7f 6 month warranty on parts 
\^[ iPod repairer since 2005 


MacBook and 
MacBook Pro 
matte screen 
replacements 


Unit 26, 6 Herbert Street St Leonards NSW 2065 
-Tel 02 9922 7288 ■ Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
■ Email bureau@wysiwyg.com.au 


0 

0 

0 

0 

0 

0 

0 

0 

0 


|%7f Removes the glare permanently 
[%A MacBook retains Apple warranty 
|7f From $399 for exchange display 


synergetic 

%/ C 3 Australia Pty Ltd 

315-319 High Street, Kew, Vic. 3101 
Phone (03) 9855 2323 
www.synergeticaustralia.com 


Australia’s Premier Data Recovery Company 
Hard disk recovery (internal HDD and USB) 

Free diagnostic evaluation and quotation 
Your data back or NO CHARGE - GUARANTEED 
Nation wide free return postage 
Quickest turn around time 
Class 100 certified CLEAN environment 
Emergency services 
RAID recovery experts 


A 


Mac A/d 

SERVICE SOLUTIONS SUPPORT 

On-Site Mac Service 

We come to you, anywhere in 
Melbourne Metro area 

RESIDENTIAL & COMMERCIAL 
< Apple Mac Troubleshooting 
o Installation & Maintenance 
• Networking, Internet & Email 
• Upgrades & Independant Advice 

Phone: 1800 762 040 

Email: support@macaid.com.au 
Visit: www.macaid.com.au 


iPod & iPhone repairs 


Apple Service 


Matte screens 
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One more thing... 


Brickbats 
and bouquets, 
when and where 
deserved. 


iPhone 4.0? 


S ure, iPhone 3.0 and the new 
iPhone 3G S hardware is 
here. Don’t tell anyone but 
I’ve actually had the new operating 
system installed on my iPhone since 
it was an early beta version and 
near unusable. I’ve seen it grow and 
flourish. I’ve seen it mature, and it’s 
release signals that Apple believes 
that it’s ready for the prime time, 
ready to be born. 

But as excited as Apple wants 
you to be about iPhone OS 3 you 
should remember that it’s still only 
three short years old and it’s got a 
lot of maturing to do. Now, that’s not 
to say it’s any less advanced than 
other smart phones on the market; in 
my humble opinion even the original 
iPhone is way more advanced than 
anything else today, three years later. 

No, I’m not measuring iPhone 3.0 
against the competition - that’s a fruit¬ 
less exercise - but rather comparing it 
to where it needs to be. 

The features in iPhone 3.0 mostly 
check boxes on a feature list so 
consumers naive enough to say “I 
only want to buy a phone that has 
MMS” can now say “yes” to an 
iPhone. But I’m going to tell you, dear 
reader, how each of the new features 
Apple is touting could be improved 
considerably, and therefore what’s 
likely to appear in iPhone 4.0, likely 
to be previewed next March, and 
released around June 2010. 

Cut, Copy, Paste. It’s hard to knock 
this one, Apple has integrated this 
beautifully into the core OS but for 


some bizarre reason forgot to add 
support to the iPhone’s built in Phone 
application. That’s right, you can’t copy 
or paste a number into the dialling 
screen. So if you find a number you 
want to dial on a webpage, and the 
iPhone doesn’t recognise it as “dial- 
able” you’ll need to either remember it 
(or write it down on paper) and manu¬ 
ally enter it into the iPhone dialler. Fail. 
Landscape Mode. I actually prefer 
typing on my iPhone in landscape 
mode. The keyboard is just a little 
bit bigger and the extra room lets 
my fingers stretch out a bit, but why 
isn’t there an option to turn it off? For 
example, I often use my iPhone in bed 
(much to my wife’s displeasure) and it 
drives me nuts that as I turn on to my 
side the interface rotates. 

Spotlight Search. Great on paper, 
but too slow and clunky to be useful. I 
know where stuff is on my iPhone. The 
people I dial are in my favourites list 
and I’d never think to select a song in 
the iPod by searching. But one search 
I do all the time on my iPhone is in 
Google. Why Spotlight doesn’t let me 
search the web (via Google, Yahoo or 
even Bing!) drives me nuts. 

Stereo Bluetooth. I simply love that 
the iPhone supports A2DP As a result 
I’m now using two Bluetooth enabled 
devices every day that let me stream 
music wirelessly. 

But again, Apple sort of did half a 
job. Music streams fine but there’s no 
support for AVRCR the protocol that 
lets the remote device issue controls. 
So while all my Bluetooth devices 


have buttons for fast forward and 
rewind, iPhone 3.0 ignores them. 
Shake to Shuffle.This feature, 
borrowed from the latest generation 
of iPods is actually really useful. The 
trouble with its implementation in OS 
3.0 is that you need to be in the iPod 
mode for it to work. I want to be able 
to shake my phone without unlocking 
it to change song. Minor, maybe. 
Annoying, definitely. 

Notes Syncing. Finally your iPhone 
notes now sync to your Mac, but 
unlike your contacts, calendar or 
email the sync only happens when 
you hard-wire your iPhone to iTunes. 
I’m not sure why notes syncing isn’t 
wireless, but it should be. 

To Dos. If Apple was a person this 
one is the sort of thing that would 
make you punch them in the face. 
After three years the iPhone still 
doesn’t support To Dos natively. Sure, 

I know third party products (like the 
excellent Things) let you do it but why 
Apple hasn’t built its own interface for 
this perplexes me. Look for To Dos in 
iPhone 4.0 

True Multi-tasking. While 
push notifications lets application 
developers alert users to new events, 
real multi-tasking is needed to make 
the iPhone a true portable computer. 
OS X is easily capable of multi¬ 
tasking (in fact the iPhone already 
runs applications in the background 
- look at Mail or the iPod app as an 
example), and I’m expecting and 
hoping Apple will roll out true multi¬ 
tasking in iPhone 4.0. ^ 
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M 

Adobe 


GOLD 

Partner 


Authorised 

Vodafone 

Dealer vodafone 


The ultimate business partner. 

Your whole business made easier on a Mac. 

FREE Mac@Work seminars during August & September. 




At Computers Now we'll show you how your business comes together on a Mac - from finance to promotions, 
sales to planning. Create stunning presentations and spreadsheets with iWork, use familiar programs like 
Microsoft Office, or even run Windows applications. Mac works for you, whatever your business. 

Register with Computers Now for a FREE seminar, and we'll introduce you to Mac : www.compnow.com.au/events 


; 2009 Apple Pty Lid All rights reserved Apple and the Apple logo 
Microsoft Office. Windows, and iWork are all sold separately 


Computers Now Apple On-Campus Reseller : For Apple student discounts via our On-campus stores!* 


Doncaster 

Westfield Doncaster 

t: 03 9684 3688 

Geelong 

Westfield Geelong 

t: 03 5223 1550 

Malvern 

1420 High Street 

t: 03 9508 2600 

Monash* 

Campus Centre, Clayton 

t: 03 9684 3655 

RMIT* 

Main Campus, Swanston St 

t: 03 9654 8111 

Sth Melbourne 

64 Clarendon Street 

t: 03 9684 3600 


Crows Nest 
UNSW* 
UTS* NEW 


222 Pacific Highway 
Main Campus, Randwick 
235 Jones Street, Ultimo 


sales@compnow.com.au 


Winter Catalogue OUT NOW! Massive savings and fantastic bonuses! 

View online at: www.compnow.com.au/catalogue 


t: 02 9951 7979 
t: 02 9385 2377 
t: 02 9951 7940 



All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 











































FileMaker Pro 10 


Manage people, projects, assets and more-the easy way! 



FileMaker 

pro iu 




PURCHASE & REGISTER ANY 
QUALIFYING FILEMAKER 10 
PRODUCT & GET THE FILEMAKE 
GRAPHICS PACK- 

FOR MORE DETAILS VISIT: 
www.filemaker.com.au/ 
promos 




Sleek new look. Intuitive new design. 



FileMaker Pro 10 

FileMaker Pro is the world's leading easy-to-use database application. Regardless if you're 
a Mac or Windows user - you can create and share information with each other through a 
network, over the web, or in popular formats such as PDF. 


Get started quickly 


With the award-winning ease of use built into every aspect of FileMaker Pro 1 0, installation 
and setup takes just a matter of minutes. 


Reporting made easy 

FileMaker Pro 1 0 comes complete with step-by-step reporting tools that help you (and 
your colleagues) make sense of all your data and automate those repetitive tasks. 



Share in a couple of clicks 

Safely share FileMaker Pro 1 0 databases with both Windows and Mac users. Plus control 
what data you let other people see - right down to a specific field. 


Learn more, visit: www.filemaker.com.au/mac09/Products 


© 2009 FileMaker, Inc. FileMaker and the file folder logo are trademarks of FileMaker, Inc., in the U.S. and other countries. Mac is a trademark of Apple Inc. registered in the U.S. and other 
countries. Windows is a trademark of the Microsoft Group of companies. All other trademarks are the property of their respective owners. The example companies, organization, products, 
domain names, email addresses, logos, people, places and events depicted are purely fictitious, and any resemblance to existing persons and companies is purely coincidental. 
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